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corporate eapabiiilics - S)'DCrgi\:lk "n.1)ysis- vaiue- elmin analysis _ core
cOlnperen<:e '" p~~ 01 '1nIlCgJCJIlanrung. (12)

Functional areas of slral.gic formulation_ lnlemationaJ o"e:ai;~~~ ~::-:!l:g;,',
llllem:tl;olllli IIWkcu"g strategy- InlemalionalledluoloJri';:l: ,traleg)'.

(II) -

I. I"U'lldUClion to imernational simlegie management. difTermc. belw,,~n
inlemation"l S1n1~gi~ rmrngemem and domeslic smll~~jc mo"n&c!Ilenl.
pbaw; of ImernalionaJ sUlllegic managemelll elenccols, functions &
signjfican", of stralegir ltla!llIgcmern S)'SltJlI. CI1lJC1ll milleQl,ilJl1\
challenges & role of cOrporale manager., (11)
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In\C1tla1iQJla\financialSl.11Ilell.'-lmernationa1 Human Rt:soor<>:strategy

,. Strategy Implemclll:llion- Management ot change- PlanlUng QrganiSlluoml1
stJUl;tIlfC- Implementation of strateg}' & leadenhip. Conlrolling 'WCIsca'
oI'Cration,.--L lmenlllUOliJI Business by FrJ/ICis CltCrunila:n

2 lnternaJional Busineos by J. N. Dewall & KN Sndar,han

M.B.A._SEMESTER_IO
JOS(F) _ OPERATION AND MATEiUAL MANAGEMFIiT

(\\:'&fJullt,100'1

(b) QrganlutjonoJ ,,",cwry for matenal. IllllflageJ!!ent-
eonv<:mional and modem "pproac.:lL orfjlOi7a1ion based 00
commodities, tocatiOJl & function. Relation of malerial
manageUlCIlt "ah uIh<:rdql8rImem of the Ol);'!OLo.lllioo.

Mllt.,.;al!hard {12)
DeflOition, ",ope, need and imponance of ,031.riaI5 """"rcit
OrfjlOilatiolL ."" ",;nerials research, Techniques and reponing,
Male';"!! pinning & budminl:
Definilion & importllllC" d malerials research. Factors ",mob
alfeCI materials p1loning. Techniques of m4ICria1 plallmng r
GmdcliDes for dfocti\'c and reliable UL'JIerial, p1a1lIllog )
P'leparation of Illaterials budget. purpose of preparing mnlerials
budge! & budgetar;.- contr()\.

,.

,.

(.,

to,

(.,

OJ

,,"IImaJ ManU"menl. (11)
function of material managemenl. iJnport;ul<:e of material
managemem ColtCept of integrated materials manageJl'ont.
[)etlllitioo and scolJt 0: u~gnlled lllllteriah ""1ICCJ'1.Ad,'anlage of
inregrated materials managc •.'OlliC' ~~'p1.

E,a1uallon or m!lfrlals man.gemelll (12)
The nced and Organilation for ",,'a1natioo-mere reporting
QueStionnaire, PoH~ decisions. ,-"rio ••' rlllios pert.iniJIg In
m:lU:rials management
M".riW IDanawm.n! In lodla, ""ndo' _nd ,,.Il<101'•• ledinn
Lraining. dcl'elopmtlll and 'lIn'tj'; of vemlor. dIfferenl melhods of
vendor rnlj,\g

""

•
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•

-4. ]'ialure and KOPt:of productionand oper!!tlo:nmg!, (Oli
Narun: of produohon, production as a ~"lcm. prodUCliOllas an organ;zlHi,
func1ioll, decision making in pmdu.:liol1 impol1a1lCCof production functiOI
scope of production and 0pcCJtion rnaJUlgelIlCUI. Responsibilities ,
prodocHon manager,

5. !WI"and imoortuner of p,p.c. in rariou:! IIll\lluf!£!!!ring .,.lfeml: (08)
Function of p.p,o, c0p"city plaJl11ing, 'acrol"; affecling C~P"C;l)' pbn"i"l
capacity planning procedure. Aggregate planning. Aggregate plannin
nlelhods

Plant Malntenati£e meBolng and l!efioJiliODjSsopr, imDOrtan""l (08)
Ol!ie<:ril'eof rnailuenance managemenl: area of 1IIainI~: mod.ls <:If
maintenance managcrn",,1.

Books Rerommended
l) Materials management :ill integrnted applOOclJ.b).'P. Gopalkrishnan and M.

Sund.rsen (PHI)
2) 'lalerials lTmllagemem b)"M,M. Vanna, Sultan C!land and SoilS.
3) Pro:h,lion and operations management by K. Asw3thap,.>:' and K. Shridltlrnn

Bha!, Hiallllo)a publishing. House
4) Production and opellltion ltW1agemcnl by Chllllawala & patd (Himalaya

publishing house,)

- IJ.
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M,B.A.-8EMESTER_Ul
J05(GI-RI,lRAL DEVELOPMENT MANAGEMENT

(W.ef.JWIe,21lO5)

Rural Dn"iopmcnt_
1,1- Nature & Scope of Rural DeYdopment
1.2. lmpol'tallccof RumIDevdopmcnt
U. ~jo:<:thl:Sof RumJDevelopmem

ADDro""b"" III Rural Dc1"I'lllment_
" , '"'A _ ••~,~, ~~._.,_~"'" ••• '>.- . __ ••.•- -~•.•.••~~>~•.•'V~'u.'~.'V8'~'~'.
2,2_ Int""sive Agricultural District Programme
2.3- GrowthCenler Strategy
2.4- Conceptof !ntegraUon
2,5- Microlel'el planning

G""dllian App •••.•ch til Rural DtI'elopmenl_
.J! - Labour and Mechanisation

(IJ)

""
(il8)

''''l



J,2_ Village Economy
:; ,,1_ Rurallndustriatisation
lA. O"cntmti.<aliul1

,.

'.

•

Rul"llluMOlDI..,.",,,,,! in Indi.
~, 1- ellamcleri,lics ofRural omplo}mCrlI
4,2. Incidenc. of Rural unemplo} menl
4,.1. Measull:$ n~.d 10 remOve 111. ~ploymenl

Rural Mhl""ion-
5. t. Na,ure of Rural MigratIon
3,2- Ad,'en;e effCClJ;of rural migration
5.3. Measure, needed 10Slop Ille rural mignuion

Bu,'a] J)e,eloorpeo/ '0 l~ plODPeriod_
6,). Plan ou~a\' OnRlUlllDe\'l:lopmenl
6.2. Employmenlgencration
( 3_ Ruml Oe>'elopmenl Progmmmcs

Rurallndu,lriatiulioa in I'"!ia-
• I. Progr<:S. and Problems
7.2- A rational Ilpproa" '0 """I i,lIiuslrialisalion
7.3. InslilUllooal Support

Tftboolygy tor RuGI Dne!oDm."n1-
8,1- IlOp,manc<:of Rum! Technolog}'
S.2. BiogasTecllooloro-
S,l. T<'C~"olof;\' for rural women
8,4. Problo>m In Rucal Ttthnolog}

''''

""
(08)

""
•

Booko Rwmmendcd
I, Rural De>'clopmem bJ-'Of, 1.Satya Swtdamw,
2 Run,l Dc'cJopmem and planning in India by O"'en4r.; Ihal</Il. O<:cp&

Deep puhliCll'iollS. Ne>, Delhi
J RUfll11n<luslriaIjsa1;onin lIld.;,;by Shri"j.- •• lhal<ur. Slerling publi",,",s.

~'O''';::"~!:;
•. Rural De>'cJapmen' m India; Cumm! JlerSpCCli,'e, by Mohinde1 Singi,

,ulcllttlual publishing H=, DCU,i
Rural ~-.lopmel1l' !'.clr~ and pt06pecl by G.CMandal concept
ptiblishin~ <Y':'"pan.,'. NCII' DcIJU

(H)
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M.B.A--SEMESTl!:R.lf]
306 (.")-PROMOTION MANAG£/I1[NT

ew.",UuDt.20051

Introduction to Promotion
I. J Basic Concept of Promotion & CommUJriClllion
1,2 Fundamentals of Advertising
U Advenising Planning and Deci<ionMaking
1.4 Markel Analysis_Segmentation& T~ling

(!tulng Adv,nbemm., & Commertiall
2.1 Crcali,,,Cop}'writing
2,2 Crtai;YCAn Diteclion
2.3 Creat;.." Production: Print media
2.4 Creative Production' electmnic medi~

(69)

(09)

,

l'nl! No:.J: AdvertiliogMedii (09)
J,l Media PlIIllninl'uod Sele<;tion
3.2 Printmedia
3.3 Eleclronic media
3.) Direct Mail, outdoor. transit and iupplemenUUy media
3.S [olemelmedia

J

•

c

Unit No:4:

Unit Nn:_~,

Unit No:-6:

Direst Mam.eline:
4, I The gRm1h of direct mar!<eting
4.2 The benefit! of direct marketing
4,.1 jnlegrlllcddir~clmarketing
4.4 Majorchanoels of direcl marketing
4,5 OIlier media for dirttl responsemarketing

Sale! Prrullofioll
5.1 Purpose of Sales Promotion
5.2 LeI'els of Sal•• Promotion
5,3 S~lesPrnlIllltiolltools

C:-.;;1",,"~;:;~rs",k, l'",",u,;'", CIIlUJl'ligll
M3jOf n;~..ssion in Ssl~, Promolion

!';;iJik Relalion
6,I Corpor:ucJdemilj'
6,2 Publicremliontrois
c.' H".j,=" ~i,;on in marketing public re131;Gfos

(15)

(09)

(09)

'''''



lillil Nu:-1,ptoolla! Mlling.
7.1 Theories of Selling
7.2 Personal selling process
7,3 PrinciplcsorPetsonal &fIling

Hderyuq Book"
I) Contempor3I)' Adverti&ing5th Edition _ArensBovee.(:RWJN
2) AdvCJ1i,inl>.Sales& ?rollID\iOllM"""ll"JIlCllll,1 cdilion-S,A,OUlll;jwilla.

