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1= Communicar ive English

2~ Fourdation Course I

e Busineszs Communication -

4= Basic Economicsa

5= Fundamentals of Computar Appliccatian
6- Business Administration Paper - I

¥~ Accountancy - I '

8- Business Environment - |

BECOND YyYeaAm

Foundation Course - I

.
Business Starigtice =

[ S p—
. .

Research with Spi Reference Business
Scaning, Market Rezsarch and Security Analyvsis
3. Business Economics .
&, Legal Environment of EBusifoss
L9 Business Entreprenaurghip
6. Computer Anpiicatians
7. Actountancy Papsr 11
8. Busiress Environment - 11

[ With raferenco to L.P.G. ]
THIRD YEAR®R

Indian Eco Environment [ Aftar 19851}

Addvanced Accountancy

Auditing & Income Tax

Information Technalogy & Rezndrce Planning

Decision Support System [ M.I.5,)

Business Administration 1} - [ Functional Areas]
Faraonal,Praduttion,Mach+narg,
Finance/ case studies to he
relateg with

Bugsiness Administration 1il [9/D0D & HR ]

a2, Proiect Repart

L BT B S L 8 R

-
.

It is expected that tha Caze studies are to be Yinked with
the course content

EC - 40 Pattern be anniied.
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NORTH MWAHLRASHTRA VUNIVERSITY JALGAON,

"B.B.A. — FIRST YEAR

COMMUONICATIVE ENGLISH
( From July,1999}

KHote Taking and Note making

Describing and Information Transfer

Beport Writing

Letter Writing {Excluding Business Letters)
Hritinglﬂpplications

domprehénsion

Precige Writing Summarizing

Expansicn of an Idea.

REFERENCE BOOKS

Writing with Pleasure
For Third Year

Compulsory Englilsh

Published by Horth Maharazhtra Oniv.. Jalgacn

£
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. NORTH MAHARASHTRA NETIVERSITY JALGAOM
BACHELOR OF BUSINESS ADMINISTRATION

FIRST YEAR From Jly.1999,
FC)UN]DATIDNr COURSE ¢ : PAFER ~X

(DEFTH OF KNOWLEDZEE : ELEMENTARY I{IQC3P¢I;EHEKEIE)

1. MATHEMATICS AND STATISTICS (Marks 40) 50 %
Notion of a function, Domain and range of the function, cne-
one and onto functions, commercial examples on functions,
GZraphs of functions, Permutations and Combinations

PROBABILITY

Concepts of random experimsnts. event, mutually exclusive
events, equaelly likely events, probability of an  even,
sddition and multiplication results nn probability,
dependent and independent events, conditlonal probabllitvy

Measures of Central Tendency- Mean , Median . Hode.
tatistical Tables- Heed znd use of Tables , Varicus types

of Tables.
Section 11

2. PEYCHOLOGY : -(Marks 30 %)
Nature of psycholeogy and human behaviour : Personality
Definition and Basie Personality Attitudes,

Interpersonal Attraction =nd Behavioar Introduction
Determinants of Interpersonal Behaviour : Self Concept
inter Personal Attraction, Developing Interpersonal 5kills,
Know vourself : I am OK and You are OK model, Johari Window.
Giving feedback and fAssertive Behaviour.

INTRODUCTTON TO INDUSTRIAL PSYCHOLOGY AND ITS BASIC CONCEPTS
Definition =nd Hatnre of Industrial Paychology. Branches
and Scope of Industrial Psycheology. Industrial Horale
Determinants of Morale, Methods of increasing industrial
morale, Organisational Pscyvheoloay @ A view point.

3. LOGIC : {Marks Z0 %)
Definition, Knowledge OTl it= obiecti, {percoption)
observation, testimony and inference as means of knowledge,
psychological and logical aspects of knowledge.

Logical Statempents
Fropozition, Elementary and Compound Propositions.

