NORTH MAHARASHTRA UNIVERSITY JALGOAN
M.B A -SEMESTER-III

3 - COMPUTER APPLICATIONS - 11
(W.ed June 20415}

Concepts of networking, LAN, MAN, and WAN.
imtranet, Extant and Internet,

Basic requirctnent for Internet Modems, Brimvser. Gateways, Bandwidih, leased
lincs, ISP, Voice mail Domain address 1ypes.
TCF/ IP setting for Liteme

Enierned security: Firewalls

hfail services
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I-WHAT IS ELECTRONIC COMMERCE?

Fundamental of ejectronic commerce

Tradiiona} commercs an overview

lIssues related with E-commerce

Benefits of E-commeme

Comparisen between aditicnal and E-conun:-roe
Tymes of E-comrgerce

I-SECURITY OF E-COMMERCE

Introduction & objectives

Security threats and solution

Techniques and solutions for s-tommeisr
Messape security

Methods of Encryption

Fast Cnplography

Certificate Anthority

Enterprise Authentication asing digital certificate
Fow security slandands for the inlemet

10. Shickling the network using “firewall™

1

1. Role of virtual private Matwork (VPN)

12, Wetwork secierity
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TR PATHEAL
Truroduction & ohjective

The traditichal payivent methed

Lavered protsnel madel for elecironic pavaent

A view of [5ijcmet paymenl process

An ondersianding of credit card pavment schaiees on the internet
SET and JEPI

Digital cash. Smart cards and debit cards
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UNIT -ELECTRONIC DATA INTERCHRANGE
Introduction and objective

Flastwes wi E5A

Implemcntadion Dilliceliics of T

HL} working conces

Financial EDE

& FOY and Tmernet
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M.B A -SEMESTER-II!

Lith

302- MANAGEMENT INFORMATION SYSTEM AND ESSENTIALS QF

ERP
(W.c.EJune, HHIS)

Unit t-fatroductipn to information System & Business,

| Study of Information System

2 Need OFf information Technology n Business

Hnit -Fundamental Of Informatipn System,

. Fondanental of Info owion Syalcn
? Mreenciew inflormarion svskem

Lnit 3-5olving Business problem in Information systen.

| Svsiemn approach to problem solving,

2 Beseioping Infortuabon system solution.

U'nit 4-The Intermet & Flectronic Commeree,
i The Intemet & Business.
? Fundamental & Electronic Commerge.

Unil S-Infgrmatipn Systemn for Busincis Apglicatign.

| Business Informahon Svstem
2 Transaction Processing Syslem

Luoit 6-Jalpemrats wiern SLEAT Advanlapes.
i Fuadaneniat of Siruegic Advaniages
{2}

{04)
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Lok S-Managuip 1T, Enicipgeiw & Glubal damageienl. vikiz
I Atumamng Informateon Resource & technolozs
- RO IO cn [ R [ LR .‘-!.‘mﬂgcmcm

'nil # Manacire 1T Planning & Implementing Chanee, LAY
! Planning Of Business Chimpe
? Lurplememing Business Change witk 1T

Unit 9 Introdwction to Enterprise Resource Flaneing. (2
Erolution of ERP
-

AEPL MMBP 1T and MRP 1L

Muod of svswem Imegration.

Charactomstos, falaees and conponants of ERD
ERF 1endors! Conswdrants,

ERP Impiememiation Approach.

LR el Seeved Sacliledini.

* & * & & &

' supply Cham Mgr & ERP
§ insingss peocoss Rrengineenng & LRP,
- L ostonngr Relationship banagement
L |
M.B.A-SEMESTER-III
303 - DUSINESS REGULATORY SYSTEM-1
r W.c.LJune , 2H5}
1. The Codtract Act, 1871 {12}
1.} Iwreduction. Meamng, Definition & Essentiats of Contract
{2 Classaficaton of Contracts
1.1 Tenns tn Codttacts viz. Consideralion. Capacity to Contract &
i o L
14 Wapering  apreemen &  Contingent  Cenrracts-Troductipn &
(-'i‘ difference betwenn Waginng Agroement & Contingent Comract
! 1.3 Provisions of Guasi-Contracts
1.6 Various provisions regarding Discharge of Contracts
2. Londracey of Migmnity & Guarynies : (12}
a Endemuit (eaning. Definition, Rigis of Ind=mnity holder &
Ingtengeifier)

2.2 Guarantce {Mcaning & Pefizition)
# Bopety & pght
bt Dischuree of Surety
[4



.3 Distin % on eetween ndenmay & Guarantcs

3 The Law of Aoenpy (L3
%1 Meaning, Definition & Nature of Agency
#) Rules & Test of Agency
b} Distinction betwzen Ageni & Servam
1.2 Creatiee, Jf Apency .
az winds of Agents
34 Meaning of Sub agert, Substitated agent & Pretended Agenl
a5 Delegation of aurhozny by o Agent
LR Pights & Tises ol an Ageis
3.7 Righis & Duties of Princigal
38 Tenniuation of an Agency

i The Saley of Gopds Act, 1930 : tﬂ!“’
d i Introduction & Fysentials of “Contract of Sale”
a) Definition, comparizon of “Sale” & “Agreement 10 Sale™
b} Varioos kinds of Goods
€) Comparzson between “Sale™ & “Hire Purchase™
4.2 Conditlons & Warrantees
A)  Intredusction to Conditions & Warmanjees
b} Docnine of “Caveal Eniptor”
4.3 ‘Transfer of Property & its significance
4.4 Transfer of Title & its exceptions
4.5 Performances of Contract - Sale
4.6 Ha 220 1 1) meastires
2) Buyet s biem~t = Setter's right (Unpaid seller & its right}
b Scler'sbrezea  Buyer's right
€} Aucticn sell (Meaning & Rales)

5. The Negotis t Act : (17)
L Ineroduction, Definition & Characteristics
5.1 Muin Negotiable Instument-{Introductson & Definition) - viz,
Hurdi, Prozussory Note, Bill of Exchange & Cheque.
53 Farties of Negotiable Instrument-Holder & Holder in dug course
5.4 Discharge & Dis-honour of Negotiable Instrument

Books Recomptended :
i, Inroduction 1o Business Law = N. D. Kapoor
2. Business Law = Rohini Goel, Tulsian
3. Legal Systems in Business - P.Samavanavel & S.Sumathi
4. Mercantile Law -M C, Kuchhal
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M.B.A -SEMESTER-TI
5G4 ~ HUMAN RESQURCE MANAGEMENT

W £ Fune 2005)
Unit } Human resource Management (10}
1. wature of Human resource Management
2, Funetions of HRM.
EY HRM and Pereatinel Management
4. HRA & HRD
Unlt 2 Buman Respurce Planning {10}
I Forecasting Humtan Resources .
2 Process of Muman Resource Pranmis;
("'n 3 Sirategic Human Resource Plamiing
u ¥, Need and Impontance
Unil 3 Regroitng. ~ & v Selection (10}
L Puipese and onpotiance
2 Sources of recritmemm
I Sclection process
4, Protlerns and barder
\ 5. Plecement and induction
Lnks ¢ Tratning Ang Develppment (10}
1. N.2d ki importance
L Methods
J Exvaluation and feedback
Unit 5 Perfprmance appraisal {1
1 Need and impartance
2, hethods
3 Problems
Q Unit 6 Human Resonyce Accqunting & Anditing {m
L, Need and imporiance
2, Nature of Human resource Auadit
i Scope and Approaches 10 Human Resonrces Andi
. Human Resourse [nformation Svsrem
REFERENC ROOKS
L. Human Resource and personnel manapement Text and Cases. 3 Edition K
AshwathappaTata McGrow Hill

(%)
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Y Perenmns! Momgensom Dot and cases o H demaria < W Ghemlrkar Himalaea

Publishing House

Panwn Rosoics Dosclapment snd sanagemenz A M Shotk v Chard

¢ Ersemdigls OF Human Resource Management and Industrial Relations Tedt
 ases & paings P Suhbs RaoHimalaya Publishing Hoose
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M.B.A-SEMESTER-II
3US(A) - ADVANCED MARKETING RESEARCH & CONSUMER

BEHAVIQR
W, LIunc,2iHS )
Unit Ng 1. Data Anplvyls (12} ».)