Himalay" Pubhshillg HOIl'ie
3) Ad>enising Managemenl 3th ed;tioo -Balta. Myers,Aaker-

P,entice Halllndia
~) Marketing Cammunication Throry & Practices- NeornjKumar.

Himalaya Publishing Horn:c
5) Sales Promolion& Ad\'crtising Management - M,N.Mishra.

Himalaya Publishing House
6) Sales Management .Do:;isicll Slnllegy& cases-:Mill.Cundiff (jel\'lIni
7) M8Ikeling ManagCl'lCIIII hh edition -PhiliJl'lkollar.

Prentice Hall rn~;.

M,B,A.-SEMESl'ER_lD
lO6 (8) _1J\iDl ~ ,'RIAL RELATIONS &TRADE l}N'ION

(W.e. f.JwneJOOS i

(~l

•
E~De<ltd !..«tury.

I. "AllIri.1 Bebtio'U- Concepl, SCCIpeobjoohes, n,~talIct: dcvelopng
sound indu&trial relalillns; induslfial relations ill India:N"" Economic
Policy and looll5trial Relations; lnlenunillJlll1LaOOurOrganiz.atioo (ll..O)
and Industrial Relali<lJl!m India (12)

,. Indullrifl DiiDUles-
2, I Fonm; oflodustrial Dispute
U Cluse,soflndusll'ial Dispu1C
1,3 Indllsui31DispUle. in India
2A Coru;cquenc.::sofl"duslrial DiopulCl;
2.5 Pre>'entionoflndusllial Dispul",

"'J
,)

J, GrievaneePmq4ure- (14)
J I ;;tepSin gri"''''''''' ICtUernent;grill'.1Ill«'m.chiller}
.• 2 Medi'lr<>II-T~pes and=nlials ofmediation
1.2 COlICiliatlon-hpes; prelilllinaJ) Slepslo,,,,td. C<>ll'i~.tioJl;

Co""iliaDOIlOfficer- QuaJihe<of a cooci~:IIor,role ofcoocil~.;,r
Concilia1lOt1~~occdure.



,.

,.

o.

.1.-1 Arbirra~ou.Types.Procedure
'.J i\dh,dicaliou_ T,1"". throe [ire S)'B(<'mof adjudication.

COIIKI;,'. Dnrgainin2_
~,l Object;,.es &. importance
.1.1 BargallungStrdtegies
~.J Bargaining Process
~.l E.;&l:J\ualsof Coliecti' ~ BJlg.1irnng.

NegotiatOQ Process-
5, I "reparatiou fo, negotiation
5,2 ;mporlllnccof negOliation
5,3 ~egotialjonSll1llCgics
J.. Ou.lilies ofo good IICl\OI;~lOf,

Tradt: Urionilm.
6.1 :\pcs. role & importance
6,2 RecognitionofTradc Union
6..1 Tmde Union MO"~'m"nlin India
6.4 Problem oflrnde unions in 1,d;;1

(08)

(10)

(08)

• Rere"",csbl< •.
(I) D)..mnic. of Industrial Relations by C.B.MamOlia:

Hirllla)ll PuhliihiDg House,Mumb.li.
(2) PlrSOl\I1eJManagement by C.B.Mamori.1:

.J,lmala)", Publishing House. Mumbai.
(3) Human R=urce Managemenl by S,S.K.1lanka: S. Chand &. Co, Lid. New Delhi.

I
\".
J

o ••

M.B.A.=SEMISTER_lll
J06 (C)-fINANCIAL MANAGEMENT

{W,e.f.JuDe,200~

Capit,!!'tarkej. (11)
L1- G'<mlh of Indian Capital Martel,
I," ';I<X~to'Ci"'ll:<> Ul ill,"a- m~, Ii", """'''''' e,,"mrll;e ul ;llilia

(OTCEI) : Nalj~1!l :;lock Exchange of India (NSE) : "u~ing of
India siock exchange,: stock c.•cbange ICI1".ir.nlogy.

!,2- Credit rating~"al;'si,.
U. Mulna!funds
iA_ Mcrdruu Bankers,
J ,5. D-cpo,itories and Scripiess trading
1,6. BookBuildingprocess.

un



,. Dirideod PQIidq and [\rei••••••
2.1_ Typesofdhitlfnds
2.2- SIlO'"lellu and Ion;:tem, dl,il!c'1ldpoliC},
2.3. FllClOtSll1fectingdiddcnd decisions,
24. Legal and pToccduralconsiderations.
2.5. Dividend~lCOriC'

(lO)

J. Secnril' VaJu2lin" (12)
3 1- Equity Valuation_ Di,ideod DiSCQUJItModel (ODM]" Zero gJU"1h

model, consllln1 Growth Models based lin prioo- c:arning ratio,.
Analyst', Bc.II Estimate: (ABE), Random Valualion ModeL
Retali,'ll Strength Model, Group \t,>mtion ModeL Multifaclor
Model. Mml<el Anomaly Model. <::Ipital AsSd Pricing Model )
«(,APM), "-

3.2. Bond Valuation_ Bond price, yields and Interest raTe. Bond. With
a maturity period and P'''l'''tuity : price change an.! Bond Mmuril)-.
Bond ioununization

3.3. PreI.reoce share "a1uation- Preference share "."d . p'anning or
Eolding period relWll, )idd to the call .:!aU

brtfolio L\'4.,gemenl- (10)
4.1- Factors influencing sclocl.lOIlui um:alw.cnt.
4,2- Risk and UncertaiJll)-Ty1Jf'S: Oj~&tifieatiOiland rW;

MeasuremenT of portfolio riJ;k : Benefit, of divmif:icatiOD.
4,3- IlNestment Strn.egics: Matrix APl"oa,h in investmem decisions.
H- SEBI (Portfolio Managcn) Rules 1993 & SEal (P<Irtfolio

managel"l) Regulations 1993

,.

,

••

Mrll!eJ1 & Acqulaitlop,
S.l. Types , M.1hods ofPa)"meIllin Mergors& Acqui<Jlions,
S.2. SlepS in merger:s; Tax benefits
S,3- Rclc''lUl1 SEBl guidelines.

CsJrDlIraft Rqtrnrturiog
6.1_ Techniq\Jt$ of ro:rpol"ation=trul;lIIIing.
:".1. ~;u;l.:';:":';[vi ,•.•1.W;;u;"'ll-
6.)- Financial reorganisallOD & u:>'emgecl bu}' OUI

""

""

•

')

BookI H..,9!!!mcuded
1 Finaod_j ~.':.,lIagemenl by lUI,; M. Ki.hore.

T ,,-"<llrnannpublkalioll.l, New Delhi
•. hlllll1dal Managemenl by R. ~.RllS''''l\I.

Galgotia Publishing COlllJl8ll~'.N."":Je1bi.
(18)

-"



3. In,-eSlmelll MamgcmCIlt by Y.K.Bhalla:
S. Cltand & Co. Ltd New OcUli.

4. !nvestmC!>lManagemefll by Pree1; Singh:
Himalaya publishing HOIlSC,Mwnbai.

5. lml;ali FiRIL1CialSystem b).' H,R,Maei>irnju:
Vil<aspubJi!hillg House (p) Ltd" New Delhi,

6 Financial Management by PG!S3IlltJChandrn:
Tala M;-Grnw Hill.NewD<lhi

1) Cowpukr Netw••.••.•

2) Jotrodocti(llto Cnmpukr Network
fasic con~cpt5. Dala conUmll'iclt!M. Ne!works. !'rol<>;o!s&

standan:l & Clrg:!ninltioos. The "','" of Computer nclwork ilnlClllJe.
An:hitf,ltlfC

Sd",duli!J: (15)
Process scheduling loog Ie"" and sherr term scheduler. Sdleduler

Algorinm and performance "••..aluation, In!er process communication and
.\-ncIrOlUZlIlion need., Mutual exclusion, semaphores. Cribcal regions, Monitors.
M",,,,!JCS for ioler process commllllicalioo and l)'ocbrooiz>l1ioll. D~ad.Jock principle.
dCleclion. pm'eolion, avoidan:e illld recorery. Banker"s Algorithm

M.B.A.-5£Ml'.'ina.Ul
J(l6 (D) - O1ElIATING SYSTEM AND Nt1WORKING CONCEPTS

0¥.e.f.June,200sl
IntrodudiDII (I~)

Need d OS, evolulion of as. type of OS like Batch. Time shari,,!!.
MnhiprogTllmmi,g. Multilil.king, DiSiribuled and Realtime.

as vie'" and concepts. S'.'Sle," calls, User \';C>I. Functional requirement
and=. Mmolithic. Layered ,node!.

(10)
CPU burst. !'roc" - ,tatc. OS sc",iccs

Pmre." and Ihlre'!HJr ManHll"'mrnt
Pr=s conceJII . Interleaved [10

and pro.;,!' nomgement, threading

c

•

I

I
J) N~!J"Irkin2 Rdel'l'llCl:Model,

TICOSl Refcrence Model. TCP I )p Reftrenl.>.:model. comparison of OSl
,;lodcl& TCP ~ren"", Model

4) llilrududipn ofdifferenceLayen illN«lI'orkill2
Physical layer, data Hnk laycr. network layer. transpcn layer, ~IOIl !<Iycr,
pre'iC~wion !a)-'cr.application la)'er

(19)
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J06(EI-INTF.RNATIONAL FINANCAL MANAGEMENT

lW.d.Junc.200.!i1

I) Jrnroduclioll U> Intem:niomiJ finance. significantx' Priiiliipment and pon
shipment fill1lltro-souree' and objeai,'cs of finanee, Role of bllJlk, in filllUlcing
thi, Export and import eommercia!banks I,D.8.1& fuim llank. (Il)

2} lmemalional lenn. of pal'''''''!: modes of Jl'lJrnenls in intenllllional nwl<eI
documCfllal)'bill. of exehange and Lellen; of eredit and it,opl:m1ion. (U)

J) International pricing prncliccs; proc;edurcobjecti'c, and Method!;of pticin.g.(U)

~) Ex"'"IIl~ Rale.- Meaning. t)-pc.s& dcterruinarioo of c.~eh"lllgemle. F1u~1ualions
in c'<Cbnngerate and thcir adjustments inlcmalionai Cnpital 0lllJI«,1.& f=ign
exchange markot. (12)

~) 1l1letrl1luonaJmOlletar) System, ,_ ll\trodm:tion. gold SI31ldard.Brilon wood
loaliJl~Exchange Rales. lMF- Sources& F.wcti(,," (121

I!ooJjI Rssommsu<!td
I) Internaoonal filWlCCb) V.A,A<-adhani
2) International Financial Management by Aple.
3) International Financial Managcmcot b}' V.KBballa.