Truth Tzbles : Tautalogy, Fallacies



2.
REFERKHCE

Internediate Logic - V. V. Akolkar
Inductive Logic - ¥. V. Akolkar
Tndian Constitunion - M.¥. Dulee
Indian Govt. and Politics - J. C. Johari
Indian Govt. and Politics - I}, G. Gupta
Introduction to the constitulen of Indla - Durga Das Basu
International Organisation - S5.J.R. Bilgrami
Human Rights - Borgohain Bani
Statisticel Methods - S. P. Gupta
Buzinsss Mathesmatics - ¥.K.EKapoor
Interpersonal Attraction and Behaviour -

M. Bangadharrao & Surya P. Rao
The How to Manege Handbhook - Samuel Johnson
Industrial psychology - Blum & Naylor
Industrial psychology - NHormal B. F. Hajer
Industrial peychology - FP.K.Gesh & M.B. Ghorpade
Introduction to Paychelegy - Morgan and King
Personality - Hurlock
FPerscnality - G. W. All part

N

W
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NORTH MAHARASHTRA _UNIVERSITY JhLGHON.

B.BE.A. — FIRST YEAR

BUSINESS COMMUNICATION
From : July,l399
BUSINESS COMMUNICATION

Meaning, Definition - Feed and Importance, Oblectives
Prineciples of effective communication, Process of
Communication

CHANNELS CF COMMUNICATION

Patterns of Communication and thelr objectives - External
Communication.

Internel Cowmunication:-

- Vertical Communication : Downward and Upward.

- Horizental Communication Consensus , Grapevine

METHODS AND MEDIA OF COMMURTICATION
- Verbal Communication : Qral and Written

- Hon Verbal Communication : Perscnal, Appearance, Fosture,

Gestures. Facizs]l Expressions,

Eve contacts, 3pace
distancing, maps, charts,
graphs.

Bilence asz Meanz of Communication.

BARRIERS TO COMMUWNICATION
Meaning and Sources
- External or mechanical barriers
- Phyecho-sociological barriers
- Semantic barriers
Measurag to overcome barriers to communication

COMMUNICATION SKILLS

4% Writting GSkills : Importance of professional writing,
features of written communication,
cholice of words snd phrases
Tone, Begister

B) Listening : Meaning and Importance in
Communication, Levels of Listening

C Speaking 5kills : Conversation Control. Importance,
Benefits mnd Guidelines

D) Fresentation : Meaning and Importance

USE OF ELECTRONIC EQUIPHMEKTS IN COMMUNICATION
Telex, Fax , E-mail, Pager, Cellular phones. Internet, EFPBX,
Computars

BUSINESS LETTEES
~ Frinciples - 7 C'5 of the Business Letters
= SBtructure and Inportancs
- Layout - Forms of layout
- Types of Business Letters
- Inquires and its replies
- Orders and executions
- Comelaints., claims and their settlements
- Job Applications



EEFEREFNCE BOOXS

Business Communication - Shivkumar

Business Communication - Balasubramanyam M.

Buzinesa Communicaticn - Homal Pradhan & Thakuar
Communication angd Soclety - Kamlesh Hahajan

Devaloping Communication Skills - Krishana Mohana & Baneriji
Conmunication Today - Heuben Ray

Business Communication - F. M. Tole and Chandwadksr
dffective Communicetion - Fal and Forllahalil

Handbook of Business Correspondance -Fralley

M 0D 1 01 N L D
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NORTH MAHARASHTRA UNIVERSITY ., JALGACN

BACHELOR DF EUSTINESE ADMINISTRATION
FIRST YEAR
BASIC ECONGMICS

With effect from July,1999

T T o I B e . oy i T e e b i ——— T ——— i — -

aly Definitiong
97 Subtiect Matter
c) Scope

Basic Economic problems & production sossibilitv curve.
Some common concepts & techniques., .

a) Economic veriables.

[F ]} Stock &% Flow.

c} Functional relationshio petween variables.
d) Grazphing the function.

e) Sicome af the curve.

| Total, Average & Marginal valuss.