W Bepression Analysis

12 Discriminate analvsis

td Facwor apatysis

13 Cluster Analvsis

[ oot Analvsis

16 Multidimensional Scaling

Lnit ho:- 2 Specific Research Application (12 -
21 Continuous Marketng Hescarch

22 Test Markeling

13 Ady erliseneni Rescarch .
24 Indusiria! Marketing Research
25 rverseqs Marketing research
2 Markeling Research for Service
21 Market Segrentation & brand Posilioning
Uit No:- 3 The Conspeier Culture {12
s Regrowsd. Ethwe & Reigowr inffuences v Lo
HBehavior r
iz $ocial Class Influenoes on Consumer Behavior )

33 Age. Gender & Houschold influcnces on Consumer
Behavier

id Referenices Gronw & Social Influsnce

38 Psvchogzaphic: Valne, Personaliny, Life Stvle

Vit No:- 4 Consumer as g Mshﬂm (12
41 Ind~ idual Daciston-Making
41 Sinng & Iisposing
11 Oganizanonal & Household Decisron-Afakéie
it



Linit Na:- 5 Consumer Behavior Quicomes (12

LN Symbolic Corsumer Behgyior
*.2 Adopuon Resistance & Diffusion of Innovation

REFERENCES BOOKS-

Murketing Research - Luck & Rubbin- Prentice Hall Indip
Marketing Research - Tull & Hawkins- Prentice Hall Indis
Marketing Research - Peter Chismal- Mo Graw Hill
Marketing Research - Rajendma Nargudkar- MeGraw Hill
Murketiog Rewearch - G. C. Berd- Tala Me Graw Hill
Marketing Research - Text & Cases, Bovd. Westalt & Stasch,
Consumer Bebavior - Schiffman & Kanuk- Prentice Hzli India
Contumer Bebavior - Michael Soloman-Prentice Hall indis
Consumer Behavior - Hover- Macinnis Houghton Miffin Co. &

All india Publisher & Distributor Regd

1) Consurper Behavior - Enges- Blackwell & Minjard, The Dryden Press
11} Consumer Behavior & Marketing Action-Henaery Assacl-

South westzrn College Publishing

M.B.A -SEMESTER-ITT

Hii (L) -PERSONNEL ADMINISTRATION & LAB3 R WELFARE
(Wi Lo e 20H5)

Expected Lectures
Personnel Administration- {11

1.1 Meaning .nature, objoctines & scope

12 Historical perspective of Persoanel Administation

13 Functions of Personne! Administration

1.4 Personne| Policy- Obpectives of Personne! Policy, Essentials of a
sound Personne! Poliey

1.5 Fersonnel Administeztion i India

Laboor Welare- {H)
21 Objectives & Scope -

22 Role of Welfam_[}ﬁicer
23 Welfare Administration in Indiz

4 Thuties af Walfare Officar: Saatnton: and Nan-ctstutor
areer Plavning and Develaprment- (11
i Carecr Planning- Concepl, Key terms; need, process

32 Carcer Developmein
il Larcer Management

(N



4. Internal Mobility & Separations- (12)

i Premotion- Types, Purpose. Policy
1.2 Pransfer- Meed, Policy. Types
41 Demotion- Causes, Policy
14 Separation — Retisemenl, Resigation, Layoff, Retremchment,
Chsrassal.
L3 Maintr - (15}
5.4 Job Evaluation — Objectives . procedure, methods, advantages £
drawbacks
5.2 Chjectives of wage and salary sdministration, principles of wage
and salzry administanon, components of wage and silary
53 incentives & Bepefits- Ravionale and rvpes of incemives, rationale |
angd npes of benefits. \ )
34 Empowerment-  Approaches, forms, overview of emplovee
empowgrment in India
3.5 Workers” Partivipation in Mansgement- Rationale, objectives,
forms, review of workers participation in raan: 2nend in Indis.
56 Social Secunty- conceptl. scop., Dves. social security nicasure in
[ndiz.
Reference Books- *

1) Human Resource Managemeni by 5.5 Khanka: S.Chand & Co. L, New

Delhi.

(2} Buman Resource Management by Gary Deeee er, Prientce Hall of india 1.1d.,

New Dulhi
{3} Personnel &

Human Resource Managemeni by A M. Sarma. Himalava

Publishing Hotse, Munibai.
{+) Personnel Management by C B Mamona. Himalaya Publishing House. Mutmbai.

M.B.A SEMESTER-NI
J05(C) - FINANCIAL MANAGEMENT
(W.e.f Juse, 2088) f )

L Enviropment of Buyineyy Firsoce- ()

ii -

12
13

P4

Modcm ADETeECH W dddal vl SagtatiiL- P e
decisions. Fimince dzcisions s dividend dacisions.

Financial Managzinent vs. Accounting functon

Fizaniial objectives of a firm.

Financial forecasting techniques.

i
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Cost of capitai- (10)
Cast of Equity, reiined carnings, prefercnce shares debt: foreign currency

bouds, weighted average cost of capiial, opportunily cost of capital and
Marginai cost of capital.

Project Management- 112)
31- Types of project: New concepls in financing and exceution of

prgjects,

3.2-  Fensibility study report . Selection of project location and project

stte | tax considezation in project imvestment decisions,

3.3- Conlents of project repon.

34-  Broad aspecis of Appriisil- Financial, Technical, economic and
minagemen| competence.

3.3-  Social cost benefit anaiysis of project,

36 Capital ralierng.

3.7~ Tmpaci of price level changes on financial decisions.

3.8-  Risk anaulysis in capilal budgeling.

Sonreey of company Finange- (141}

4.1- Shares. Right shares. Bonus -liarcs, Debentures, Deposits.
Commercial papers. Certificate of Depiniis (CDS). Buro lssues
GRD:. ADR & FUCH, Relevant SEBI guidelmes.

4.2- Leasing, Hire purchase and consumer fiznance- Type of lease; Tax
Considerations | Sciting lease rates | Evaluation of financial Jeuse :
Difference between leasing and Hire purchage.

4.3- Ventwre Capital Financing- Stages in vennme in financing
Cevelopment of venure capttal in ndia - venrhtre  capils
Investinen: process . Methods of venture financing.

44-  Working capital Finance

Derivative Secyritjes- (12}

5.1-  Forward Market- forward contracls on constant  dividend
vield interest raving assets and commodities,

S.2- Fuure contrgt- Types | Dotermination of future orice |
Pa.licipanis in Futwre markets : features of fishare conteact : Stock
HIUCS Tl piving of siuck |, badex (amres, Hudging with swee
index futures . Derivative Market in India @ Future vs, Forward
Markets.

33

Options- Types . feiures . how ontion works : factors detcrmining
Oplioy price - Blasi- scholes oplion pricing meels) - ingex aptions
exobic options.

L)



4= Swaps- Comency swaps, Interest rate swaps, Conunodity swaps.
Equity swaps, their valuabon.