M.B.A.-5EMfSUR_lU
306 (Fl- QP£RATIONt>!\ND MATERIAl.s MAN!\GEMENT

(W.•.f.Junc.200~1

)

•

•

I. Purrb.u!ggOrUD!zat1l!!l (1111
Whal i, purcbnsinj;? Purchasing as a basic funaion, ilDp;:Il1allCeef . )
pun:hasing, objecth-es and organizalioll of JIUI'dlasing. functions of
purchase e:<eculi,e, Purchasing Principk, Pmcedu.--::and i)'stems. n-<Je
"ri!>Ciples of right purchasing, price forecastillll. T""~.ni~, of pticc
J('~mg, A purcnase Ow:ge,.purci•••il'l; Illeuw

2. (a) 100041100.1 Purtbulng (12)
Need fer IIItemati"",,1;;,,,doasing. procedure.nature <Ifdocument5
for intcrnatio>'...:;;purclwmg.

(2il)



,.

(b) lmpon SubJlitatloo
Meaning of im""tl substitution. role of gm"cnllnem in hnpor1
substilutJOn. Role of R&D in imp"'! .ubstituuon. Problclll!; in
import !ubstirntion.

r;el!<J11al;on (1fI)
Objero,'cs of lICgotiatioll, wben to llCgOlialC.The bU}'C1Srole in "C8otiation,
llCgO~~~ODprocc, •• Pfcpar~lion. four phase, of face 10 face negotiation,
"niven;aU)' applicable ncg<ltintin{; techniques.

P!"Ql!ucl de.il!l! and proms ""rip (116)
Prodll<1 desil<"- producllife cydc, process design, evaluation of pl'OC<:5S
lbiglL

?laolLocali.!!!! (0lI)
Locat;on Theories, freedom of location. errors ill selection, Sleps in
1000alion.relali,'. imponanro of location factor.;. Ruml V. Urban location.-
B&ol Law, ','J)
"rinciples of la\(h;1 Llynul lools and techniques, Material J-ImdliDg
;wpe, irnpolW>CC.objectives of maleriaJ handling aild i".lelia! bandling
>rinciplc,_ malerial handling equipmen~ faclors affec1ing selection of
material handling equipment,

(~)Us of compuler In production and oPeration, man8l!!!:=ol

••

••

,.

, .
alH!~~ll..,,,,,,mrnded:
L Purthasing.md supply management by Donald W. Dobler&. D.1,id N. Bu~

T.•.•••I MdJ'lJ.w- Hill ""b~shing Co. Lid,
1. Malerial ~lanagemcnt - An inlegnllcd appro,1ch By

P. Gop.!Krushnam &. M, Sunderscn
!';u:wClion &. Operntior. Managcmenl y K. A. & K.
Malcrial, MaJJagemCnlby MM:. Vernla by Sultan Chand &. Si'ns.
PnxluClioo &. Operalion Managemenl by P. R.1ma '.~.v

!."

J
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Agrjc;ulture .nd Indian Ei;ODQIIIY_
1.1- Problems facing Indian Agricu.ltUfC
1.2- StrengtheningAgricultlmll Se<;IQI ''''

2. Grem Rryolutloo. (U)
2, 1- Aspecl.5"fGreen R"""lutioo
2.2. Negative aspects ofMcchaoi""tioo
2.3- S!n:Ilgtbeningnew AgriculloJe T=chnoJogy
24- Useof genetically impllP,ed seeds, bio dil'el'!iit}' )
2,5. Us<offenm ...ers peslioide,. llIIturalfarmin<;useof Cl;o-frincdJ,- '

prodllC1S.<llSIainablede\'l:Jopmcnl

,.

,.

,.

ln1gatlyll and 19d1llllAgrltultu«-
3.1. hnportam:eof irrigalion
3.2_ Progre;sofirrigatiOll
3.3_ Fil1aJl<:ingirrigation
3.4_ SlrelIgthcninghrigalhn Schemes
3,5. ProjIlClto connectiJlghkoiiaori,'CJS

AWoul"'rat Prire Dnlln of IqlU'-
~.I. Imp9JtaJK:Cof AgricLlilUraJprice policy
4,2_ Trends in Agricultural price
4,3_ Pmli. Distribution S}'Slem
4.4. Poiicyi",ues in AgriculllUlilpricing
4.5. In~ !nternau"",,! competitive:ne&,

LIlY mom Ip I"di!-
S,I. ImporomcenfLandRefor:m.<
S.2. C<:ilings011Land hnldiogs & EJfects 00 ProdUCli<m
~u- IOnall"}'Reforms_Aspects ofIcnaD\:)' Reform,
5.4. Limitillons of ICllaIlCyLegisLnion
",~- Cu,,,,,,,i•••~uu..rtiul~
5,6. Coopmlh-c fanning
S,7. Cootract fum1ing
5.8. Corporatefarmers tie up

P!ill!J'ofAgriI:yltur~ yhwren
6, :- c<!!>"jtiOn5 of AgrictJ!turaILaboum-s
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$tn,,,,, Mari<o.1;ng (6ft)
" I F"",1d;JliouofMaaagemem "f Sel'>ices ~tarkchng
!.c Applk:1I;M of <;,,,,-i<:e' mm'ketin~ c g TOIlf;,m. Hotel

Consulllln~ marketing etc

RuralMarkding (Iltil
1.1 Profileof rural;...tuketing
~,l I'millc or rural cW'''''''C'', , P."''') ~l"rkeTiJ!g """eg;."

AgricultureM~rk",lnl: (ll!l)
3.1 AgricultureMarkeliog
],1 No••.!rends In lndiall Agriculture
1 , C;lo""Ii,~,io" &. Agriculrnre
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Unil No:-6:

StrJ:tgk; 6rnd M•••••l!!SDeJ!!
~,1 Brand cqllily
5.2 Brand e.'\lClos;Oll
5.3 Brand pernonaIil}'
5,4 Brandreposilioning
5,~ BrandBuildingtoo1s
5,6 Major Bnmding decisions

Modem Ikt.oJliu
6.1 Intematirmal retailing
6,2 FulureofretaiIing

(08)

''''
UoIINo:.7: SupplyChalllMan1llfl!lt'9t (OIl} • )

7, I Understanding Suppl)' chain
7,2 Supply chain pcrl"ormance: Achievil1ll Strategic fit &

'-7.] Information T""hnololl)' in stlppl)' chain
74 E.Busincb & SUPPl:-chain

IJnit 1\-0:-8: mternel Mill1<et;"g& [-Commene
K.I IlllmtIuclion to 1oI~,ooMarl<et(ng
~,~ l!IlmtluctionloE-Co= "" •

RrftBJln: Bookl
1) Service Marltcting -S.M.JlIa-Hlmala)'a Publishing Hwse
2) Ne" Perspoctn'e in Rurol & Agriculture Marl<etiog -Ramkishell Y.-Jaico
Publi.;~Hoose

.1) SocIal Marketing -S.M.Jha_ HimaIa)-" Publishing House
4) Marl<elin••M1na1ll''''''''1 II th «Iilion -Philips KoUctfuntice Hall Inri;'
4) BrandManagernem_in 11", India Conlex1-YRL Moonhy-
VIl;as Publishing House "'1LIlI

5) Supply Chain Managemeul_Swu1 Chopra & PelermaindJ-
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2.1 Theories of Wagos - Sub,i"e",;. Theol)', Sl:Il1dard of hillg theory,

Residual claimant theory. Wage Fund Theory. Marginal Productivi!}
TI-<eolY,E.'plullaliQIl TI,oory, Dcll,and & Supply Theory, Bargaining
"illOOty.

2,2 Method. of Wage Payment - Time & Pi""" S}'slems of Wage
Payment. Their mesits and demerits

2.3 Minimum Wages. PaIr wages & li,ing wllges
2,4 Ddcrminall1s 0" /;011:11wage polioy
2.5 Wage Policy & Princ,ple,. ""'~e analysis

,
••

,.

M.B.A.-StMESTER-lU
JtI7 (8) - LABOUR ItCONOMICS AND COSTING

(W,d.June.lOO51

L.bour Eco!!Omico-
Ll Nature. Scope al1lllmpo~
1,2 Laoou:r Markellvlobility of labour supply and demand
1..1 Role of workors in de>-eJopiIl8 economy

(10)

3. L.bour CMting - (20)
"I .Labourcost, COmputationand Control
3,2 COS!and Ci>llSe' of labour l\lmOIIel"
3,3 COSlof1JJlini.,lglabollT
3.4 W<>tkstudy. time sI1ld).-,labom productivity
3.5 Time keeping, time \Yrv~!ng, documenllilillll of wage'
3,6 Tremmcnl or o\'(;Ilime, idle time, night shift allowance, leave P")'
J,7 CompUialion of labour COs!per prodllC1ion hour I machine ht",
J ,8 Pn:parotion of pay rolls

•• Em Policy & IIIIRMIof Globalim:ioo 00_
4.1 Employment
4,2 lndw;triaI relations
U T",dcUnion
~_~ j~ece.sm' 01 !~"iI1UnglIt\><. s!<JJ!s&; lecJmologles

("')

-" -

~. l:;ljumial !lygiene - (011)
~,I Wortdng .n,'ironment. Effect on job ~rtom1llIlce
1,2 I'actol'$ in work ~miro!UneJ!l. L;lIhling. Temperature. i-lurnidllv. Noise.

Dust Fumes &; Radi.a~.~JL •
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Koc",olllCDd£d Doulj.,-
I Labour [em.om,", Prmciples. f'm!>lcn!l>I!I.PmCI".' h, li\\ il'-']' f', ~j"gh.