THEGRY OF CONSUMER ﬂﬁh&ﬁlﬁuﬁ;_
Concepts of consumer and Utility.
Ind:ffarence curves - do

{1}y axicms

{1i] featuras

{111 IMRS.

Price lime and chahgss in it.

The cansumer equilibrium and changes in 9t.
Berivati1on of Individual & fthe market demand curves,
Eiasticity of Demand

1) Coancept

{11} Twvpes

{111tathoces of measuraments.,

Demand forecasiing

(i} deaning

f91) Types

fiitd Embortancys,

"

ANALYSIS OF PRODUCTION 3 COSTS:

Prgguction
i3 Concapt of productiosn function,
i1} Tatal, Averzge and marginal broducts.

ii1) Hminishing returns and marginal product.
ivl Daturn to scate, v} Effects of Technological changes.

Costs

it Various cancegrs of costs,

“ii) Ehort FLn and lang (¥l cost CUrves.

iy anatveis of economies of scale,

Contd.. .2



v 2}

4.9 THE THEQRY OF FIRM AND INDUSTPY BEHAVIOQUR : I

4.1 Perfect competition

il Foatures,

i1} Shert run equilibrium aof the firm,

i11) Shut-down point and Break-sven point,
ivl MC & supply curve.

v} Long run aguilibrium of the firm.

vi) Edquiliprium of the competitive industry,

4.2 Monopoly Market

il Features.

11} Demend-curve &-Marginal .reverue undet monopotly.,

111) Short run & long run equilibrium of the monopoly firm,
iv}) Price discrimination under MmoONCpoiy.

vl Dumping,

2.0 THE THEORY OF FIRM AND [MDUSTRY BERAVIOUR ~ T1

3.1 Imperfect competition

i Meaning & Features,.
111 The sources
it} The types

3.2—Honupolistic competition

i) Assumpt ions
1Y Equilibrium of the firm
t11} Excess capacity.

3.3 Imparfect competitien amang the faw -~
)] EQLa 1ibrium under the “o-cperative szituation - Cartel.

} o OEguilibriwn under the norn-coogerative situation
Magh aauilitrium,

3
}
i

5.4 Tvpes of Co~operat ive and competitive tehaviour.

vh
.
(4]

Bahaviour of iarge corporation.

il Divorce of ownersmip 2 controt.

f1} WNen-Maximization of proefit,

t11) Full-cost pricing.

5.6 The princ.pal - Agent theory of the firm behaviour.
5.0 THE THEQRY Qf INCOME DISTRIBUTION

S.t Functroral gistribution of income,

§.2 Factors of grocuction ard their teaturas,

5.3 Marginal revenue product and demand for thput,

8.4 Factor cricing under

1) Perfect competitive market,
i) Mononsonist 2 Bilataral Mororoly Market,

€. The division of fastor garnings

rh Pent
11} Tiarafer garninas,

Contd,..3
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(31
2.8  lebour
i Meaning
i1t The backward bending suoply curve.
i1i} Determination of wages with & without lebour union
Unger
a} Perfect competitive market &
b} Morossonist market,
b.7 Capital
it Setiurn on caprtal.
171 ERantal and purchase price of capital.
i1 Prezent value of futyre returns.
tw)  The rate of interest and the equiiibrium of the firm.

i) Mearing,
1) BDeterminants,

MABKET ECOMCHY

[~
I
PTY
el
5]

il Meaning.

11)  Fundamental institutions,

111} Functioning of the sconomy.

7.0 Merits of capitalist/free market economy -

4 The best zo~ordinatar,

i1} Decentralization of bower.
vl Distribution of income.,
iv) Stimylus fo innoveticn and growth, .

.3 Corncept of allacative efficiency -
f.4 The case against frae market econcmy.

i} Failure to active efficiency.
ii) Failure to active 2ocial geoals.