3.5 Factonng . focfeiung, margin trading,

. Corporgte Governance 2y regards to finangjy| Mansgement,

(U8}

Books Recommendggd
1. Esscntials of Financial Management by {ecsge E.Pinches,

Harper Collins Publisher.
2. Financial Management by Ravi M, Kishore,
Tax mann Pyblications. New Drehil, _
3. Options, Funurs & other Derivatives- John C. Huti oy
4. Financial Management by Dr. 1M, Pandey,
Vikas Peblishing Heuss {p) Lid.. New Delhd,
5. Financizl Management by Prasanna chandes,
Tata Mc-Graw Hill (p) Lid.. New Delhi,
6 Derivatye Securities by Jarmow & Tumbuli ;
South- Western College Publishing.
7 hwesimen Management by V. X Bhatla ,
5. Chand & Co., New Delhi -

M.B.A.-SEMESTER-TL
303 (I -FROGRAMMING N C++ '

1¥.e.Ltune, 2005}
Object pricoted Programming and Design {18)

Elcironts of abject oncnted programming, Classes & objects, designing class
Lizrarchies. Techhiyues of obj..t riented programming. Concept of Encapsulation,
Data  Abstraction. inhentance, Polvmnorphism, Dynamic binding, reusability,
extensibility. information hiding. Gevera oity, avstract dala types & mossape
communicalion. ments & Demeniis 00 Methodoiogy, steps in OO analysis &r -
design, Prototvping Paracian, )

rogragnming in C++ 1%
Livuucuute v G, Fdauues of O+ PIOERONS, 1 18s6, DDJECIS, mteriace &
implemem i, members. method. member's functions, outside members fisnction
as indine. data Kidog

Data Ty ratoys, EXpressions & cattpod S tures: (I
Character set. keywornds. lokens, sderuifiers, variable & consiants, da1a tvpes,

{10}



s

-

r

b 1 gl g SV

LY P

F

_MQ*

operators  (Arthmenc’s, relatiomal. logica!,  birwise, compound.  assignment,
increment & decrement. conditionad special aperators like stope resolution. members
diffesencing. memory management, ope cast  operators). operalor
precedence  and associztively manipulators operator overloading, expressions &
qualifiers different control struciures.

Array & String
Funetion: simple funclion, Passing argwincnts 1o function. relunung vatues Mo
functions,

Reference arguments. Overload function. Address of Overload function passing
an Address of overload functions as an argumen to another function, inline function,
defanh arguments, Variables and storage classes.

.-Fuintcr:
The delete :ind new Operalors, Pointers to object. An Array of pointer object,
Fointer 1y Pointers, Debugping the pointer, difference between poiner and reforence.

Yirtual function and other Sulrtleties:

Vintuad function, puse vinual fi:nction, Friend function, Static’s function,
Assignments & copy initialization. '1he capy constrector. the “this' peinter. Abstract
classes,

M.B.A-SEMESTER-IIT
JOSE) -INTER A TIONAL STRATEGIC MANAGEMENT
(W.eLiwne 2005

I Introduction 1o interpational sirategic manzgement. differcnc. betusen
Inlgrnationt! stratcgiv management and domestic stratépic mMaragement,
phases of [nternational strategic management elencents, functions &

significance  of wrategic maosgement system  cumen millenyium
challenges & role of corparate managers., f12)

Scanmng of global environment- corporate ipprtsal and assessment of
cerporate capabilities - synergistic analvsis- vaiue- chain analysis — core
Lompetence — process ¢ strlegs planung. (12)

[
¥

Stiection of product & developing strategy - sclecting the foreign markeq —
choosing the mode of eniry — acquisitions acress the Sty — gihical

dsocial issues in stmtepic dericion raking, {12}

=

Functional areas of strategic formulation- International OLIRUONE Stratr,
iremnationa) markclizy stratepy- Inlemational twhmlogigg,i strategy -
{11}



Imernationz] finapeial strategy-[ntermational Human Resource stralegy.

Stratcey Implementation- Mamagement of change- Piannimg organisaional
stuclure- lmplementation of strategy & leadership- Conirolling overscas
operations.

Baocks-
Tnterrancnal Business by Francis Chierunilam
Irternationa) Business by J. N. Dewan & K.N. Sudarshan.

i

2

tw

M.B.A.-SEMESTER-IH?

HS(F} - OPERATION AND MATE MANAGEMENT

(a)

(b

{n]

(b

(a)

()

W 51 June,J005)
Material Manageyient. (12)

Puncbon of Inaerial management. importance of matcrial
management  Concepl of integrated malerials management.
Defynilion and scope of 1. /egraied materials concepi. Advantage of
integrated materials manage.Jent & >-epl.

Qrpanlzational  strycturg for _materials management-
convendonal apd modern approach. organization based oo

comsmoditics, location & funclion, Relation of material
management itk viher depariment of 1he organization.

Materialy Rescarch {12)
Deliniion, scope. need and imporance of materials rescarch.

Orrganizatiot sof iiaietials rescarch, Techniques and repoL g,
Materials piggning & hudpeting

Definilion & imponance of materials rescarch. Factors which
affect materials planming. Technigques of maicrial planning.
Guidelines for effective and reliable materials PanEng.
Prepatation of materials budget, purpose of preparing materials
budget & budgetary conirol.

Exvalugtion of maicrials management (12)
The necd and organizaton for evaluatien-mere Teporting
Duestonnaire, Policy degisions. varmws ratios  pertaining to
e rals Inandpement

Materials gianagenient in Ingia, vendyy and vendor selection
raining. development and mang of vendor. chifferenl methods of
vendor mting,

LY
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1)
2)

4

atu af pro ion and oper m {1,
Nature of production: production as g system. production as an arganizngi
function, decision making in production, impostance of production funciig
scope of production and operstion manggemenl.  Responsibilities
produciion manager,

Rule and importance of PG in yarioos manufacturing systems: (0%)
Function of pp.e capacity planning, factors affecling capacity pranny
capacity planning procedure, Aggregaic planning, Aggregate planmir
mcihods,

Plant Mainten meani n Intition; Scope, impovtanice; (o)

Objective of maintenance mansagemenl; area of maintenance: modals of
maintenance minagerment,

mmended
Materials management zn integrated approach by P. Gopatkrishnan and M.
Sundersen (PHIY.
Malerials maragement by M.M.Vamma, Sultan Chand and Sons,
Production and operations management by K. Aswathap,: and K. Shridharan
Bhat, Himais;a publishing, House.
Production and operation management by Chunawala & patel (Himalayva
publishing howse.)

M.B.A SEMESTER-TI
G} -RURAL DEVELGPMENT MANAGEMENT
-u__.:__!']

W.e.f.June 200

Bural Davelopment- : (06)
Li-  Nature & Scope of Rural Deveiopment

L.2- importance of Ryral Develapment

L3-  Objectives of Rozal Developmem

Approaches o Ruraj Deyelopmenti- (i)

2. Comnunin DovLISpEmn Mogimnme
22-  Intensive Agricultural District Programime
2.3-  Growth Center Strategy

24-  Concept of Integrilion

2.35-  Micro level planning

Gundtian Approach te Rural Deveio inent- (i18)
1i- Labour and Mechardsation
{13)



3.2- Villape Economy
3.1 Rural inductrialisation
34 Descatrolisation

Rural unemployment in Indis- (D4}
+1- Clamcterdstics of Rural employ e
42-  Incidenge of Rural wnernploy ment
1.1 Measures needed 1o remove 1he unemploymen!

