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NORTH MAHARASHTRA UNIVERSITY, JALGAON
BACHELOR OF BUSINESS ADMINISTRATION [ B.B.A.]

nRST YEAR

WITH EFFECT FROM JULY, 1999----------------------------,------------------------------------
1- COmmunicative Engli~h
~- Foundfttion Course r
3- Business Communic••tion
4- a~sic Economics
5- Fundamentals of Computer Appliccation
6- 8usi'less Administrat ion Ps,per .. I7- ACcountancy _ I
$- Business Environ~ent - I

SECOND YEAR

•

,

1.,,.
3.,.
5.
6.'.e.

Foundation Coufse - ,I
B\lsiness Statistics 1: Res.,irch with 501 Reference BusirJess
Scaning, Market Research and Socurity >',nelys;sBusiness ECOnomics
Lege! Envi rOnll'OBntof Sus inoss
Business En~repreneu"ship
Computer Applications
ACCountancy Pap&r II
E1'.lsir,ess Erwiron.'!lellt - II
[ With referenco to L.P.G.]

THIRD YEAR
L,.,.,.
5.
5.

L,.

Indian Eco Environment [ A"'ter 19$51Addv8nced Accountancy
Auditing & Income Ta\
Information TeChnology & R6so~rc~ Planning
Decision Support System [ M.I.S.]
Business Administration 11 - [ Functional ArQI!l$}

Pe r son a I ,Product ion, Mach i"ar y,
Fit'lat'lce/ case :;-t.udies to be
relateQ with

BUsiness Administration III [ 0 I D ,0; H R J
Project Report

It is expected that tho case studies are to be linked withthe course cont~nt
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NORTH W'HloRhSHTRA UNIVERSITY JALGhON,

B.B.A. FIRST YEAR "

,.
2.
3.

4.

5.

S.

7.
8.,-

COMMUNICATIVE ENGLISH
(From JUly,1999)

Note Taking and Note making

Describing and Information Transfer
Report Writing
Letter Writing (Excluding Business Letters)

Writing Applications
Comprehension

Precise Writing Summarizing
Expansion of an Idea.

c

REFERENCE BOOKS
Writing with Pleasure

For Third Year
Compulsory English

Published by North Maharashtra Oniv .. Jalgaon
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___NORTH Ml.Hi'RASH'tP), mIIIVERSITY JALG,>orr

BACHELOR OF BUSINESS AD~INISTRATION
FIRST YEAR From Jly.1999.

FOUNDATION COURSE': p.i;.PER -;1

~DEPrH _OF_KNOWLEDGE ; ELEMENTARY !'CNOWLEDGE)------~~----~--------------~---
Section I

1. MATHEMATICSAND STATISTICS (Marlre 40) 50 X
Notion of a function, Domain and range of the function, one~
one and onto functions, commercial examples on functions
Graphs of functions, Permutations and Combinations '
PROBABILITY
Concepts of random experiments. event, mutually exclusive
events, equally likely events, probability uf an ev~n.
addition and multiplication results on probability,
dependent and independent events, conditional probability
Measures of Central Tendency- Mean, Median Mode.
tatistical Tables- Need and use of Tables ,Various types
of Tables.

SectiQfl II

2. "PSYCHOLOGY
Nature of
Definition

: '(Marks 30 %)
psychology and human
and Basic Perso~ality

behaviour :
Attitudes,

Personality

c

Interpersonal Attraction and Behaviour Introduction
Determinants of Interpers?nal Behaviour Self Concept
Inter Personal Attraction, D~veloping Interpersonal Skills,
Know yourself: I am OK and You are OK rondel,Johari Window.
Giving feedback and Assertive Behaviour.
INTRODUCTTON---rO INDUSTRIAL PSYCHOLOGY _AND ITS BASIC CONCEPTS
Defini,tion and Nat'Jreof Industri"l1 Psychology, Branches
and Scope of ILdustrial Psychology, Industrial Morale
Determinants of Morale, Methods of increasing industrial
morale, Organisational Pscyhology : A view point.

3. LOGIC : (Marks 20 %)
DefInition, Knowledge on its
observation, testimony and inference
psychological and logical aspects of

object, (perception)
as means of knowledge,
knowledge.