Deep & Deep Publicanons (P) l.td N••• Delh;
Indu>lfial&. l~,bour Rd,niuns b, R..••., l.e"",

1 hrtrodll"non IULabo", beononucs byO.W Pildp'

M.D.A.-5EMI:STER-1I1
.Ill,. (' J -FlIIiANCIAL MANAGEMENT

(W.eof,.'O!!!i ,1llM)

DIre<'Tn,,, (JOl
I I IncomeTa.'Act. 1961
1.2 ConceptsOfAssessee, Pn:"in",Year, AsseS5lllcnt Year,

R",idcflli.il Stalu> or :O"ljlJl', _;n.:a,r", ~CT",n tnci~c"ec "f to'
I J Heads of i/\COme
t ~ l/\COme from salary
I :; I",om" from house pr<JPCrTy
,.U C~",~uwi,,~ of i=mc !rombU$.lIk':' :>ru!prcfessicr
I" Capital Gams
L.O :;., "f illlJ ••"", ,~;.,".J"r:"",,- ~So;~" ,.~.
l. 9 DoouCiiom from Gro" tOlal ineomc- computation of Ta,
I l() Taxatio1lof colUll"IIit$.' Minimum A1te'11l1ti\'e Tax

2 lol1i...,.,'Tal<" (2U)
1.1 Cenmd sale UiA""I,195G
2.2 Conccprual study of Brood provl$'ons 01 ""nmil e,cLo;I/ and ,.il",

~,1944. Central excise tariff Ac~ ] '1M. In-dq>th stooy is nOl
c"J'CClCd concep1 of duly drawback, MODV AT,

t -; ('onceplUaJ >Iud) of Broad pro;ision. of customs Act 1962 &
""'_"" T"riff~c, ~,

Books-
1. Stu<knl' Guil,\c to irIcornc Tax by Dr 'lllIIod K. Singbani.,
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J117(lJ) - SOUWARt ENGINEERING AND PROJECT MANAGEMENT

!W .e.f .Ju1leJOO51

1. IDlrodIlCUon:- (08)
Definilion. Sofi"are process. Sofrnare lire cycle modu!<:s, Waterfall moxlel,
prototyping Model, Spiral MoxId, ('apabi~ty Maturity Model, Win.Win Model,

2. So!twUtPro;•••!PhlllnlglC- (06)
('0& Estimalion. COIl$UUCIive cost model, Pulll3ll1 Resource Allocation model,
Software riik Management

r.,."
SoftI!aren:quin:!!!i'miUlll!nls SDedneatlqn:_ (10)
R=:juiremtrJ Engi"~ting, Problem An.1lysis, ApP'O:lCbes 10problem Anal"s;s,
Softw.re Requiremem Specification, Spc:ciiying 8eha,;ornl Requirements,
specifying Nor,-bc1Iavionll Requirements,'I

•

" ,

t. Software lmil!D'-
Whal i,Design, Moduiaritv, Dcp<:ndcnoo
(J"onted D,sign, Object Oriented Design,

(.•,
f,'m" SlI'leg)' of Dc6ign. Function

[. (

5. Softwm!:fling:- (lIlJ)
imp<:rran<:<,Software and Hardware Re~ability. Failure and r,'u1ts, Reliability
ModeL., RdiabililJ' aUocation&,

6. SqIlwlre rgUge:-
Telling process. FundlOlllll Testing, S~uraJ rerung-, Debugging,
Tool"

( ,.
•

I (:
" ••I

Sqfboare MaiateO!D •••:_ (06)
Maintenance Process, Maintenance MOOcIs, Re\'ersc Engineering, SoftwllIC
RcengiJ1eering, Estimation ofMainlCJlllllCe Cost.

S9fn'-llreWqrk Product.!& Poo!mCDlatioo,. 108)
Like SRS. Des~n sfleet Test p1l11lS.,Project ManagemClll Documents, Release
";,,,"'S<,t><:m« -'-"'>OOllCo,"",,; Uu,;UJll""~ 50,,,,,",,, ';"uail'J' pillJl, sample
Dcp!oymeot plarn

j
u,
l

Rtfertnre lsIok
• Soft"""" lingincering:. PrcSSm.1O
• :'.oftware Engineering:_ KKAgrawa1
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2) Researching lUldanlll)'Attg nHneao marli.ct.:-
a) Role of marketing research. JlWketing research process, information

SOIltCC.some problem in Matkeung research. (Oli)

"

"

M.B.A.-SEMESTER.m
JlI7 (E) -INTERNATIQNAL MARKETING MANAGEMEST

ew,e.f.Ju!!$JOOS\

Meaning and definition of iruernalional markeling nalure, importance and
scope of iruemalionai markeling (Oil)

EntI) into inlermlional markc1ing:-modcof COif)_eriterico for selecting
mode of em~'. e"poning direct And indirect expon, ((18)

r
I•

I,,

41 P,oduct decisinn in imemational marI:cl :- "1,,u is a Prod\li;t.inIemationaJ
marketing product strategies. SlaI\dafdi2a1ionVs Adapllllion.prodllC1we
cycle and lnlcmatioml marketing mix decisions international branding
decisiOJlg (Oli)

" C<>mmmli'.'liO';, decisions in imernalional mark<:ting:
promotion Jlli.'L pro"'."!!, in promolion !Ilh, plarming the
?ron donal campaigIl

I,,'en, 'j01L,1
inltr'"'llO",,,1

(<0' •

pricing docisio", in international maAeting:_Role of pricing ApproacIlcs10
pnCln~ factOISinfluencing intcmuional marketing pric~'g <1""SiOIl,E>:pon
pricinj;. mazginal cootpricing Tmnsfer pricing. (011)

7) l••ema1iol1llIMa<te!mg.PI!l/tJ\ing.Otganising & Comrol lntrodllClion10
planning. elemcots of lruernatinnal marketing plans, three levels of
wii;Inauonal marketing planning, Allemlltive pwmiu.!; 9'cks, diffiClllties
of imernalionat planning, Strnteg} fomlll1lon for intmL1lionaJIII1lJU!iIIg
(llllended and delibemre Stnllegies. elllCfgenl SlJ1IlegJes)Guidelines In
orptising, faclOrs alfe<:ling inlemaliooal m>l1<eting organuslion,
urganil.alioll by region. produ.."'t,l'unction,'111<1project, lIlaIrixorganinItion.
Ceorr..malinn and DecezutaliUllion (12)

"""-1l\lCrnill~~,"I.IIMarketing by R Shriniw;lS
ID1en",tionaJBusin••••1v1aJl,lgemem~'H:,Oiwan &
KN. Sudarsban
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307(F). OPERATION &; MATERIAL MANAGEMENT

lW.e, f.JIIDe.21IO~)

1. Sto••••Manye!l!ell.l" (12)
Purpose of storeS, location and layout stares sysIcms and ~mes_
continuous sto<;k ,'Criticatio", stores accounting, C06ling of rcccip! of
m~lcri~ls, costing of issue 10 producti"", slocl< verifkaliOl~ periodic
,-erilicalioo. continllCSl'erificaliOIL

_2, Olmlm. SU!J!laJ& Scm M@Dagrment;- (12)
ldeotification coll\1Olof obsolete. sorpJus,& scrap. disposal of lhe,e ;lem8,

Ergonomi£J definl!loq. m..,hi ••• aute"" typesofdliolaY', (12)
types of conlrol manual material rumdling, of work place and working
condiliOO.'l_

(12)
uses of value analysis yalt",

O"a1nyC?!Itroh. (12)
l'alurc of origination for quality control. g,,,,lity control techniques.
"=Iaocc sampling. advantages of Q,C, 1)'11" of q"aN}' control dlllf'S,
COns!lU",ilnof control cham for variables&. ann!'ule'. "",1.& OCCIlI';C',
types of sampling pian. TOlal quality Olill,agernenl,quality citdcs

V••••e Analul. &; Value Enrineerlul~-
Origin, definition and scope. objectives &
analysis procedure, pllases of ,,~lue anal}'sis.

,.

,
,

, ,

,

c
I

BookJ Rerommrnde4
L Purchasing and supply ma"ngemenl b}' no"a!d &. ,Dobler and David ~,8nrt,

Tala McGrnw.hill pilbli,h.(ng C';lmp
2 Malerial manage1= : by M,M,Valma, Sollan Chand &. Sons.
3, ~alerial managcmenr an imegrnled appro::cb by P, GopalkrislUla &.

M,Suderslllln.pm
4, ProdIJClion and "I"'rnlinn l!I.~""1gcmen1-bv PRama Mllnhy _ New Age

ImematiorralpubJish~"
5, ~:;;::".i",,!Q'.::.:i~(_'"-~~,,,::!~'h","
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M.B.A._SEMESTER_DI
:Ml7(G)-RURAL DEVELOPMENT MANAGEMENT

fW.e.f.Junf,200S1

Sp«ia! Sdle"'" for Runl DeydODmeI!l-
I , 1- Stress OIlspecial schemes
I ,2_ Limitations of special schemes
I,J_ Srrengthcning special schemes

£"'plo"""'"1 C.eDe•.•.tion Program•..
2. 1- Cra,h scheme fDfRum! OevdDpmem
2,2- Pilot Imensi,-c Rural Employment projeL1s
2.1-' Anl}'oda,'l1
24- Employment GuamnlCe scheme
2,5_ food for woll<prognlIllmc
2.(,- Natiooal Rural Emplo}'lIICnl progr!lllllllf
2,7- Rural landIes. Emplu;TIlcut Guaramee programme
2.8- !a"aiw RDjgar }'ojana
::.~- !a"ahar Gram Salrnidhi yojana

" ,tcgralfd Rural D,,'e!oomtllt Pl"Oll!"'UllJlIr-
I. Salient feature' of IRDP

3,2_ Targets& ActtievellXJtH'fjlDP
3,1_ Majorproblemsin llWP
l,4- StrengttwoingIROP
3.5_ SWlImajayanti Gram .marojgru ,'ojal'a (8HS¥)

4. Trainiog Runl! lootb for ,eJf..•mploymeotITRYSEMI (OlJ)
4]. Natureand$cope
4.2. TlIl"gel$Ii: Achil:\'em.nls
43- Ilasic problems in TRYSEM
44_ StreDg!wog TRYSEM

,.

,.