Rural Migrulipn- 66)

3.t Nature of Rural Migrstion
5.2- Adverse effects of rural migration
5.3- Measures needed fo stap the Tum) migration

ral Pervel at in the plan pe riod- {8)
4.1-  Plan ontlay on iurai Devglopment
62 Employment gemeration
£ 3- Rl Development Programmes

Rural Industriallsgtion in India- {08}

Tl Progress and Problems
7.2- A rational approa:’ * muml Ladystrialisation
7.3 Inglimtiona] Support

T for Rugal ment- {G8)
Bl- linponance of Rursi Technology
8.1-  Biogas Technology
B.3- Technology for rural women
8.4- Problesms in Rugal Tochnology

Boglks Recommended

2

1.

Rural Development by Dr. 1 Satyz Sundara;,

Hura! Development and planning i India by Devendrs Thulur, Decp &
Decp pubtications. New Delhi

Rural Industrialisaiion in [nd:s by Sheirivas Thakwr | Sterling publishors.
Blrr- Miniki

Rura! Development in lndia: Current perspectives by Mohinder Singh
Nutcliectuat publishing Houss . Deihi

Rurai Development- Biyrospent and prospect by G.C Manaal conoep!
publishing cntupany. New: Deihi

(1)
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U'nit No:-3:
. Unit Ng:-4:

. Unit No:-%:
i C

Lnil No:-1:

Unit No:-2:

Einit Na:-6:

306 (4)-PRO

A1
22
23
24

M.BA-SEMESTER-I1]
MOTION MANAGEMENT
{E.gfﬂlum,gmg]

Infroduction to Promotion
1.

Basic Concept of Promotion & Commurication

Fundamentals of Advertising
Adventising Planning and Decision Making
Market Analysis- Segmemiation & Targeting

op Ady menis & Commrercials

Creative Copywriting

Crealive An Direction

Creative Production: Print media
Creative Production: electronic media

Advertiying Media

0%

{09}

{09}

31 Medis Planning and Selection

3z Print medju

i3 Electronic media

34 Direct Mail, cutdoor. transit and supplemeniary media
1.5 [riernel meidia

Birect Markcting ({129
11 The growth of direct marketing

4.2 The benefitg of direct marieting

4.3 Integraied disect masketing

4.4 Major channels of djrect marketing

45 Onher media for dircct response markeling

Salps Promotipn {09
il Purpose of Sales Promotion

b Levels of Sales Promotion

i3 Sales Promatiou tools

s O Ziuaisi of Sales Fromwnivs, Caiupaign

55 Major Discussion i Saies Promotiog

Pribiic Relation ()
6.1 Comorate Idenary

6.2 Public relation togis

G Mpiar decision in marketing public relaticis

(s



Unit Ny:-7:Personal Seliing (0%
71 Theories of Selling

72 Bersonal selling process
7.3 Principles of Personal selling

Referene Baoks
1} Contemporary Adverising Sth Edition -Arens Bovee-CRWIN

2% Advertising, Sales & Promotion Managemend 151 edilion-S. A Cluswwala,
Himalaya Publishing House
31 Advertising Management $th edition -Bamra. Myers. Aaker-
Prentice  Hali [ngia
4) Marketing Communication Theary & Praclices- Neeraj Kurnar-
Himalaya Publishing House : ’)
3} Salcs Prometion & Advertising Management - M. N Mishra, b
Himalaya Putlishing House
6) Sales Management -Decision Strategy & cases-iill, Cundiff Govoni
T Marketing Manageent 11th edition -Philips kotlar-

Prentice Hall Inds |
M.E.A.-SEMESTER-IIT
306 (B) - INDL > CRIAE RELATIONS £ TRADE 1INION -
Experjed Lectures
L furfastrial Relations- Concepl, scope objectives, 1 -tance: develop'ng

sound industrial reiations; edustrial relations in IndiaNew Economic
Policy and Industrial Relations; Internstional Labour Organization  {ILO}

end Indestrial Relations m tadia {11}
2, Industriaf Dixputey- (08)

2.1 Formns of Indkustriad Dispute

22 Causes of Industrial Dispule ’
23 Industriat Disputes in India 7
24 Conscqucnces of Tiklustrial Disputes

2.5 Prevention of Indusinial Dispuics

3 Grievince Procedure- (14)

11 31eps in grisvance setlement; grievance nachinery
iz Mediaiion- Types and essentials of mediation
3.2 Conciliation- Types; preliminary sleps lowards concibation,
Congiliation Officer- Qualities of 2 conciliator, role of concilisiyr
Conciliation rrocedure,
LY

=)

=16



/ 34 Arbitration- Tvpes. Procedure.

15 Adjudication- Tvpes. three tire svstemn of adjedication.
| 4. Coligetive Bargaining- {18)

11 Objectives & impontance

41 Barganing Strategies

+.1 Bargninirnyg Process

44 Esgentials of Collective Bargaining.

5 Nepotiaton Process- {14}
51 Prepamation for negatiation
= unportance of negetiation
. 53 begotiation Strategics
( 3 54 Qualitics of 2 gaod negotintor,
6. Trede Urionigm- (u8)
| 6 1 1vpes. role & importance

l 6.2 Recognition of Trade Union
i 6.3  Trade Union Movement in India
th 4 Problem of ifade untons in Laliz,

' Referen LY
' (1)} Dymsnics of Indusirial Relmions by C.B.Mameriz:
Hirzlaya Publishing House, Mivmbai.
¥ (2) Pgsonnel Management by C.B.Mamoria:
himzlaya Publishing House, Mumbai.
{3) Human Resource Management by S.5.Khanka: $. Chand & Co. Lid, New Delhi

MBA SEMESTER-INI
436 (C) -FINANCIAL MANAGEMENT

&.fJupe, 200
g
C' 1. Capita Markei- (12)
LE- Growth of Indian Capital Market,
his vk Caciknges i jamiia- ovel ke b Eavisnge ol Ludia

{OTCED : Natinnal stack Exchange of India (NSE) : working of
India stock exchanges : stock exchange terminalopy.
L2- Credil ratng sanatysis.
1.3 Mutal Funds
i-d-  Merchant Bankers,
| Depositories and Scripless trading.
b.6- Book Building process.
{17




% Dividend Peli d Decig (10}

2.1- Types of dividends
2.1 Shon teno and long lemi dividend palicy.
2.3- Factors affecting dividend decisions,
24-  Lepal and procedural considerations.
25 Dividend thcongs,
3. Secority Valuation (12)
31 Equity Yalupian- Dividend Discount Model (DDM)- Zero growih
model, consiant Growth Models based on price- eaming ratios-
Analyst’s Best Estimate (ABE), Random Valuation Model.
Retaiive Strength Model, Group Rotation Maodel, Multifacior
Model, Market Anomaly Mode). capital Assat Pricing Model
{CAPMY, ~ .)
3.2- Bond Valuation- Bord price, vields and Intercst rate . Bonds With
& maturity period and perpetuity . price change and Bond Maturiny,
Bond immnunization.
3.3-  Proserence share valuation- Preference share viad . pianning or
Folding period return, yigld to the call date
4. Portfoliv ¥ig..agement- (10}
4.1-  Factors influencing selecuon oi uivesloent,
42-  Risk and Uncertainty- Types ;. Divestification and risk
Megsurement of portfolic risk | Berefits of diversification.
43-  Investment Stralegics . Matrix Approach in investmen decisions, d
314 SEBI (Portfolio Manapers) Rules 1993 & SEHI (Portfolio
managers) Regulalions 1993,
s M Acquiyiti {08}
5.1 Types : Methods of Payment in Mergers & Acquisitions,
5.2-  Btops in mergess | Tax benefits.
5.3- Relevant EEB] puodelines. .
. rin (08) )
6. [« Techniques of corporation restmcniring.
0.2~ Dimmiogess N dcatiicid iy
6.3-  Finmial reorganisaon & Leveraged buy out
Books Recemmeqged

1 Financis! %magemenl by Ravi M. Kisiore,
Taxamann publications, New Delhi.

I, Financial Management by R P Rusiag.
Galgotia Publishing Company, New Delh;

(18)
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r

[nvestmen Maregenent by v.K Bhalla
S. Chand & Co. Lid New Delhi.