Logical Statements :
Proposition, Elementar.yand Compound Propositions.
Truth Tables : Tautalogy, Fallacies



..2..REFERENCE
Intermediate Logic - V. V. Akolkar
Inductive Logic - V. V. Akolkar
Indian Constituion - M.V. Dulee
Indian Govt. and Politics - J. C. Johari
Indian Govt. and Politics - D. G. Gupta
Introduction to the constituion of India - Dursa Das Basu
International Organisation - S.J.R. Bil~rami
Human Ri~hts - Borgohain Bani
Statistical Methods - S. P. Gupta
Business Mathematics - V.K.Kapoor
Interpersonal Attraction and Behaviour

M. Gangadharrao & Surya P. Rao
The How to Manage Handbook - Samuel Johnson
Industrial psychology - Blum & Naylor
lndustrial psychology - Normal R. F. Majer
Industrial paychology - P.K.Gosh & M.B. GhorPade
Introduction to Psychology - Morgan and King
Personality Hurlock
Personality - G. W. All part
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B.B.A.

ll.hHi,Rl'SH!'Ri. UNIVltnSITY Ji.LGi'ON.._---- .._.'-- --_.~-~._--
FIRST YEAR

•

BUSINESS COMMUNICATION
~rom : July,1999

1 BUSINESS COMMUNICATION
Meaning, Defini.tion Need
Principles of effect~ve
Communication

and Importance,
communication,

Objectives
Process of

METHODS AND MEDIA OF COMMUNICATION
Verbal Communication Oral and Written

_ Non Verbal Communication: Personal, Appearance, Posture,
Gestures. Facial Expressions,
Eye contacts. space
distancing, maps, charts,
graphs.

Silence as Means of Communication.

and their objectives
2

., .

CHANNELS OF COMMUNICATION
Patterns of Communication
Communication.
Internal Communication:-

Vertical Communication
- Horizontal Communication

Downward
Consensus

External

and Upward.
, Grapevine

4. BARRIERS TO COMMU~ICATION :
Meaning and Sources ;

External or mechanical barriers
- Phycho-sociological barriers
- Semantic barriers

Measures to overcome barriers to communication

HI Listening

e C) Speaking Skills

DJ Presentat,ion

5. COMMUNICATION
A) Wri tting

SKILLS
Skills Importance of professional writing,

features of written communication,
choice of words and phrases
Tone, Register
Meaning and Importance in
Communication, Lev~lg of Listening
Conversation Control, Importance,
Benefits and Guidelines
Meaning and Importance

6. USE OF ELECTRONIC EQUIPMENTS IN COMMUNICATION
Telex, Fax, E-mail, Pager, Cellular phones. Internet, EPBX,
Computers

7. BUSINESS LETTERS
Principles - 7 C's of the Business Letters
Structure and Importance
Layout - Forms of layout
Types of Business Letters

Inquires and its replies
Orders and executions
Complaints. claims and their settlements
Job Applications



---- -------- ----------

REFERENG~ BOOKS
1. Business Comrnunicntion Shivkumar
2. BU5ine~s Communication Bala'Ollhramanyam 11.
3. Business Communication HOf"ai Pl~adhan & Thakur
4. Communication and Society - Kamlesh Mahajan
5. Developing Communication Skills - Krishena Mohana & Banerji
6. Communicatjon Today - Reuben Ray
7. Business Communication - P. M. Tole and Chandwadkar
8. rlffective Communicat~on - Pal and Korllahali
9. Handbook of Business Correspondance -Frailey



,
NORTH MAHARASHTRA UNIVEASITY.JAlGAON
~CH!;_!...o..£lOF BUS.illESS .tQM.PHSTRATrON

""IRST Y(;AR
BASIC gONQMICS

With effect from JVly.1999------------------------------- ---------------------------------
1.& Intrpduction of feODor.lies

1.1 a,l DefinitiQns
~) Subject Matter
c) Scope

1.2 Basic Economic problems & production ~ossib;lity curve.
1.3 Some common concepts & techniques.,

,)
b )
0)
d),)
f)

Economic Variables.
Stock So Flow.
Functional reletionshlo oetwee:1 variables.
Graphing the function.
Slooe of the curve.
Total, Average & Margjnal values.

?~Q TH~ OE CONSUM~R8E~AVrOUR:_
2.1 Concept s of consumer ane! ~tj 1 j t J'.

2.2 !r.d-:f1enH\Ce curves -

(i) a;"; ems
(i i j features
{iii)MRS.