2.0 Government and the Economy -

Fhe acoromy role of Government,

H Efficiency

il Eguity '

119 Macro economic geowth and stability.

a.8 The toois o Covernment intervantiaon.

i} Fulas and regulations.
11) Public GWﬁbrShiﬂ
P11 Experditure,
1wl Texation.
£.2 The cost of Government intervention.
I irternal costs,
11V Direct externgl cost,
i94) Indirect external ocost.

8.4 Ontiznal Govarnment interveption.

1, Econsmics @ By Prof, Pau1 Scmue130n
£, Anodintroduction to Pasitive Economics, by R.G. Lipssy
& K, Ale chrystgl{8th &d) ELBS with Oxfcrd Uni..FPress.
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B.B.A.
= Firat Year
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SYLLABUS FOR

FURDAMENTALS ¢
1. INTRODUCTION TO COMPUTER o

Five parts of Computer

: Input unit. oyt

: . ; ) . but s
gﬁééraﬁ AiitEmEth and Logic unit , Cﬂntrﬂluni;it Etgfagi
Types ofo . ggputfr,ﬂharacteristicas of Madern Cémputzg

mouTel : Micrg Computér . .

Maneframe computer and Super cﬂmPutﬂr.'PriﬁarHinld computer,
storages. ¥ z2nd secondary
Input-Output Devices :- K

. : evboard i
Printer(Dot matrix, Inkjet and Laser}_and Mouse, Honitor,
Secondry storage media :- Floppy disk, Magnetic disk,

Compact disk(CD}.
2. DATA REFRESENTATION IN COMPUTER

Meaning -of data and information, distinction between data

and information. Decimal and Binary niumber systemn.
Conversion af decimal to binary number mystam and
viceversa.

Data coding systems :- EBCDIC and ASCII codes.

3. DPERATINHG SYSTEM -
Meaning of operating system. need of operating system,
functions of operating system. brief introduction to DOS,
WINDOWS and UNIX.

Dos Commands: MD, CD, COPY, TYPE, DIR, DELTREE, MOVE, DEL
FORMAT. RD .

4. WINDOHS OPERATING SYSTEM

Advantages of Windows opearting system over DoS Operating
Syatem, Study of Windows 88

Windows Basies : Desk top, window. icon, obisct, taskbar,
dialos box, menn, TLoolbar, clipboard, recycle hin.
Distrinction between window and dialog box, meaning of
control, common types of controls : check box, combo box,
command button, list box, radio button, alider, =pin box,
tab, text box. moving and resizing the taxkbar, using menus.

Meaning of file, types of file, meaning of bolder, sglecting
and manipulating sn oblect, copying. moving, renaming and
deleting objects, creating a folder.

Naming a File znd Foldex, browsing with wy computer, windous
explorer, use of accessories : wordpad. Use of control
panel. Selecting, using and closing a program. Formatting a
floppy disk, printing a document.

5. ALCORITHMS AND FLOW CHARTS
Meaning of algorithm, characteristies of algorithm, writing
an  algorithm; meaning of flow chart, symbols used in a
program flow chart, drawlng & flow chart.

.f“om Ple7 7R f:}f"ﬂ:‘ffﬂ?‘"m
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CTION TO IMTERNKT ;
égzi?gg of computer network, nesd of computer network,

meaning of internet, uses of internet, baﬂiﬂﬁ G? gln:erizg,

i i inhernet, browsin .
conpnecting to  internet, u3ing 1i : ’
dowloading data through internet, sending and recelving e
mail.

MICROSOFT OFFICE 37

NICROSOFT WORD 97 1 1

Word basics: cresting a document, opening existing document
saving a docunent,

Basic operations in Word : upde, redo, repeat., inserting
text, replacing text, formatting text. nopying text, cowving
text from one document %o ancther, printing a document.,
setting margins.

Daing Features of MS-WORD : Tnserting a picture, inserting a
table, inserting ballets. spell checker, grammer checking,
auntogorrect, autotext, intredetion to mail merge.