. Investment Management by Preeti Singh ;

Himalaya publishing House, Mumbai.

. Indian Finaacial System by H.R.Machiraju :

Vikas poblishing House (p Ltd., New Delli,

. Financiat Managemient by Prasanng Chandrs -

Tata Me- Graw Hill New Delhi.

M.B.ASEMFSTER- I}

6 (D) - (TERATING SYSTEM AND NETWORKING CONCEPTS
(W.ef.tune 2005}

Introdurtion {15)

Need d OF. evolution of OS. type of OS like Batch. Time sharing,

-
(: -4 Muttiprogrammitg. Multitasking, Distributed and Real rime,

e s e i
A

G

05 viets and concepts. system calls, User view. Functional requirement

and siructre, kimolithic. Layered model,

Procesn apd frocessor Manngement {1

Preess concepl | Interleaved KO, CPU barst, Proces - state, 08 services

and proce - nanagement, threading,

Schedulirg (1%

Process scheduling logg term and short term scheduler, Scheduler

Algorinm and performance ¢valuglion. Imter process commmmication and
syackoftization needs, Mutual exclusion, semaphores. Critical regions, Momitors,
Miessages for inter process communication and synchronizilion. D=ad-lock principile,
detection, prevention, avoidance and recovery. Banter’s Algorithm.

1)

2)

3

1)

Compitier Networhs

Introduction to {emputer Network

Fasic concepts. Data commupication. Networks, Protocols &
srandard & Organizations. The wses of Computer noiwork stchre,
Archipeiurne

Nepwirking Reference Models

Th: 051 Reference Model. TCP / TP Refirence modet, comparison of O8I
Model & TCP Reference Model,

Inireduction of difference Layers in Networking
Physical layer, data link layer. network laver. transport layer, s2ision faver,
presentaton laver. application laver

{19}




1)

2}

)

4)

&)

k)
2)
3)

M.BA -SEMESTER-1I
306(E} -INTERNATIONAL FINANCAL MANAGEMENT
1W.ef June 2405}

Inroduction to Imternztioral finance, sigmificance Prishipment and  port
shigsnent fnance- sources and ohjectives of Linance, Roele of banks in linancing
this Export and impon commmergisd banks LD B.1 & Exim Bank. {12}

International terms of payment: medes of payments in international marke
documentary bitls of exchange and Letters of credit and #s operation. (12)

International pricing practices: procedure objectives and Melthods of pricing.(17)

Exghangs Rate.- Meaning, ypes & determination of exchange mile, Fluctnations :

in ¢xchange rate and their adiustments inicmational Capital markels & foreign
exchange market. (12}

Internabonal monetary Systems - Introduction, gold standard, Brilon wood.
logline Exchunge Rates. IMF- Sources & Fuuction: . {12)

Iniemational finance by V. A Avadhani.
Internationat Financia! Management by Aple.
International Financial Management by V. K Bhalla,

M.B.A -SEMESTER-TI1

306 (F} - QPERATIONS AND MATERIALS MANAGEMENT
(W.efYone 2005)

Burchasing Qreanization (11

What 15 purchasing? Purchasing as 8 basic funcrion, imporiance of |

puwrchasing, objectives and organizetion of purchasing. functions of
purchuse execulive, Purchasing Principle, Pmocedurs and systems. The
mrsciples of right purchasing price forecasting. Technijues of price
kroCasting, A purchass buager, purciusiig uuitanis.

(4} lnfernatipngl Pyrchisiog {1
Need (or internationa! v cliasing. procedure, nature of dociments
for inleenations, purchasing.

(20
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7.

M

I.

2.

(0} lmport Sohstitetion

Meaning of nnport substitulion. role of government in import
substitytion. Role of R&D in impart sybstitution. Preblems in
impart substingion.

Nepatiation - (1)
Objectives of negotiation, when to negaliate. The buyers role in negotiation,
negoliation process, piparation. four phases of face (o face negotiation,
universally applicable negotiating technicues,

uct design amd L] {6}
Product design. product life cvele, process design, evalnation of process
design.

2lant Location {0%)
Location Theories, freedom of location, ermors i s¢lection, sleps in
location, relative imponance of location factars. Rural Vs Urban location
e,

an ; 1)
Minciples of layoit. Lavoul tools and techniques. Material Fandling
:cope, importance, objectives of material handling aad satesial handling
srinciples. material handling equipment, factorg affecting selection of
material handling equipment,

of comp uter in ction and operations mengpement. (4]

Books Recommended :
Purchasing ¢nd supply management by Donald W. Debler & David M. Buny

Taxal McGraw- Hil! Publishing Co. Ltd,

Matenial Management ~ Ar imegrated approach By

P. GopaX¥rushnam & M. Sundersen.

Proguction & Operation Management vK. A, & K.

Matecrials Management by MM, Verara by Sultan Chand & Soens,
Production & Otperation Management by P. Rama Xisthy.

{21)
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SEM -

M.p.A - SEMESTER-IIT
H6(G) -RURAL DEVE T MANAGEMENT

1.1-
I.2-

(v o]
2.1-
2.1-
2.3-
2.4-

2.5

I

11-
3.2
3.3
34-
3.5-

Agricul

4.1-
4.2-
4.3
4.4-
4.5

La

3.1-
52
513-
5.4-

.-
5.6+
57
55

Pli
£.1-

LOPMEN
IW.c{ Jupe 2005]

nd Indian - (&4}
Problems facing [ndian Agricuiture
Strengthening Agricultural Sector

tinn- _ (12}
Aspects of Green Revalution
Negative aspects of Mechanisation
Strengthening new Agriculture Tochnology
Use of genetically improved seeds, bio diversity
Use of fertilizers pesticides, nanural farming use of eco-frinedly
producis. sustainable development '

n an A u [ 11)]
Impartance of irfigation

Progress of imigation

Finapcing irmigation

Strengthening Imigation Schemes

Project to connecting ddis rivers

P oljey of indis- {10}
Imponance of Agricullural price policy
Trends in Agricultural price '
Public Dismbution System
Policy issues in Agriculiura! pricing
Increasing Imternalionatl competitiveness

Dy i in-

Imporance of Land Reforms 2
Ceilings on Land holdings & Fifects oz Production

Temancy Reforms- Aspects of Tenancy Reforms

E.ummﬂnm of Tenancy Legisistion

Cutouiidsing ul Hudings

Cooperative fanming

Conlract farming

Corporate farmers tie up

Agricy turel (E8)
Conditions of Agricnltural Eabowrers

(22]
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PR RAracnnes 1o nnnfme stalis oF Agricuimral Labogiers-iinnuonos
Whage Lemigiauen Abelwons of bonded kibour syslelin organising
tha rural pas?

iCundiifuny ol Rii ab AEEAEs- Hid
-

- Prohlons of Rural Artisans
13- Snpeestions 10 miprove Arlisany” Condnions

x Recommendai
1. Rural Developmem by Do 1 Satva Sundaraing. Hinakin Publishbug Foase.
Mumbal.
Integrated Rural Devctopment by B0 Arors. 5 Cliand & sons. New Delh
Dvnastucs of Rural poswer Struciuee by 3, N Clensbivan, Al Prakislui,
Deth,
i 1and Reforms in India by P.C Joshi. Allied Fublishers. Mumbar.