,

~. ,TribalDru;lopmf!!tprogr.m.. (118)
S.! - M.1jor pt<!blerns in Tril;laJ De\-dopmenl Program<nc
5.2- Mca,d'tS oeeded forme improvemem ofTd!IaJ DevcloPI..;m

Pmi:J1lmme,

6. ~~eJ4!!!l.mofWomen and drild",o;nRunl~"""m~-
(08)

6.1- Nal"re and scope
6.2. l'argers&.dlieverncnts
(. ~- Basic problems in DWCRA
6.4- So-ength""Ii'gDWCRA
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7. Impltlll!l!!lalion,moaitoringand ~valuati••n of Rural dn"'rmmeo!
Programme.. (08)

Boo,," Reeommende.l
I, Ruml DevelOpment b).'Or. SaI.I'a Sundaram:

Himala)~ publishing Ho"'C.\fumbai.
2, lmcgmled Ruml Oe-.dopmenl programme in India: poliq and

Admini,tmlion. AK.Sri"a!I'Wa, D«p & Deep publication,. DeUu.

NORTH MAHARASHTRA UNNERSITYJALGOAN
M.B.A.-SEMESTER-fV

401- BUSINESS & GOVERNMENT
(W••••qun. ,:rntI~

(O~)

(06)

(06)

Ne•• lo!lul/ria! DO!i<y.Critical evaluation.

~j;"Ellm..l!!ill£l- Critical ",'alualion

Prhali.'Jlio,,: ~fpubic s..,!!!r Enkrnriots.
3 I. Raliooaie of privatisalion
) ,2. Methods of privati>ation
3J. dismveslrnent progmmme in IndiJl,

lnfrUll1ttt~ttlIlduSltieo- (Illl)
4, I. Dewlopment of infraslJueture jndU5trie~ in the I"'SI liberalization

period
4,2. PrOOlcms ofinfrastmClIlO': industries in illdi_
4,3 Oovt, measures roo-the dcvclopmCllI 01 j,U';l.\(! lIC!UI"e;ndu!;lries in

India

('.,
I
I ,
I, ,,

3., ,
, 4.

,,

IpfommioDTe!:ltoolog- (08)
~.J. GIUMh of soflw3ll: and hardware indu,tries ,~ India.
5.2. Go\l policy for tlle ck\'c1opmcnl of infollnauoll te;:hnolog},
5.3- ~!~"S flll;oo by core industries in posI-liberalb.atlon period... .. ..... - . .. .
".~' •••.;•••"'e. "",e" "I '"'' 5''''''''''''''~ 'U'we <U:Ve'op'nem OJOOre1le<:lDr.I

I

\
.111_

t

c
Indl!l!! Capfial M&nm P,i;tOntl!-
6,1- Slructure of capital <nl\l'kct
6.2_ ReI!. of capilal market in India's Ind,,!ilri"l groMh,
6.4_ Problems of capi1lll market illllO,t rcfonn p!m>;,
6+ S"!:'! g\lidc'lll~. for tho pIOloctionof ir.\'",wr,
6.5. C'rilical E,'aluauon of Role or SEtu.
6,6. Dctu3t Accrmntl,

(31)
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7. Rolf! of "luning COIII"';"'i!!n IUIdRBI ill glgbalized era.

8. Tal polin ot' gow •.••m.m. dlr«t ••••d Indic«1 taxes..

Bool<, RecqlDm.ndt1l
j) Indian Econom) by R, DUll & KP.S"ndaram
2) indian Ecnnom) b) S.K.Mi,hm & V.K.Puri

Hi"",l)" MUshing House Mumbai
3} Investmem Management by Andhani:

Him.,lay" publishing House Mumbai

M.B.A._SEMESThR_W
4OZ-CORPORATE PLANNING 81 STRATEGIC MANAGEMENT

(W,e.f,JyIW,20M)

(U)

(n)

•

r

I

)
I. CIIrporllc planning_ Conccpl. Object"'"", Signil'imce &: H\l"'~~S in

corporate planning: FaOlon; guiding forrm:lation of e0'POrate plans. (U6)

2 Slral'w£ Manaa:c"""'l_ (U6)
2,1. Meaning & reann"" of 8m!; .w~M"""gem,nL
2,2- le' •.els of Strategies_ Corporate 1e,01. Jusineso lel"d, OpenlliorL1l

le--.I,
1.3- Defining the vi5ioll, business mission. purpose & broad Objeclives

Tecbnique. '" Comoril' j!lallnioll- (116)
FOIlX'<lSlitlj!techoiques- la) Qualitati"e Te<:hniques' intuilionmethod,
collecti" opinion melhods (b) Quantitatil'e Tedlllique$"- E"'",polation.
regr,,,;sion a'~ltrsis, inpul ontpur analysis. econometric model

En.lmomentl!l,\p"u/.oa!_ /116)
4- 1- Ia~rnal and E",emaJ f'."ironrnelll
~.2. Environmeotal Scanning_ Awoaehe< 10 En\'ironmClIl'" Scaruting

methods & techniques for En"ironrm:ntal Sealllling
-l-..>_ Or!jiUli",li",w Appraisal- ~Ijonal Capability factor>:

Fac!"" .<trecting o~ani7.au<JJtal appr.;\Ol" M<~'l:lds & T.xohr>qllCS
...:<l lor <.JrgamzallOJl3l Apptal5al. J-'QI1ioiio Al\llJ}'" a.-::"
lruI}1h

5 Slnl1egie AlifflIlll,,'~~- Grand Srm!l'gi~,: MOOcrniZ;>'lOO Sl11ilegi~1
Di,'cr,iflC.'lLio~.& lutegralio" SU1lteg;es:Merger. Taken....- & 101'\: ••""hire
Slru'~:::;;;;: j =ound. Divcstmem & Liq::iJation Sln<tegie,. CombiMLi""
S!r.llegil'>; ((161

•
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G Slr~kgk~Iloire.
6. 1- Process of 51"'legi<;choice
6.2- CorporaleportfolioAnalysis
6.). Indusuy,oompetitor& SWOTAnal~is
6A- Subjec~\"e faClOI'Sin SU'alCgicchoice

7, Implementation of SUalem - PI"QjOClImplementation: Structural
Implementation: Function'l hnplcmcn!nlion: Bch",iOllr:l1 Impkmcmatiolt

foo)
8. 1i:,'~lua!i""& Conlro[ofStram. (06)

8, 1- Nature & Imponance of Slrnt<:gicEvaluation
8,2- SlI1Itegic & OpcJatiOJlllIControl
8.3- ndlIliquesofStr:ncgic E"alwnion & Conlrol

BOOKS RECOMMENDED
I ,J Strategic M<nage'ncnl by All., Millar & Gregory G Dc<s: Me Grow Hill Co.

International Sditir'c
2.) E.,ploring 0rpor"te Str~lCIr>by Gerry Johnson & k~'3n Schok.. Pro,tire Hall

of India (al1(d .. New Delhi.
3.) BusiACS!;KlHC) SIMcgic "'t'lllllgClllenl by Azloar Kazmi: Tala M"., 'm ;{,:)

Co. Ltd._ 'Tew Delhi.
~.) !htl;mess ;lCJicy& Stmlegic MaMgemeol by Sukul Lorna"" &

P.K.Misln: Vikas Publishing HOllse (p) Ltd.
5.) COIj!Ot;UePlanning & Policy by G.B Gupta: Sultan Chanc1 & Som;: New Delhi.

M,B.A..gEMESTER.IV
40J ~9USlNESS REGULATORY SYSTHI_H

(W.~.f.JllneJOO5)

".
it

c
t. The rH!1Drnh;p Ad, 1932:

I.l Introduction_
a) Definition
III Essential clcm~ml,ei ;:'~;lIlCrShip
0) Tc<tofparmc."l'ltip
o:!) Partn<mhip Vs Joint.toek company

l.1 Fonnalionqf plrtnrnbip.
a) Cente'!!! of pmtIleT:'.,J-Jpdeed.
b) RcgiSlralj~~.nffimt5
,) !"Ji'u. of panncrships
d) TypesofPartl'C1'S
oj RightsofPanners

(33)

(14)



f) Duties of Panners
g\ Various pro"islom;ofMinor as n Prnner
hJ LiabllH)'of a /inn & its p.utIl<n;10l1tird part}

,.

Diml,l,ion of Par1Dl:l)l!il' firm
"J Various modesof dissolulion
b) Scttlemcrn of 3CC<HlIltslijlOJ1dissolulioo
0) Public oOlice

The Conmanl" Ad, 19S(i,
2.1 Nal"'lofC""'l)l!D)_

a) Definition &. Characteristic of Company
b) Kind, of Compan)'

(14)

I
I,
I

)
2.2 Formal!ooofCgmpany_

oj Promotion (Promotors. Pre~minary COllll'aCls)
b) RcgisltaliOll
c) Capital Sllb<cril>liOJl
d) Comn,cllCelll<1l'of bu'iness
e) MomoraJ\dw"r Association (MoA)_(Meaning, COJlteJIl.

&. Doctrine of Ultm-'v"OS)
f) ArticlO'of Associalion (AliA). (Meaning &. ComenU)
gJ Distinction betweenMoA &. AoA
hi DocTrineof Indoor Management

!l.1"n~"''''eJ!lllf Compan,'_
a) Director- (No, of Director, Appointmen~Romo,,"1&.

Legal p"",,.isionof Dirtctors)
b) Managing D~tor (MD). (MeIlIIing,SlmlfOl) pro\'isicns

for the aWOilllmenlofMD)
c) M•.\Oag••.. (Meaning, Statutorypro\'isions for the

appointment of Manager)
d) Distinction t..,ween MD 8<M"""ger

J. TIt~ConSl<"l~rP'dtestiooAct.IIl8~; (I!)
J, , UI',i",'lOOSOJ-V\ consumer. a paron, Goods. S~!,.ie;:,.Tracier&.

Man"f3ct\lrer)
3.2 Meaning of Co= di5pUte,.COIlSlJIllercomplaints. Un!itir&

Rc6Inc!l\'c rradc practices
J.J Cjjllillmtr Prntestion.

al Meanillg, Necessity&. Object,
a) COltSUIllOrrights
b) ('nn~lo;:'.,..ProI""ti"n COOlo:il.