2.3 Price line and changs~ in it.

2.4 The consumer equilibrn'J1 and cnanses in it.

2.5 DHivatlon Of Individual &. ttu~ market demllnd curves.

Elasti,~ity of Demand:

( ;) Concept
(;;) Types
(iiilMethocs of measurements.

2.7 Demand forecasting

(i) ',1ea:'.iT~G
(ii) Tipes
(iii) Import ,,;'let!.

3.Q ANALYSIS OF PRODuCTIO~ ! C05T5:
3,1 p,"eduction:

i I,",
~i 1 \
ill)

Concept of Dfo~uction function.
Total, Average and marginal oroducts.
Diminishing re+urns and m"r9;nal product.
~eturn to scale. v) Effects of Technological changes.

3.2 Costs:
,
"i i )
; ; , )

VaflOUS conceots of costs.
Short rem and lonG run
Analvsis of economj~$ of scale.

cost curves.

Contd .•. 2,
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4.0 THE THEORY O~ F!~M ANQ lNDUSIP.YBEHAVIOUR I
./..1 Perfect competition;

,••
il)
'.i i )
iv 1
,)
vi )

Features.
Short run equilibrium of the firm.
Shut-down point end Break-even point.Me & supply curve.
Lonq run equilibrium of the firm.
Eauilibrium of the competitiv~ industry.

4.2 MonOPoly Market:

i )
i il,
, i i l
iv)
,)

F1:!ature$.
Dem.end- cu-rve&-Marq ina 1 _revenue ..under "1onopo1y.
Short nm Be long run equ:liorium of the monopoly
Price discri"1inatlon under ~onopoly.
Dumping.

firm.

a..& .D::if. THEQRY Q£ FIRM AND iNDUSTRY ~1J/IYIOUR ~ 11

5.1 Irn;>erfect competition:

i j,,)
j i ; I

Meaninq & Features.
The sources
The types

. e

5. 2--MonIol-Poli-st.i.c..--e.ompet i t i011

i )
i i )
ii, )

Assumpt ions
l.'q'Jilihrium of the
Excess capacity. firm

5.3 Irnperft"ct competition among the few _

i) Eql.ilicnum under the co~cperative SitUi!ltion _ Cartel.
iil Equil,bri •.•m under the nOI'~coooerative situation:

N~s!1 e(!ui I ibrillm.

5.4 Types of co-operat'\-e ann competitive behaviour.

~.S Behaviour of large corporat,on.

i j
;i ). , , ,,, , ,

Divorce of owners'llo & Control.
Nerl-Ma~lmizat;on of profit.
Fu J] -cost P" j c i<19.

5.6 ThE; prine.pal - Agent theory of the finn beJ'ltlviour.

$.' F'<Jnc-t'or,ilI <ll:\tribution of Income.

6.2 Factors of .,l'ot:l.lct :C~. and t'l""r teatures,

6.3 Mar'ginal ~evenlJC product and dernanCl for -input.

6.4 F'ector pr1Cil19 Uncl",r .

,) Perfect competitive ma,ket.
;i) MonoPsorJi:;.t & Bilatera.l MOI')OpolyMerkst.

r l Rent
11) T: ~rsfer etlrnH19'5.

Contd ..• 3
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( :3 )
:>.6 L.c.b:'Ur;

i;' Meaning
i,! The backward :J':.'nc!illg supply curve..
;i i) D~te.rm;nat;c~ of weges with & without labour union

ullder
a) Perfect competitive market &
b) Mcnocsoni~t market.

9_,1. £.0.9J-1.<1.1.
i) ;:;etl.'rn on cap,tel.
1") Rente] and purchase price of capital,
,; i! P,",,~$ent ,'elue of future returns.
i'l) The (.Ita of interest and the equilibriUr>l of the firm.

i 1 M"anir.g.
;; ] Determinants.

7 . 1 "i 1 )

iii )

).~ean;ng.
Fundamental
Funet io"i 119

institutions.
of the eCQno:n~'.

7.;, M••rits of capital ist/free mar""t economy..
"; ; 1
, li )
i " I

,he best :::o"-ordinator.
Decentralization of Dower.
Distributi',;,r: Of in:;cme.
St imulus to innovetion !i'1d growth.

t.:; COtlCept of al1ocat,,,e. efficiency:

7.4 1"11•• case against free mar~et economy.

i) :,"~jiure to active efficiency.
ii) F',nlw'e to active :oocin1 goals,

,).1 ,r.e ,,"co:-omy role of Governmt'nt,

i) i:fficienc)'
';i) EQ'Jitv
iii) Macro'eCOl"1cmic growth and stability.