-

s

5. fimpact of Land Reforins ot Rural Dey elopmern by S.K Lamba and )5 bamar
Apricole Publishing Academy New Dglin.
M.B.A-SEMESTER-1H
307 (A) -STRATEGIC MARKETING
W.eLJune, 20038
Unit Mee-1: Senvice Marketing (4
il Fowndution of Managemens of Senices Markcting
L3 Application of services marketing ¢ 2 tourtsm. Hotel
Consuitancy marketing ete.
Tinil No:-1: Rural Marketing ((E)
2.1 Profile of reral Mardketing
A2 ETOSIE O1 TUR COUNILICLS
2.7 Patrat Marketing strategies
Lnit No:-3: Agricultzre Marketing FELcY
kN | Apncuhurs Markeing
12 New tronds in Indian Agnculture
11 Globahzation & Agriculiure
Unit No:-4: Social Marketimp (6B
1] Fonndation Social Marketing
4.2 Application of Social Marketing ¢ @ Socil Advernsing
Markating alngaron, Awrkeing Tamuily plaromge e
(g5



Unit Ng:-5: Strategic Brand Management (08)

S0 Brand equity
5.2 Brand extengion
53 Brand personality
54 Brand repositioning
55 Brand Building tools
56 Major Branding decisions
Unit No:-6: M {06}
6.1 Intemational retailing
6.2 Future of retailing
Unit No:-7: Iv Chain t {OB} j
7.1 Understanding Supply chain '
72 Supply chain performance; Achieving Sirategie fil &
7.3 Infarmation Technolagy in supply chain
74 E-Busincs: & Supphy chain
Elnit No:-8: Intermet Market:g & E-Commerce (04)
%1 [ntroduction to inlucoet Marketing .
.4 Introduction 10 E-Conimerce
Reference Bopks .

1) Service Marketing -5.0. Jha-Bimalava Pubtishing House
2) New Perspective in Rural & Agriculre Marketing -Ramkishen Y -Jaico

Publishing Heuse

3 Social Murketing -5 M. Jha- Humalaya Publishing House
4} Marketing Manapement 11 th edition -Philips Kotler-Preatice Falh Indi:
4) Brand Maragemeni-in the Ingia Context-YRL Mosrthy-
Vikas Publishing House PviLid
3) Supply Chain Management-Swul Chopra & Peter maind) -
Fearson Education Asia )
) Interner Marketing E-Comenerce & Cyvber Law-Asit Maayan & L K Thakui-

Authors Press

e T oalwa n rtLo Wl . T LN bl L] - N L L] am
K AMSLEU Branl R L el ] TG T LAY A RO LD UG Clall LML

(24}



M.B.A -SEMESTER-TII
Hi7 (B) - LABQUR FCONOMICS AND COSTING

(We.f.Jung, 2005)

[.abour Economics — {10)
1.} Nature. Scope and Importance

1.2 Labour Market, Mobility of fabour supply and demand

1.3 Role of workers in developing economy

(14)

2.1  Theories of Wages - Subsistence Theory, Standard of living theory
Residual ctaimant theory, Wage Fund Theery, Marginal Productivin
Vheary, Explollation Theory, Deuand & Supply Theory, Bargnining
Theery.

2.2 Methods of Wage Pavment — Time & Piece Syslems of Wage
Payment. Their merits and demerits

2.3 Minimum Wages. Fair wages & living wages

24 Deterniinams of » fiona! wage policy

25 Wage Policy & Principles. “Wrog analysis

Labour Costing - ) (2
3.1 Labour cost, Computation and Contred

3.2 Cost and causes of Izbour tumover

1.3 Cost of trainisig labour .

3.4 Work study. tme stedy, labour productivity

3.5 Time keeping, time booking, docrmentation of wages

3.6 Treatment of overtime, idle time, might shifi allowanee, leave pay

3.7 Campulation of labour cost per production hour / mactine heus

18 Preparation of pay rolls :

Exit Policy & Impact of lobalisation gn - {ird)

4.1 Emalowtient

4.2 Industrial relavions

3.3 Trade Union

+4 NeCRssIly af lesTmg new skikls & technologes

Lz duatyia) Aygiene - (038)

3.1 Worldng environment, Effect on job perfomuance
3.2 Factors in work environment, Lighling. Temperatore, Humihty, Noise,
Dust, Fumes & Radiation.

(25)



Recommended Bouks -
Labour Econonmss  Principles. Problens & Pracices by fiwitesh ki Siagdl

Drecp & Deep Publicabions (F) Lid . New Delly
Industrizd & Labour Relations b BUA, Lester

H

1 Introduchion (o Laboor Economies by % Pheipy
M.B.A-SEMESTER-II
74 C 3 -FINANCIAL MANAGEMENT
1. Dfrect Taxes 40}
1.1 Income Tax Act. 1961
L2 Concepts OF Assessee. Previous Year, Assessient Year.
Residentia Siatus OF zoupar; . neoime porson meidence of tax
L3 Heads of tncome
14 bncome Fromn salary
{3 tnepene fraon house preperty
HY Cumputaiiva of income from busincss and prefessien
17 Capial Gams
1o Sovufand vany fudvad of foEsdt (S T T
19 Deductions from Gross total income- computagon of Tax
110 Taxation of companics.- Minimum Alteriative Tax.
2 Indirect Taxes (21}
1l Cenral salc ks acy, 1936
2.2 Conceptual study ot Broad provisions of cemiral excise and sibs
41,1944, Central excise tarilf Act, 1985 In-depth study is not
expocted concepl of duly drawback, MODVAT,
25 Concepiual study of Broad provisions of customs Act 1962 &
weteitre Tanff 401 78
Books -

1. Stedents Guide 1o Lncome Tax by Dr Vinod K. Singhania,

(20}



M.B.A-SEMESTER-IN
NN - SOFTWARE ENGINEERING AND PROJECT MANAGEMENT
W.e.fJune 2005)

Introduetion: - {08}
Definition, Software process. Software [life cycle medules, Waterfall model,
prototyping Model, Spiral Modet, Capability Maturity Model, Win-Win Model,

Projegt 1 - : (06)
Cost Estimation. Constructive cost model, Putnam Resource Allocation model,
Software risk Management.

Software requirement analvsis Specification:- (10}
Reguirement Enginzering, Problern Aralysis, Approaches 1o problent Analvsis,
Software Requiremert Specification, Specifying Behavioral Requirements,
specifying Nov-behaviorul Requirements,

Software Design:- {08)
What is Dosign, Modularity, Dependence  futrix. Straepy of Dwesign, Function
Orienred Design, Object Oricoted Diesign,

Zpting:- : (L))
Importance. Software and Hardware Retiability, Failure and fanits, Reliability
Muodels, Reliabitity allocations.

Software Tesfing:- {06}
Teiting process. Functional Testing, $tmuciural Testing, Debugging, Testing
Toals,

Software Maintenance:- {06)
Maintenance Process, Maimtenance Models, Reverse Engineenng, Softwarc
Reengineering, Estimation of Mainlenancs Cost. -

’ cty & mentation:- {0%)
Like SRS. Design sheet, Test pians, Project Managemient Documents, Release
Mamgemen, & Yearsion Conwvi Gucument, Sofwarne Quaiily pian, sampie
Deploymeni plans.