""

;

- 15_



d) C<JrISlUlIt.'JGuidance & EdUCJll;on

C(ln,u"'.' DispUI", &. redtessal •• ,Iellls_ (10",,,,1:""(:(:, ',Iealling &
V~ri""s agencies)I

I ,.

,.

En,-ironment (Protection) loCI, 19l16:
t I Meaning & Importance
1 J Introduction of c:<i<lingAcIS-W"ter, Air. Em-ir(mmem
4.3 En"i'onmenl Audil (lnlrodllClion & Audit me~1OdoIoID')

Jnrormalioo Tec!mology A£t.2000- ream"" oflile Act.

(12)

("J

r) BOOKS RECOMMENDED:
I, InlrodUClbn In Business Law_ N, 0, Kapoor
2. Business Law_ :tohini Gocl. Tulsian
3, Legal Sy>lellls in Business_ P.S",m'lln.wel & S,Sumathi
4. Principles of B,La", &. MlllI;lgemcnl_ Manmohan Prn'%ld
5 Mercantile Law_ M. C. Kuchlllll
6 IOle",enl'rfComp"",)' Law- N, 0 Kapoor
1, CO'1.j',ri..aw. Ashok Bagrial

~ 8. Conswnq Protection in India. N;"'J K'"".l'
9. E"viIOOnell! Protection &. L,;ws- H.V.1adhav &. V.M.BhosaJe

,
M.ILA..SEMI'-STER_IV

4!I+-ISTERN4TIONAL BUSINESS E:wJRONMENT
fW,d.JIlIll:J!ltl5)

,,.,

I.

c
,.

Int.rD"llgna!Bl!lnw .oj itoen.ironment (08)
1.1 Signifi:ance, nature aJ!d scope of inlemalio""J t-lIiOC5S.
1.2 Le"ls of En,'iromnenl - Inlent:Ll Cl\viror",nent and e.xlem'!l

en~ronmenl,
I 1 EJI';ronmenl in lnIerruuionaJ Illl'lines. _ dornes~c cn\;'unmcm,

(,'reign environment. global en.'lrollmOrn,

Inlem"IOllall;(iiDOmic9!!',.re~~ .nli Agreement (12)
2, I RcgionaJ EcgMmit lntegrntion (Trade BlotS) _ Rlltil)JlaJType. of

etollOmit integlll~~~ lree lra:ic arc", Customs ,mion. common
market. C<:U'~l'Mclimon

2.2 Etl"C;;canwUon, Indo-EU Trade. The En"",, Impticati","~ 01 Eum
for Indi •.

:j Nonh "'!!e"!::-"" j."ICCTJ<Jde Agrect;'.t:1t (NAI'T A,\
(3~)



2.4 AS!iOCi.tionofSouIhEast Asian Nations (ASfAN)
2,S &ru(!,A,ian Cooperation _ rntiOllil1.JimCliOll3lareas of

OOO\l"rIIl;"",
2.6 Sooth Asian Associalion fo, Regional Cooperation (SAARe)

Objccrives; SAARC Preferential Tmding Agreemenl
(SAPTA)Basicprinciples of SAPTA

2,7 Indo- Lanka Free Tmde Agreemelll
2,8 InlemJti0l1l11Commod~' AgreemenlS"QIIOla Agreements, Huffer

Slock Agro:men~ BilalemVMnltiJalel1ll conlraCfs., Generalil.ed
S~"tem of Pref=s (G5P) and Global Sy'lem of Trude
Preference' (G511')

J. IOlematioJlal Ec;onQlllicIpotllullons (10)
:1.1 International Monetol)' Fund_ Org:milarion and Managemenl of

IMF: Resources of IMF_ Subscription by member.; IlI1li
borrowiog.; Financin& facilities & policies_ Regular lending
facilities. opecial lending faciliti•• ; Technic81Assislancc; Special
Drnwing Righlll(SDRs)

3.2 World Bllnk~ policies of World Bank, lending progrnrrune,.
),3 Asian DevelopmentBank - Objectives. !"unCIJ(Jlls,
.>.4 World TradeOrgilnir.d!ion- Funcrions:Principles; Salienl fearnrc.

•• International Tnde fJI' P8ymrnq (10)
4, I GovemrtlMl lntJl.IenCCon Trade _ Protectionism; Tariff barriers:

nOlI-tariffbarriers, Stale lradiog; regulation offoreign 1J'IIdc,
U Trnde in merchand.l", - sro"tb of inlCIrUllio""i1m(\!::counter

lrade-fonns of oounler Ilade. gnno,tb of coonler lrade: Trade in
services- reslriCfiOfl'in lradc in ,em""".

4.3 BaIancc of payrne015-Componems: BOP disequili>rium, reawns
of <fuequilibrillll1in BOP; Tmde and BOP of india, major
problems of India's export sector.

,.

bl!ernatiooalln.'eflrnenl
5, I Types of foreign Im.•.•tmrnt. Forrign Direct Investment

Foreign Portfolio !o'=l (FPI)

5.3

!I1~lil:latlonal Con!olJlllo".
6.1 Char.x1erisrics,importance and benefits of MNC.
62 Code~fcundocl to gwde and ~gu4le !beMNC,

''''

""(FOI),

''"'

."



6.3 Tl'lInsfcr of Teclmology- Methods and 15:sIIesin transfer of
lechnolog,'.

I

Global Competit;"CllfM
7.1 Factor<of CIlIllpeliliverte55
7.2 Technology and global compeliliYene5S
7,J RoleofllU1O\"3tionin competiw,e ",;h'anlage
7A Sources "fTechnological Dl'l\amics
7.5 Gro"th. signifiCMceand barriers of E-commerce,

'""

,

BOOKS REFERENCE
I International Business Er"ironment by Francis ChntniIarn. Himala)'a

(' PublisltiJlgHou<;c.Mumbal.
'~2, International BIL<;""" m' Alan M. Rugm:m III Richard M, HodgetW

Pe;rnon EducatiOJ1.Oo:lhi.
Business En,irumnent- Ashwathap(lll:Himalaya Publishing Honse.

,
"

Unit No:- I

M.B.A._S[~~"STER_lV
40~(A)_GLQBALMA8Kl£l'l"1G'lLY'AGEMEl'o,

~.d.JunQOOS'

bltryductiM 10Marketing Manal!ell!eot (IS)
1.1 Concer' of Global Marketing
1.2 The Importanceof Global Marl<eting
L3 MlJlllgemeIl1Orientation
1.4 Dri,ing & restraining fon:es affectlng global integration

& globallnarl<cting
1.5 The (;loh,1 Marketing Environment

c
Global MarJaj 0PlH!rtunlD llnd ",,10
1. i Global Marketing Information sySlem& Global

Marketing research
2" Mu11inMio",,1M1lfI;Mp.~g:o;1'& Market group,
2.J Globai Market f'r,;ry & E"JllIIlsiooStraIcgies

(IS)

Unlt "'9:- J 'qat;o, Global Marketing Prol!r!Jll;men; (IS)
.1.1 n-oollct Decision
.1.2 Pricing Deci,ion
JJ Glob;llMarketing Chmmel& Pb)'sical Distribution
H Global Advertising
3,5 Global PJc.mauon
},6 Gloml Emarketing

""



Unit No:-" Imertlarional Marl!<;riog: Indian Dtnll!:rli •.., (15)
~,I bpo~ hnpon procedure
~.2 Docwncnlation tn bpon ImPQl1TIlld<:
4 J Indi"" instiTution for ""POn Promotion
~,~ hIm Polic)'

RF-FERENCE BOOKS
l) GloWl Mdfketing l\.-llIJlag""l~l~711,edition- Wanft, J K-

Prentice Hall mdia
2) Intert'lllliollal MaIketing 911,Edilio ••..Pbilips Catcolll-

Me Gra ••.Hill Intemntional editions
3) Global Marketing Management .sl>erlclw & Sbcrlekar-

HilUllla}1lPublishing House
4) Imcrnational Marketinl!- R Shrillhai_ Pre,~iv: Hall bldia
~) Expon lI"""n Procedure & DoetllDCntalion- Aetwya &. Jain- Himalaya
PtIblisbU'6 House

6) ImemntioMllmdc &. Expon ManagemCl\t - Francies cberunilam- HimalaYlI
Publisbing House

7) lntl;'l'OOtiooalmartu:lirq;. R - bar Jani & Ra1hor _
HilUllbya Publishing House

M.B....\.=SEMESTER_lV
405{B)- B.R,P, LEGAL ASPECT IN flRD

rw.d.Ju!!£,200Sl

I. FaclorinAcE,1'.1~8._ (06)
Section
-1.3.9.I I. 12.] 1 !4.15.16, I 7. 18.19.~OA2.43.44A5.46,~ '_5 U~,66('7.68.69.
71,73.79 R~A 9(J
Excmpling orders u/. 65.67.68.(,9

TradeUnion'Acj,1936 (06)
Objectncs. applicability. ddinilions, registration. Righi &. pr!y]J.ges

ApP",nlittAct, 1961 (1l/i)
ApphcabliHy. APJlOlmntent, \11Umng. lC1IlU1la\lOOObllga\lon 01 crnployer>;,
Obligatiom of apprentic<::'l

MinimumWage' Acl. 1948 (OO)
Applicab;lit)-', <!efmitiorn;, AwroJlCime 0OYemnu:nt fixation of minimum
"'1. of ""-8<'>proecdllJ'e ror fi.<llIg and reviling mimmum wage. paYlllenl,
oyertime,

(31)

I
I
I

•
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(06)
wage.

""dis,,"S05 emilled

I
I
I,
I

•

,.

••

,.

••

,.
,

w.,

ConI •.•••! Labour IR!glJI.ti<tn &: AOOliti()rl}An,Inu. (llIi)
AppticabiU"., definitions, registratiOlL effects of oon registration. relocation
of registration, Liccns:iDg of ronlUctor,. cnmeen, 'e.-;t J'I)OltL firsl aid &
olher facilities. Liabilil}' of principal empl~..,r.

l':mpJnyee, State InHlI'l\!l~eMI, 19018
Applicability. emplo~..,es, covered llJIder 11,. act Contribution.
benefil! 10emplo" ••.•, procedur:d •••~s,

P!!!'mmlof1l000n!AUI%S (1l6)
Applicability. employee, eligible. sa!>lI)-, bonus amounl of bonu>;
calculation of allocable surplm;, stein & sct off, exemption (0 new
establishments. productivity bonus, Tim.limi! f()f payment & banks,
DedllClions from oonus.