8,2 TI,~ to()1s o~ Government intervention.

i) Pules alOe I-egulations.
ii) PUblic ownershio
iii) C:xpen::iture,
lVJ Texation.

s,~ The cost of Gove~nm~nt intervention,
,, .

iii
i i j )

lnternal costs.
Di,'ect ext~t'nal cost,
Indirect aY.ternal cost.

8.4 00ti::n.11 G~'/ernment intervention.

m::..E.ffit:NCE J~.Q.QY-;::-
'. Eco'\omic~ b,' Prof. PaLll Scmuelson,
?, An int,":lc!c:ction to Positive EconC'rnics, by R.G, Li;.'sey

" K, 1I,!,echryst(l'(8th I,'d] SLBS w;th O):fcl"Cl u:1i .• Press.

----". -------- --* * * ••••••••• ----------
,';,5/5 p::,/m j m.:t./ o~a



----.~.-'~-------- \,

FUNDAMENTALS CP
,<am. /'/I.r:'/ D .1)) .,c" '-J/ I t. r {ATt/JI'I

NGEl:rrrl MAliARA2!:IT..~!1IVERSI'!'J., JALGAON.._-_.
B,B.A.

!'--Yo .Ff:,r-st Year....,..,.-..1"'\', ",), ..
SYLf,ABUS FOR ~

1. INTRODUCTION TO COMPUTER
Five parts of Computer . I tunit A ith . npu unit. Output unit, Stor'g-
d r rnet~c and Lagle unit C ••iagrarn of Computer Ch ..' ontrol unit. BlockTypes of aCt' ~rac~erls~lcasof Modern ,com~uter,M ompu,er . Mlcro t ~aneframe computer and Supe compu er, Mini computer,storages. r computer.Primaryand secondary
In?ut-Output Devices ;- Keyboard and Mouse,
Prluter(Dot matrix, Inkjet and Laser). Monitor,
Secondry stora" media "Compact disk(CD). .- °PPY disk, Magnetic disk,

•

2. DATA REPRESENTATION IN COMPUTER

Meaning .of data and infor~ation distinction bet~een data
and information. Decimal and Binary number system.
Conversion of decimal to binary number system and
viceversa.
Data coding systems EBCDIC and ASCII codes.

3. OPERATING SYSTIUI
Meaning of operating
functions of operating
WINDOWS and UNIX.

system.
system.

need
brief

of operating
introduction

!lY!ltem,
to DOS,

4.

Dos Commands' MD, CD, COPY, TYPE, DIR, DELTEEE, MOVE, DEL
FORMAT, ED

WINDOHS OPERATING SYSTEMAdvantages of Windows opearting system over DOS Operating
System, Study of Windows 98Windows Basics , Desk top, window, icon, object, taskbar,
dialog box. menu, toolbar , clipboard, recycle bin.
Distrinction betwe~n window and dialog box, meaning of
control, common types of controls; check box, combo box,
command button, list box, radio button, slider, spin box,
tab, text box. moving and resizing the taxkbar, using menus,
Meaning of file, types of file, reeaningof bolder, selecting
and manipulat.i.ngan object, copy1ng. moving, renaming and
deleting objects. creating a folder..
Naming a File and Folder, brow3in~ with my computer, windows
explorer, use of accessories wordpad. Use of control
panel. Selecting, using and closing a program. Formatting a
floppy disk, print1ng ~ document.

5. ALGORITHMS AND FLOW .CHARTSMeaning of algorithm, characteristics of algorithm, writing
an algorithm; meaning of flow chart, symbols used in a
program flow chart, drawing a flow chart .

•

I



6. INTRODUCTION TO H!TERNRT k need of computer network.
Mean~ng ~~ i~~:~~;~ru~:;w~~.tnterne~,basics of internet,
mean long , -. . t t brow~ing a webconne~t,inl'; to internet. UO!'lug 1n erne, ,~ , 'dow loading data through internet, sending and receiv1.ng e-
mail.