Reference Bapk

Software Engincering:- Pressman
Software Engineering:- K.K. Agrawal

27,
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Booky —

M.BEA-SEMFESTER-III
37 (E)-INTERNATIONAL MARKETING MANAGEMENT

A &

Meaning and definidon of international marketing nature, importance and
scope of inlermationsl marketing {1)

Researchiog and analyzing overseas marke ;-
2} Role of marketing ressarch, marketing rosearch process, informtion
sonrce. some problem in Marketing resegreh, ()

Entry into international marketing.-mode of entey. Criterion for selecting
mode of entry. exporting direct And indirect expor, {08}

Product decigion in international market :- what is 2 Product. imemational
marketing product strategics. Standardization Vs Adaptation. produet life
cycle and Enternational marketing mix decisions imemational branding
decigions. (08)

Communizatioss  decisions in  inernational marketing:  [2'ens tional
promation mis prehiam in promotion mix, planming the interretions!
TOR = +ional campaign. {08}

pricing decisions in international marketing'- Role of pricing Approaches 16
pneing. factors influencing international marketing pricing decision, Export
pricing, marginal cost pricing Transfer pricing, (08}

Internationnl Marketing. Piznning. Organising & Control Introduction fo
planning. elemems of Imemaionyl markeling plans, three levels of
wic:nslonal marketing plzoning. Adiemative plaming oyvcles, difficoltes
of international planning, Strategy formation for international marketing
{Intended and deliberate Stategies. emergem Strategics) Guidelines fo
orpmising, factors affeciing  interational matketing orpaniestion.
uJrganization by region. product, fungtion aud praject, marix organizition,
Centrulization and Decentratization. f12)

Intemo® 2] Marketing by R Shriniwas.
inlernatonal Business Management by 1K Diwan &

KN,

Sudarshan

(28)

.
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M.B.A-SEMESTER-111

M)7(F) - QPERATION & MATERIAL MANAGEMENT
(W, g F.Jane 2HHS)
Stores Man nis- (12)

Purpase of stores. tocmmn and layout, stores gysiems and procedures
continuous stock verification, siores accounting, costing of reccipt of
materials, costing of issue to production, stock verification periodic
verification, continues verificalion.

lg & n nt- _ (12)
ldentification control of obsolete, surplus, & scrap. disposal of these items,

Vahie Analysin & Value Engineering :- (12)
Onigin. definition and scope. objeclives & uses of value analysis valne
analysis procedure, phases of value analysis,

. 4. Quality Controi;- (1)
I Mature of griginatten for quality contrel. quelity  contral technigues.
acceptange  sunpling, advantages of QUC. e of guality control chars,
. constrsc.an of conirol charts for variables & atmmibutes, A% O curves,
. types of sampling plan. Towl quality macagement, quality circles
i ¢ 5, E ics definition, machine aysie . (12)
twpes of conirol marual materdal handling, of work place and working
canditions.
1
' Bpoks Recommended
! I. Purchasing and supply imanngemeni by Porald. & Dobler and David N.Burt,
Tatz McGraw-hilt publishing comgs.
" 2. Matenal management : by MM, Varma, Sultan Chand & Sons.
| o+ 3 Marenal management an imegrzied appreach by P Gopalkrishu &
- M. Sudershan, PHI
4, Production and operstion micngement: by P Rama Murthy | New Age
l Imemational publishers.

ih

it el et e .
Digtiorizal Ohmiirs Comtrad e Juerny

T akadn



M.BA -SEMESTER-TNI

HHG) -RURAL DEVELOPMENT MANAGEMENT

{W.e.lJuoc 2005}

ial Schemes for 1 1 - (95}

Stress on special schemes

1.2- Limiations of special schemes
13- Srengthening special schemes
Emplayment Generation Proprams- (13}
2.1- Crash scheme for Rural Development
2.2- Fifol Intensive Rural Employment projects
2.3 Apntyodava
24-  Employment Guaranice scheme
2.5 Food for wark prograrmme
2.6- National Rural Eniployment progratrms:
2.7-  Rural Landless Employment Guaranies progranting
18- Jawahar Rojgar yojana
24-  Jawahar Gram sanridhi yojana
- teprated Rural Develppment prograpmg- (i8)
A Salieni featurcs af IRDP '
3.2-  Targets & Achicvemeats ¢ TRDP
13- Major problems in IRDP
1.4- Strengthening IRDP
3s- Swamajavanti Gram swardjgar vojar-a {SHSY)
Training R jrth far self-employment {TRYSEM (0:)
4+.3-  Nature and Scope
4.2- Targets & Achigvements
4.3-  Bagsic problems in TRYSEM
4 4- Strengthening TRYSEM
Tribal mgat Progeam {98}
5.1-  Major peoblemts in Tribal Development Programine
52-  Moeasures ne¢ded for the improvement of Tribal Developpsent

Dyvelepiment of Women and chitgivn in Rurs] dreas {(PWCHA)-

&1~

&3
G.4-

Prperimme,

(08)
Nature and scope

Largets & achievéments

Basic problems in DWCEREA

Smengthening DWCRA

(30}

LR
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implementation, mooitoring and evaluation of Bural development
Programmes. (08)

Books Recommended
1. Ruml Development by Dr. Salva Sundaean

Himalaya publishing House, Mumbai,

2, Integrated Rumi Development programme in India; policy and

1
]
3.
I
r ﬁ'

LM

-
@

Adiinistration . A K.Srivastava, Deep & Deep publications. Deliu,

ORTH MAL HTRA UNIVERSITY JAEL
M.BA-SEMESTER-IV

401- BUSINE L MENT
(Wl June 20HH5)

New inthrstrial policy- Critical evaluation. (96)

- Ngw Exim policy — Critical evaluation (06}

Privalisaiie: ~f pubic Sector Enterprises. {06}
3.1- Raiionaie of privatisation

1.2 Methods of privatisation

3.3- disinvestrient progmmme in India.

Inframickire Industries- (i)

4.1- Development of infrastructure industies in the post liberaiization
period.

4.2- Problems ol infrastnictire incusteics i [ndia,

4.3 Oovt, measures for the development of iunushucture indostries in
India

ipformation Technolygy- (08)
3.1 Growth of soffware and hardware industries in India,

3.2- Govt, policy for the development of information technology.,
3.3- Preb)mas faced by core induestries in posi- liberalization period.
L3 Miaswes ighen by i governme, (ot (e deveiopineE: o Gore ector.

Indi T
0.1- Simeture of capital markeg,

.2- Rale ol capital market m India's Tndesirial growth,
6.4- Problemns of capital market it post reform phase,
6.4- 3F2T midelnes i the protection of iryastors.
&_5- Critival Evsiuation of Role of SER].

6.6~ Dernat Acoonnts.

(10}

{31)



7. Role lanning commission and RBE in globatized cra ([:2:4] .
4. Tax policy of povermment- direct ang indirect tazes. (18 [
Books Recommended .

|

Iy Indian Economy by R, Puit & K. P Sundacam.

2} Indian Economy by 8.5 . Mishra & VK Puri
Hinulya Publishing House Mumhbul

I} Investrenl Management by Avadhoni
Himalaya publishing Houst Mumbai

M.BA.-SEMESTER-TV
402-CORPORATE PLANNING & STRATEGIC MANAGEMENT . )

AW, Fune,2005)

L. Carporate planning- Cencept. Objectves: Significance & Hurdics in
corparate planning. Factors gniding formilation of corporate plans.  (U6)

2 Strairgic Manypcment- {6)
i Meaning & Featares of Sinee Managemenl.
2.2-  Levels of Strategics- Corperale lovel Jusiness level: Operational

tevel, -
2.3- Defining the vision. business mission. purpose & broad Objeciives
3 Technigpes of Corporgtc planning- {6} ‘
Forecasting techoiques- {a) Qualitwtive Technigues-  inuitionmethod,
collective opinion methods (b} Quantitstive Techniques- Extrapolation,
regression anatysis, inpud output analysis, econometric model
&, Envirgnmentsi Appraisal- {0a)
41- Lmernat and External Environment
+.2-  Eavironmental Scambug- Appeoaches 1o Enviroamentyl Scanning
methods & techniques for Environmantal Scanning. ‘,

4.3 Qrganizationa  Appraisal- Organizalionsl Capability factors,
Facts affecting organizanonal approisat Adaihods & Techniglics
weed [0 LTERNZALONAY ADMASA. FOM [0UG ARwyse OLU
maytix.