Workmen'. Cnmpemation Ad. 19;U APplicability,
compensation. Liability of employers occupational
emplo)' •••.••• lianal c.<lensiOOI.Amount of oom!",nsation,

InduMri.olEmoklnnenllStllJlJ , ,,-.Q!l!t~)Act, 1946 (oti)
Cm'orage. Approval of stalldiog 011:1.", m,,'lel Sl.1nding order. Disciplinary
Actions.

Pvmeo!orRam Act,J9:J6 (06)
Applicability, wages, Ilc>pOnsibili;y & Time of JIlIYllIenl,deductions from
""~e5,

lIotB.A,-SIi:MI:ST:ER-lV
405 (C).lliJt:RNATlONAL FINANCIAL MANAGElIolliST

m:c~f.Jl!J!C,2005'.

liltenuttional financial Markel,- Domes1k & fon:ign Eurocum:ncy,
Jinlol~es, risks, cosrs ll!ld cmciencies. ;,lIeraC1ions, condition,. ewubanking,
inrerolllionaJlransferoffumls mechanism, (O9l

3. ForeignExchangeMarkel'- Participants..'a1ue Dates, Quotaliun
SySlemS. Comparing ~umalions and their o.""--.!.::jand infonruilion '-Xlnlerrt,
cross spot. rm-;,'.rd and ""'.10 R;,ie'i. Inter-reialionship between fotoign
ExcI>.:r;,gc and Malle)' Markels, Inte,,:,,! p'.ull). and em'.red interest
:uilitrage.swapTtansaetic~,;~~dpositions, (12)

_I!!_

c
Introduction_ Need for foreign currency finance, and broad
interTUlt;Onalfinancing,

5OlIrce, for

'"'l



P<IlbleJIl> and oppornwities in TTC3SIIJ} ~ in barding.
eon''''.'''ia! and illdusOia! busineises in equ.il.ibrillm and dii cqllilibriWll
siluations ,'i~, Exp«.:l<tl dlaI'gcs iI1 iI1tere.1 ra,es. rolling 0"" and gelling
0111of ill' e~change p:!Silioo. forward markets. "alue or flOOlS. efTceli,'e
}ields and =1>, C<lS1of foreign curtel1c)' d"ll<>5ils.central bank intervention
in forcillll •.,change "'1<""1. and oi:>jceti,'e,. modus operandi, MalJ3gemenl
of opposing cash no,,~. borr<ming and il1\'tSIing funds wilh and wilhoul
c.\t~ position. Cle (12)

Anal~ii, in deplh of Ihe ,ariOll.5 inslnJment5 and markets for ntising fimdl;
in !he IDlematio,,"l frnancial markets and Slralcgics for sl«lwing for finance
in tile lmemational capilal and MollC)-'Markeli Including paramCI<:rsfor
choosing a funding oplion and their ""a1ualion (12)

Foreign currency Exp:!Surc and risk. <;oncepts. ManagemeD/ policies
and !lTaregics. c,",sificalion, hedging illSll"wnems for impJe'"cnting boU,
acti"e internal and cXW'nal strategies. (09)

Book. Recommend£!!_
L lmcrrullional financial Management b~' t\jlT~
l, lrllcmationa! fiuan •."e. ThOOI)'& praclice by V.A .\' ::IlllllliHimaiap

publishing House, Mum"'l,
3. Fil\llllcial Management bl" Ra"i M. Kishorc, Ta,<manrI'. pu!lliClllioll.New

Delhi.
•. Inl<:rruuional Financial Managen1C11 b}' V,Sbaran; ProD/ICCHall of India,
S InlcmaUornl Fl"m'cial Managcmelll b} V.K.BhaI1a

M.B.A.-SEMESTER_IV
40S(D)-YISUAL. BASIC-.4i,O

(W.eof.JD"",200.~)

l,INI'r 1:1JllroduCli9!lroVi'Ual"ji~ (12)
lnlroduction. object;"e •. VB application D",clopnl<'rl( C)cle. Types of
install3aon (Emel]lri8CS.l.eaming. Professional) Vi"",,! Basic CoIllTTlI.

~NI1'2, Pl'll:llrllDlmin:Fund~m••••lal (12)
Introducti(}JI. objectivcs. 'anable, d":tS:;ye. uwd,,1es, Prr:rcedureJ:.functions.
comrol SInICtuI'Cs.e~it slale'".::"l. conltol lImly,

"" ~.~



UNITJ.MftlIlJIMDI,Dpt,.flit! (12)
lnlroduc1ion. ~ieC1iye9. Men" EdiTor. "'riling code ror mellU conlrols.
Oial~g aux.>, />.IDJapplication 1;1,"'<;';ill Jl.101ApplicJtion. status bar. I~l
bar. Data Files.

i
UNIT~: FileA£s'"

lutroduetion. Sequcotial access file. Rm1dom aCtt5s file.
fik

('J

UNIT !Ii: A£(CJ!!iollDatabMei (Il)
In""'llClioll, objective!. Dalllbase. crealing daIa using VisUll! ~
Mmager. accessing d.1Tab""". data COlllrol, OAO. ADO, ROO, Visoal
&sic lUIdOrncJ. connectivily. Data E'wironmellt Data Re;loI1.

Referea~",:
I VisUll!E!asi<;:6,O
2. Vis"'" Bask From C100nd Up
3 MaslClinp Vi,ual Nisic

Muvach
Gar)' Cornel.
Evangelos Petmul>os.

,
\ ,, ,,,

,
7•,

LW OF PRACTICUS FOR VB PROGill.~ML,!G
('reate a VB Appli"'lUon, whkh shows we of ,.-. IT "'nsic
controls.
De\-e1op ~ simple e\'tnt demo of Visual &ic.
De\-elop a Scientific CalCll1ator "sillg conto! ruTay,
CreaTe a Marl; '!heet using slandaJd modrili.
Create a !'aim Brush applicauotl.
Create a dar..base application using dalJl repeln,
Cre<lte Sinple "cPOrl using Oara report.
Croate Qouping RC)':.Jr1 using Dara report,
Creato n;enu <)!! ~.~iIon" and C~JlIdilferem fltrms,

M.B.A.=SEMESn:R.1V
411!\(':)-(NTERNATIONAL I.OGlSIKS MANAGEi\aJ'rr

.lW .e.f.J une.20051

I. E"'J'Ol!,xumcnration and proc;edure import procedure and d'x:lllllem. ,;"lie
or e1er,ng and forwarding a.eenBifi trade a pr;x:ednre, (11)

2 lmp"!andE:'poT!riceru:ei. (06)
J, ('."om tlearllJl(:C~f~'jlO" a.,d imr'!''' cuJ8<l (06J
4 "!~~~~..•~ruducers;1I\'ol\"\::din inlernlUo-rul!trod. (06j
5, Air 'r..lmporlaliooand documcrnation inwl\'ed (ll6)

(41)



,.
,.

6. Multi-m<:>d.<J1trnrIsp<>rtatiOlland cont:IineriLlllionprJ<:til:>es, (06)
7 IntCTIl:'ltioll>l1risk managemenl_marinein5lll"1lnce.opti<.>ningplIlic.' from

EeGC, . (ll6)
8 WlIrei>Qu,ingand inwnto'!' control and 'upply chain managemenl. (06)
9. Packing marking and iabelliug (ft6)

BOOKS-
I, ImernationalMarkeling by R. Sluiniwa,

M.B.A.-SEMESIER-lV
.w~(F) -OPERATION AND MA1JRlALS MANAGEMENT

(W,d.J""",2fIO[l

lD\Tnl0Q' Control, (10)
hltrot!uction ,. T)l'" of i''''enIOfics, methods of inventor)' control, quantitative
'net~ods of ill\'ento'!' control, ncc:cs,ity of maintaining inventory, Closes of poor
in,enlo!)'. control models practicals invenlory syslems selective approaches 10
im'cnloty control,. Technique' of invcntory.con'~1 CompulcriznllOOmanngement

?"Ujccl p!.aDningand conlrol,_ Project plll/lflins ,<1 ""ntrlll todmiqucs.
pmject scheduling technique, (!O)

Costing technique. and 8EP ulllysl" :- Elellle<ltsof C06l,labor cost
Expenses O\.erbellds,AUo::allonof overheads, BEP llll:Il~sis (l0)

3. Job nalollion 8<merit •.••1I"ll,- Job Evaluation, Definition. Objectives.
procedure of job analysi,. Job description, Job speciflClltion.lllelhodsof job
evaluation (!O)

,
•

, Merft ratinR'- ~Clivc of merit tating. methods of merit rating

Flexiblc manufacturing systems. Group technology
(10)

(10)

goo•••Ml/!t!mended
I. Quantitative leclmique, in JtIaIiiIgememby Vohra, Tala Mcgm" Hill
1 Production arK! operntion lI1!nagcmeOlby C_""ta & patel. Himalaya

publishing ho"".,.
Production& Ojli.-rationmanagolllCt1I~l K. ASI''3thaJlll'l& K.SIuidh:unnBhat .
Hj:;,~:.1p publishing house
PIlrcllllSing<I::supply m:m..1~Crnentby Donald, W, Dobler &. <"-l\'ld~. bllt\S1m
Mc' Gill\\' hill puh];'illi-.g house,

\ Material lr.aIlagemonlby A!' Datto ;T'J-iI)

(41)



M_.~,\,o~Pu;.STE~-I\-
~1l5;{;)- RL;RAL DE\'ELOPMEJliT MA:\A(;OIl:NT

IW •••Uune. ZI)O~I

( ,,"
,

,

,

R~C:l!!~"d,!~'!!!."",~~<!••.•r.! <no""-
, 1- M"~nil"docorRu;dlC'redit
1.2. 1J~,luli",u~c",dilGap
U. Cause, ufRural!udoblc'dness
}.4- C<m""'lucncc!ofRull\llndobledJless
I.;' !l.lulu-Agcn<l .'.pprD:lch \0 Rum or.:d;:

Role of cooD<ralil", Bank. in rl!e Rural De<'clopment
2.1- GrO\\1)1of "ooperdli,-o sector in I"d;"
U Gr<mth &- progress
2..1. Problems In COOJX'r;nireStruclUrc
! 4. ~ueng!h",,;n~COOi"1""lh'c"""Om,e

Roleor Commert;ialBank! ill !he Rural fk,-eloDm~nl (Ill)
3 I. PnoritySectorLending
'_.' I-wble"" '" Ill~ j"".iJJ\~ ~p.;,alOm",
.•..,. Measu"" to 'f""l\lhcn (h~ lending p;""""

~atj!,~.a!~nk fBI ,\l::ricnll!.Jrt'~ndR,urltl De\elO~.IIIcDI1NABARUlIIO I
~ J. FunctionsofNABARD
U- Scheme,and P;>l(om,cfNABARD
~:;. I\'"!uatiQn ofl'ABARD
+ 4_ lmenllod;",icsl>ell'e••• I'ABARD& hoI'''''~r

(It!)