MICROSOET EXCEL 97

Execel basics @ using spreadsheet, selecting cells, copying,
noving, rearranging cells, deleting cells, excel page setup,
using functinns : DATE. NOW, TIME, AND, OR. NOT., TRUE,

ACCRINT, ACCRINTM, CUMIPMT, WOMPRIWC, PV, RATE. Working with
Graphics : Creating a Graph, Resizing Graphs.



NORTH MAHARRSHTRA UNIVERTITY JALGAQON

BACHELOR OF BUSINESS ADMINISTRATION

. . FIRST .
‘BUSTNESS AMINISTRAT¥O% = %APER -I

SUBJECT @ ORGANISATION AND MANAGEMEN'T

SRR B
1. RATORE OF MANAGEMERT
Meaning, Definition. Nature and BRole of managemnant,
Importance and features of management
Functions of Management , Principles of Management
Hanagement : Art or Seience? Management ss a Profession

Management, Administration and Qrganisation.

2. APPROACHES TO MANAGEMENT
F. W. Tarler s and Henri Favol‘s Contribution to Management

Science

Mansgement Frocess Anproach, Behavicural approach,
Guantitative Approach, Systemn Approach, Contingency
Lpproach, Human Relation Approach, Makingsey's 7 - 5
Approach.

(Expectation : Founder, Supporter, Central Idea, dssunptions
and criticism of the above approzsches)

3. PRCCESS OF MANAGEMENRT
Meaning, Importance, Charscteristics and . Elements of
management process : Planning, forecasting, declsion making,
direction, leadership , motivation, communlcation, staffing,
co-ordlnating snd controlling

4. OGANISATION
Meaning and Mature of Organisation, Definitionzs, HNeed and

Importance , Theories and Principles of Organisation

b. ORGARIGATION STRUCTURE
Concept, features and principles, designing of organisation
structure :

ACTIVITY ARALYSIS
Departmentation, Delegation, Centralisation Vs

Decentralisation

FORME OF INTERRAL ORGARISATION

RELATION ANALYSIS

Line and Staff Organisation, Formal and Informal
organisation, Committee Organisation, Service Department,
Functlonal Authority, Span of Control, Levels of Management,
Organisation Charts and Manuals

6. GRODPS ARD GROUP DYRAMICS
Typas of Group, Formal and Informal Group , Features and
Functions. Group Process and Behavicur, Influence, Power of

Aduthority



REFERESRCE

1. Frinciples and Practice of Management - A. Chsakrabarty.
Kalyani Publishers, New Delhi. Ludhlana. '

2. Principles and Practice of Management - Shynala Banérjee
(Oxford I.B.H. Publishing Co.) -

3. Organisation and Management - R. D. Agrawal, Tats MeGraw Hill
Publishing Co. Ltd., Mew Delhi

4. Business OQOrganisation and Management - Y. K. Bhushan and
Tayal, Sultar Chand & Sons, Wew Delhi.

5. Principles and Practice of Management - Dr. L. HM. FPrasad,

Sultan Chand and Sons, Wew Delhi.
€. Organisation and Management - Vasudevan Chosh.

7. ~ Management (Valve-Oriented Holistic Approach)
- 5. A. Bherekar , Himalaya Publishing Houdse.

8, Business Mansgement - 5. A. Sheralekar

g, Business Administration and Margement - 5. . Saxena
10. Managament and Organisation - Koonz and 0. Denell
11. Management Principles and Practice - S. Chunawals.

12. Business Management - Vol. I, II - Sinha and Mughalil
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2. B.A. FIRST YEAR

ACCOUNTANCY (£réwm @ Jly.1999 -
DEPTH OF KHOWLEDGE : REASONABLE WORKING KHOWLESGE

WEIGHTAGE : ACCOUNTANCY : 80%, COSTING : 20%

ACCOUNTANCY _ o
a) 1. Flepentary Accounting, Journal Entriss. Subsidiaxy

Books - Ledgers, Preparation of Trial Balance. Bank
Peconciliation Zhatemsnt, Fectification oﬁ Errors.
Closing and  Adjiu=tment Entries far FinallsaFlcn of
Accounts. Preparation of Final Accounts, Trading and
Frofit and Lo=s ASc and Balance Sheest.