•

7. MICROSOFT OFFICE 97MICROSOFT WORn 97Word basics: creating a document, opening existing document
saving a document.
Basic operations in Word: undo. redo, repeat. inserting
text, replacing text, formRtting text. copying text, cOl~ing
text from one document to another, printing a document,
setting margins.
Using Feat,ureR of l'lS-WORD : Tnserting a picture, inserting a
table. inserting hullets. spell checker, grammer checking.
autocorrect, autotext. introdction to mail merg~.

MlcaOSOFT RXCEL 97
Excel basics; 'lsing spreadsheet, selecting ee'.ls. copying, . '
1ll0VLng,rearranging cells, deleting cells, excel page setup, J
using functions DATE. NOW. TIME, AND, OR, NOT, TRUE,
ACCRINT, ACCRINTM, CUMIPMT, WDMPRINC, PV, RATE. Working ~ith
Graphics ; Cr~ating a Graph, Resizing Graphs.

•



'.. . NORTH ~1AAARliSHTAAUNlVERTITY Jl'LGhON

BACHELOR OF BUSINESS ADMINISTRATION
. . FIRST YEAR
BUS:I!'<ESS liDM1NISTR},TION - PJ.PER -I

SUBJECT ; ORGANISATION AND MANAGEMENT
'., -,';:'''1'r

1. NATURE OF KAHAGKMENT
Meaning, Definition.
Importance and features Nature and aole

of management of management.

,-
2.

Functions of Management , Principles of Management
Management : Art or Science? Management as a Profession
Management, Administration and Organisation.
APPROACHES TO MANAGEMENT
F. W. Taylor'g and Henri Fayol's Contribution to Management
Science
Management Process Approach, Behavioural approach,
Quantitative Approach, System Approach, Contingency
Approach, Human Relation Approach, Makingsey.s 7 S
Approach.
(Expectation: Founder, Supporter, Central Idea, Assumptions
and criticism of the above approaches)

c

3. PROCESS OF MANAGEMENT
Meaning, Importance, Characteristics and Elements of
management process: Planning, forecasting, decision making,
direction. leadership, motivation. communication. staffing,
co-ordinating and controlling

4. OGANISATION
Meaning and Nature of Organisation, Definitions, Need and
Importance , Theories and Principles of Organisation

5. ORGANISATION STRUCTURE ;
Concept, features and principles, designing of organisationstructure
ACTIVITY ANALYSIS
Departrnentation,
Decentralisation Delegation, Centralisation v,
FORMS OF INTERNAL OFGANISATION
RELATION ANALYSIS
Line and Staff Organisation, Formal and Informal
organisation, Committee Organisation, Service Department,
Functional Authority. Span of Control, Levels of Management,
Organisation Charts and Manu~ls

6. GROUPS AND GROUP DYNAMICS
Types of Group, Formal and Informal Group, Feature-'land
Function-'l.Group Process and Behaviour. Influence. Power ofAuthority



REFERENCE
1. Principles and Practice of Manageroent
Kalyani Puhli",hers, NewDelhi, Ludhlana.

2. Principles and Practice of Management
(Oxford I~B.H. Publishing Co.)

A. Chakrabarty.

Shyroala Banerjee

•

3. Organisation and Management - R. D. Agrawal, Tata McGraw Hill
Publishing Co. Ltd., NewDelhi

4. Business
Taysl, Suitart

Organisation
Chand & Sons,

and
Na"

l1r.magement
Delhi.

- Y. K. Bhushan and

5. Principles and Practice of Management - Dr. L. M. Prasad,Sultan Chand and Sons, New Delhi.
6. Organisation nnd Management - Vasudevan Ghosh.
7. Management (Value-Oriented Holistic Approach]

- S. A. Sherekar Himalaya Publishing House.

,
L

8.
S.

BU.'llness Management - S. A. Sheralekar

Business Administration and Mangement - S. C. Saxena

11. Management Principles and Practice - S. Chunawala.
12. Business Management - Vol. I, II - Sinha and Mughali

10. Management and OrganiEat~on Koon~ and O. Denell
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NORTH--"B B.A

HI,Hi~S; ;rp~'~lQ.':~:£1_sF~:"-_JI,!-9'-.o !,'

FIRST YEAR
ACCOUNTANCY (fnD'" : Jly.199;')

DEPTH OF KNOWLEDGE REASONABLE WORKING KNOWL1:'jGE

WEIGHT AGE ACCOUNTANCY 80%, COSTING 20%

A) ACCOUNTANCY1. Elementary Accounting, Journal Entries. SubsidiarY
Books Ledger~,Preparationof Trial Balance, Bank
Reconciliati.on St,atement, Rectification of Errors.
Closing and Ar:lju-'OtmentEntri.es for Finalisation of
Accounts. Preparation of Final Accounts, Trading and
Profit and 1.055 Ale and Balance Sheet.