FW1rnQrn (f'Pancha}""ti Raj Syslem
Merils & .llmerilS of Panch"yat! R"\i Sysl"m
S1f~IIi'''Cll;ng lhe PanehaY'Hi R.1j Svstcm
Rl"oiJ De\e1opmeni ,\dudnimulion

T~dl~i!llle. nf kndine fnr AgriclIltyre
,I_ ' (mp 1.<1""Scheme - ES!lCnuaJ f<l/llUfes and Drawbacks
5,:'. Group Lllanhlg - Problems of G:uup Loaning
5.;1. Con,oniwnAd"ance,
3,4- Agricul1u.-J.1Credit Pass B",k
< < I"tc"'~tll>te t>f .".;'l"iClIJ!>'"l' c:'ciJt
5 (,- ProdllClj\'r~ t>;>sed'" IllllUfalf"Clor rmd irs Llnp.1etOil "'jl(lvmem
Rllr:t! De\'ektpmcnt A••••ini.fraliQn aad Pnru:hyad Raj lMtitutIQ~'

(1<1)
6.1-
6.2-
6,)-
0.-1.

c.
jWk Rilrom"W'dcd
Rural O•• .-IOPUi<111b:. Dr.; S;;,"," Su,,,ttrJoln. lIim'~.)3Pul:li;;jJill~ ~iou,c . .\lunlb~i



MJLA.-SF,~n:R.lV
406(A)- CAliF S'fYl!Y IN MARKI1.TlNG

:'W.~~r.-!Il~;JOO5l

A~ U.l 16 Cases should be \Ii= in ,~~ ..:ias>. In the exlernal
E",,,,j,-.a!b,~_ lbc question PIlpcr "ill CO~";SIof 5 cases, out of ",hkh sludent are
~Xpcct<:<l10501", an)' J CB>eS,Thcl-:;jllC ",.."red b}' lhe case should relale to the ntiil
cou'"" no 2M. 305(A).3IYi(A:. :i07(A),405(A)

@OK REfERENCES
1 '-= .luWes In M;I!'::~ung'K ~1ImI1,'asau-l'rcnuee J-Jnll InQla
2 Mar\<~;;ng in India ca>es & reading- S Necw",.g!uun.
Vikas Publishing House Pvt lid

3 Casc Srudies in Marl<cling ManagetnC1\l.$hcrleklu & Sb•• lekar
lIimah)1I Publishing Hou,;e

4. Alilbe Oilier Rcferen"" Boo! ill Mari<etiIlg management. menlimlCd earlier

M.B.A.-SEMESTER.IV
.ffi(i B:--eASES IN HUMAN RESOURCE MANAGEMENT

tW.e. r.J!!DI;,ww.;l

ClISe ,ru, '. based 0'" lopics covered in 5 ""peTS of HRM :Ulu 2 ~ or
•. :ni'aliooal beJla,-;our. In lbe examinalion. 011. (,( 5 <"'!:S. 3 cases ~hould be

soked.

M.8.A.-SEMESHR-IV
4Il6 C: _ CASES IN FINANCIAL MANAGEMENT

<W.d.Jyne,200~)

Case srudics ba>cd on lopics co",red in 4 ""pas of l'ilWlCial
Managemenland { papers of Managelllcm AccOWlliDg.In ~IC e.'<afllination, oul of 5
cases. J = shoukI be sol,'oo
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UNIT...•: [VlN! HANDLING: (08)
Mode view controller arehit~ (all ~-pesof ",'eI:t daSSCle.g. key
event ,Moose ev",,~windQw (\'em, le>:letc, should be oo'iercd)

I,
I,
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UNIT _I:

~-2:

!!mol:

M.B.t\,-SIIMlSIEIl-1V
406D- PRQGRAMMlNGINJAVA-

_~.e. r.Jpl!I:,2OO!!l

LANCY,,"C'[FUNDM1ENTAL5 (Ill)
Laoguage features. Application lIII'!~ueogth,CompariSOJ,••ilb C++.
Dala tH,es (basic +aggre<>;::illi). Operato"', Control SlntCII1'-es. Basic
OOP's in J~ra :C!:;>oos.objects. polymmphism. package. "Tapper
cla~"

insWlmilll! illK, Tools <mdpackage (basiCli, ocoj'J. organization),
T~~~Editor.compilingandrunningJan progrnms. ((16)

INHERITANCE: (tl)
8a<ics, SIlpCf melhod, <t'llalllic method dispatch. abslrae:t base class,
use (If final, and stalic statement with inheritance. object class
Inheritance; Deflnins Ilnd mill" intert~ •. properties of inlerfac<:s.
dOlle.lble iolerfuce. Inner classes: U'es. local iMet cIa""""
arJOlll"m<,mSlocal inner classes, Static Inn.r classe$,

-.-

c

UNIT .5: WORK!NG WITH mom,s ENVIRONMENT AWT
CUSS HIERARCqvCOMPONENTS: (ll)
Container, pmel, wind". fnune classes. Simple windows program hk,
oWlling n From •. Orapttics objects: diSCUS'l1l11 methods, ming windo""i
Conl1l>ls : jete"tfield. jlnmons,jmmu-item.
Oilogue oo.'<e5' model, lIl<Ide1ss.standards dialogues oo.xe" Icon And
label!. Lscrollbars, tabbed panes. scroll panes,

UNIT-6: APPLETS: (66
Uscof applels. incorplJl'lll.iogapplets in HTML page applerMethods. Iif(
'J'cl~ of appJets, securily issues relalcd 10appJets

UNIT-7: fILE HANDLING: (06
J""" stTe3m bi~rarchy. objecls scriali,;atiol\ introduClioo to roae.

LIST OF 'MeTICALS FOR JAVA PJJOG!!AMMING
l.. write la'-a program to print fi!Sl50 prime number tabular form
2.. wrile a 1m'llprogram to implement income la' calcuJalor.

(45)



Do"£;" _, ;i:;;; <C'':pr,,,,n, ~,,\I,;m,,''or:m dC<1r;;;i~, ~,,"nl ','.',i;c,' ! ,\'
ur~~om 10 pri"l u," bill, for ruslO11\<' Enter 01,13 for OllcJ~t Ie" "",tome'
,••JLBkc_,l"",,~ """""'" Ih" dlal'll"' f~,"11>."w"",m",u ") well .u>l"""",
",me" b"3 program 10 Implem.nl ell",l"""" )nfo,mJlIO[l ,...,ten, ""no
uU<C"WJ'''''."no" Jllill~'gc, ;;H;f~',",,","lIVe ale ~l1lpl"}C<
"_,\~,, h,'a progmm 1Qd."gll" dOl" ""1,,- r",,,, fur jjl\C'''~'~ d.H~1

f, r:relt~ an applel rode. "b;~b displar -HELL(\ \VORI.D .
, (",.,e an apple! crJdc, ,,-h,ch di,pl")' fonl cornro)
~ CfO~ICan Jl'ple1 cOlk using ""im mode SCI.whet\",>;f" no\\' ebjeo~ ,,:!ro.""

il o\'crwntc the oriSinal conliIlellt of dra''''l\g objec,

M.B.A.-SEMESTER-IV
-I06(E) _CASE STUDIES IN MAHK[TL'l<i

!W, £.f.Jum'.2ilM \

Case >lIIdie. int<m:uional bw;incs. and marl<ctiog
'The ca•..•" ,!J~"ld oc in ",I"lio" '0 l~e nbm'. fon, f"l1"''''

~ JI"\_~~m~n:,,_IV
-Il16(1'I-eAS[S IN OPERATIONS & MATERIALS MGT,

(W.d.JandOO,~l

SabjeC!:- Operation and m!lerlaJ mua1!!'roen! <!!It rtlJd,': .
CaSol, rdated lOOpelali",' and ,,,,,[Crl.ill> lJWl.iI~n"",1 iOpi", oo,-",..J UJ ill

(~)0) (~)mtil course. Minim'LIIl 12 case, mll>l be CO\t'l'l:d Fj,'e ca>e' will \:IeMkt'd
;n the e,"",inaUoll OUIof ,.hich. candi""w; should aw:nlt an; Ibree

M.8."-_SEMESUR_I\'
~r,(,iG)_[ASKS IN RURAL DE\'EWPMEST i\IANAg:i\IEST

fW.e.f.Juae,lOO51

Case S1Ud,c<"""'" on 101'1<:' co,'ercd ;n 4 papers of RoI1lI f\Nelopmenl neial
Man3J;Cll'I'''' ,,-it! be e",-cled In lb. C><:Iminaliolt""1 of 5 ca •••. J C3!ifS st'ould Ix:-~

----=-----xxxx--=--"----"

[


	00000001
	00000002
	00000003
	00000004
	00000005
	00000006
	00000007
	00000008
	00000009
	00000010
	00000011
	00000012
	00000013
	00000014
	00000015
	00000016
	00000017
	00000018
	00000019
	00000020
	00000021
	00000022
	00000023
	00000024
	00000025
	00000026
	00000027
	00000028
	00000029
	00000030
	00000031
	00000032
	00000033
	00000034
	00000035
	00000036
	00000037
	00000038
	00000039
	00000040
	00000041
	00000042
	00000043
	00000044
	00000045
	00000046