2. Easic Principles, conventions, conceptual framework 1of
accounting, users of accounts and their 1nfcormation
needs. capital/ revenus incone expendituare

Pranch Accounts, account of dependent hranch, debtors
and stock and debtors =ystem

[}

4, Investment Account

5. Compsny Accounts - Entries, regarding 1issue for
fixture, re-issue o eguity shares

B} CO3TING

1. INTRODUCTION : Coating and cozt accounting - Basic
concepts ik cost accounting, cost unit. oost  centre.
elements of cost ., cost sheet. preparation of quotation
and tender

z2. MATERIAL : Procedure of material receipt and material
izsues, documents, pricing of material issue, store
contral, levels aof =tocks

3. LABQUR : Importance of labour, time keeping and time
hooking. methods of remuaneration, incentive and bonus
schemes

HRECOMMENDEE BOOKS

Advanced Accounting - M.C.5hukla, T.5.Grewal

Addvanced Accounting - Vol. I @ R. I.. Gupta

fdccountancy - Jatn and Harang

Looensuntancy - 5. H. Maheshwaryva

Cost Accountancy - B. K. Bhar

Ccst Acecounting - 9.X.Jzin and Narang

Prirciples and Practice of Cost Acconntancy - N.K.Prasad
Introduction to fecgountancy - M.C.Shuklsa

0 3 O0 O et DN
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_NORTH  MAHLRASHTRA  UUNIVERSITY JiLGHOM
P _B . A. (PITRST YEAR?Y
BUSINESS ENVIRONMENT — PAPER--TI

Frod JULY,1999

BUSINESS SOCIETY

Changing concephs and oblectives af Buziness
Profezionalisation, Business Ethics - Business and Culture,
Technological Developnent and Social Change - Socizal

Hesponsihilities of Business,

RUOSIHESS EWVIROHRMENT .

An overview, mneaning, concept, scope and importance.
Internal and External environment of Business, Micro and
Macro factors of Environment and their effects on Businezs
Environmental change, Benefits and Limitations of study of
Business envlronment.

ENVIRONMENTAL ANALYSIS

Typology of gnvironment, framework of anal¥sis of
environment, scanning models. process of environmental
analysis.

EIGHTE COF CONSUMER COMSUMERISH AND BUSINESS )
Consumer yrights, need for consvmer protection, salient
features of goensumer protection act, 1986. Growth and
developnent of consunmer movement in Indla

PRICE AND DISTRIBOTION CONTROLS

Ubjectives and price and distrihbution controls , price
rolicy in India, price controls, Fixwemd controls,
administered rrices, fTuel pricing, subsidisation. The

essential commodities act, other laws to control production,
dietribution and prices, evaluation of public distribution
system in India.

ECONOMIC POLICY REFORMS IN INDIA

Beckground - Wew Policy measures, salient features of new
econemice polier (July 1921}, Evaluation of Wew Economice
Policy.

PROTECTION OF PATENTS AND TRADE MARKS

Patents - Indian Fatents Law and Uruguay Bound
Trade Marks - Trade and Merchandise Marketing act.

RECOMENDED BOOKS

Buziness Environment and Policy - Francis Cherumilam
Himalavya Publishing House

Business Government and Society - P.C.Jain, H.K.Jain
(L study of Business Environment)

Business Environment for Strategie Management
- Dr. E. Asusthappa
Himaleya Publishing Housze

Business and Scciety
Envlirenment and Besponsibility

- Keith Feris, Hobert Blomstorm

.a..



b

Indian Zgonomy - Rucdar Patte , K. P. Sundaram
Managing Global Competition - Arun Kumar Jain

Businese Poliwy and Strategic Management
- Willimsm and Glueck
MeGraw Hill International Book

Jompetineg for Future - Gary Hummel and
., K. Pralhad
Boston Harward Business School Press

Expert Management - T.A.5. Balgopal
Himalaya Publizhing House
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