2. Basic Principles, conventions, conceptual framework of
accounting, users of acco\mts and their information
needs. capital; revenue income expenditure

B) COS'TING

Branch Accounts, account of dependent hranch, debtors
and stock and debtors system

Investment Account

•
•c

•
,

3 .

4.

5. Company
fixture,

Accounts
re-issue or

Entries, regarding
equity shares

issue

1. IN'TRODUC'TION Costing and cost accounting Basic
concepts in cost accounting, cost unit, ~ost centre.
element" of cost , cost sheet, preparation of quotation
and t,ender

2. MATERIAL
issues,
control,

: Procedure of material receipt
documents, pricing of material
levels of stocks

and material
issue, store

LABOUR
booking,
schemes

RECOMMENDED BOOKS

Importance of labour, time keeping
methods of remuneration. incentive

time
bonus

1.
2
3
4.
5
6
7
8

A~vanced Accounting - H.C.Shukla, T,S.Grewal
A~vanced Accounting - Vol. I : R. I G, ,. upta
"ccount.ancy - J",in and Narang
Accountancy - S. N. Mahe~hwarya
Cost Accountancy - B. K. Bhar
Cc:,t ~ccounting - n.K.Jain and 'Narang
PrJ-ncJ-plesand Practice of Cost Accountancy - N.K.Prasad
Introduction to Accountancy - M.C.Shukla

-++++'---
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R B A. (FIRST YEAR)
BUSINESS ENVIRONMENT

¥i2..0,-t JULY,l,299

PAPER-I'

1. BUSINESS SOCIETY
Changing concepts and objectives of
P~ofesionalisation, Business Ethics - Business and
Technological Development and Social Change
ResponsibiJities of Business.

Business
Culture,

Social

2 BUSINESS ENVIRONMENT
An overvie~. meaning, concept, scope ~nd importance,
Internal and External environment of Business, Micro and
Macro factors of EnVl.r0nment and their effects on Busine53
Environmental change, Benefits and Limitations of study of
Business environment .

EIGHTS OF CONSUMER CONSUMERISM AND BUSINESS
Consumer rights, need for consumer protection, salient
fe~tures of consumer protection act, 1986, Growth and
develcpment of consumer movement in India

•

,
•,

3

4

ENVIFONMENTAL
Typology of. .enVJ.ronmen ~,
analysis.

ANALYSIS
environment, framework

scanning models. process
of
of

analysis of
environmental

~, PRICE AND DISTRIBUTIO~ CONTROLS
Objectives and price and distribution controls price
policy in India, price controls, fixed controls,
administered prices,- fuel p't'icing, subsidi':lation, The
essential commodities act, other law5 to control production,
distribution ar.d prices, evaluation of public distribution
system in India.

6. ECONOMIC POLICY REFORMS IN INDIA
BackRround - New Policy measures, salient
economic policy [July 1991), Evaluation
Policy.

features
of New

of new
Economic

•. PROTECTION OF PATENTS AND TRADE MARKS
Patents - Indian ~atents Law and Uruguay Round
Trade Marks - Trade and Merchandise Marke~ing act.

RECOMENDED BOOKS
1. BU3ines3 Environment and Policy - Francis Cherumilam

Himalaya Publishing House

2. BU.'linessGo"ernment and Society P.C.Jain, N.K.Jain
(1-.study of Business Environment)

3. Busine~s Environment for Strate~ic Management
- Dr. K. Aswathappa
Himalay",-Publishing House

4. Business and Society
Environment and Responsibility

- Keith Feris, Robert Blomstorrn

.. 2 ..



. . 2 ..

•

Rudd~r~~tta , K. P. Sundaram
6. Manag~ng Global Competition - Arun Kumar Jain
'{. BWll-nei'lg Poli~y and Str"tegic Management

- William dnd Glue~k
McGraw Hill International Book

'~ompetlng for FuVlre - Gary Hummel bnd
('. K. Pralhad

Boston Harward Business School Preg$

9 Expert ManagemAnt- T.A.S B~lgopal
Himala;'a Publi:3hing House
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