A Sienegic  Altematwas-  Grand  Strategies,  Modomizalod  Stmkegies:
Diversification & Luepeation Stategies, Merger. Takeover & Joint  cohare
Strtegicy: Jumnaround, Divestment & Liquidation Sumiegies. Combination
Siratepics. (6}

3 !.

-17-



6. ]- Process of Stralegic choice

u.2-  Corporate pordolio Analysis

3. Industry, competiter & SWOT Anatysis
64-  Subjective faclors in strajegic choice

1. Implementation of Strategy — Projoect implementation:; Structural
fmplementation: Functional fmplementilion; Behavipur) lmplemeniation
{06)

5. Evatuation & Control of Sirzeegy, {D6)
81- Mature & Imponance of Sirategic Evaluation
. 8.2-  Suategic & Opemtiongi Control
. 8.3-  Technigues of Siraepic Evaluation & Contro!

BOOKS RECOMMENDED
1.} Strategic Management by Allex Millar & Gregory G. Dess: Me Graw Hill Co,
Intermational Sdite-L
1.) Exploring Carparate Strategy by Gerry Johnson & ktvan Scholer Priice Hall
of Indiz (&' f.¢d.. Mew Dethi,
3.) Business policy  Stratepic Management by Azhar Kazmi: Tata Mo - an (57
k. Co. Ltd.. Yew Delhi,
) 4} Business policy & Strategic Managernent by Sulndl Lomash &
P K Mishra, Vikas Publishing House (p) Ltd.
= 5.) ConperarePlanning & Policy by G.B.Gupta; Sultan Chand & Sons; New Delhi,

ﬁ
i
|

! M.BA-SEMESTER-TV

403 -BUSINESS REGULATORY SYSTEM-H
{W.elJune, 2005)

! 1, ThePa ip Act, 1932 : (14)
' “k, 1.1 Intrpdection-
i L : al Definition

by Essential clememis of 2nimership

M Test of parmership .

a4 Parinership Vs Joint stock company

' 1.2 Formation of partnerahip-

a) Conients of parinership deed,
[ Registratie; of fimis

<) K {iids of partncrshiips

d} Tvpes of Pactners

g} Rights of Partners
(33



§] Dnities of Partners
) Various provisions of Minar as a Pariner
b Liabiliy of & firm & ils parmers o Third paity

E3 Dissolietion of P ip firm
al Yarous modes of disselution
b} Settlement of accounts npon dissolution
cl Public nagige
The Companies Act, 1956 - (14}
21 Nutn rs) /=
a) Definition & Characteristic of Company
b} Kinds of Company
32 Formation of Company-
a) Pramolion (Promoters, Prelimtinary coniracts)
b) Regisiralion
¢} Capital subscription
d) Coruncncement of business _
&) Memorandw.. ¢ Association (Mo )- {Meaning, Contents
& Doctrine of Ulira-vics)
)} Anticies of Asgocialion (AoA)- {Meaning & Contents)
Bl Distinction beitween MoA & AcA
hy Doctrine of Indoor Management
2.3 Manapement of Company-

) Director- (No. of Dhrector, Appoinument, Remaova) &
Legal provision of Directors)
b) Managing Dirsctor (MD}- {Meaning, Statuiory provisicns

for the appointnen of MB)

e Manager- (Meaning, Stacutory provisians for the
appoinimeat of Manager)

d) Distinction baween MD & Manager

Tite Congumy=r Piojgction Ac, 1985 {1

.1

3.2

3.3

LIIIINCNS OT- (A CONSWINEr., A pason, Goods. Service Trader &
banufacturer)

Meaning of Consumer disputes. consumer complaints, Unfair &
Restrictis¢ wade practices

Lgngwier protection-

aj Meaning, Necessity & Objects

a) Consumer rights

b) Commrier Protection Cotangls
£34)

m rrrr— e T U T
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d) Consumer Gridance & Education

54 Consuiner Dispules & redressal s¥sleins- (Emergence, Meaning &
Yarious agencies)

4, Envirgnment {Protection) Act, 1986 : (12)
41

Meaning & Imporiance
112 Introdiiction of existing Acts-Water, Air. Environment
4.3 Environment Audit (inroduction & Audis melliodoiogy)

Informasion Technology Act 2060- Featyres of the Act, (H)
(“-.'.) OOKS RECOMMENDED :

B
L. Tatroductin to Busingss Law- N D,

2. Business Law- ohini Goel, Tulsian :

3. Legal Sysiems in Business- P.Samvanavel & 8. Bumathi
4. Principles of 8 Law & Management- Manrmohar Prasid
5
&
T
.
9.

LA

Mercantile Law- M. C. Kychhat

Clements f Company Law- N. D Kapoor

Conj +yLaw- Ashok Bagrial

Consumer Protection in thdia- Niesj Kenar

Emvironnent Prolection & Laws- LV Jadhav & V.M.Bhosale

BA SEMESTER-TV

M.B.A SEMESTER
ﬂH—lNI‘ERN;iTIQNA!, BUSINESS ENVIRONMEN T
f &.c.f,,[um:é%[

1. Internatignal Bysiness an- itz envi n {DB}
L1 Signifi:ance, nature and scope of international tvisiqess,
1.2 Levds of Environment - fntemsy envirpunenl and extermal
enmonment,
11 Enviromment in Inernalional Busigess — domestic ¢nvironment,
freign emvironment, global environmen,

2 Intermaiopat Economic eouparetios ang Apgpeement {12}

21 Regional Ecoromic Integration (Trade Blocs) - Rationg! Types of
CCOMOTNIC integriticn  {ree frade area, Customs unjon. common
market, econ:ms: aojon

22 Eurg:'__,can union, Indo-EUJ Trade. The Euen. hnplicatioe, ol Eum
for India.

24 North Amerizan Free Trade Agreerar; (NAFTA)

13%)
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24 Association of South East Asian Nations ( ASEAN}

13 Soulh Asian Cooperation - mtional. finctiona) aress of
codperation,

2.6 South Asian Association for Regional Cooperation (SAARC)
Objectives.  SAARC  Preferential Trading  Agrecment
(SAPTA}Basic principles of SAPTA

2.7 indo- Lanks Free Trade Apreement

28 International Commodity Agreemerits- Quota Agreements. Buffer
stock Agreement, Bilateml/Multilaters] contracts, Gencralized
System of Preferemces (GSP) and Global Sysiemn of Trude
Preferences (GSTP)

in ational Ecopomic Institutinng {1

LR Intermational Monetery Fund- Organization and Management of
DMF. Resources of IMF- Subscription by members ang
borrowings; Firancing facilities & policies- Regular lending
facilitics, special lending facilitics; Technical Assigtance; Special
Drawing Rights (SDRs) '

3.2 World Bank - policies of World Bank- lending programmes.

1.3 Asian Development Bank — Objectives. Funciioms,

33 World Trade Organizrion — Functions: Principles; Salient feanre,

Intermat I Trad P {10)

d.1 Government Influence on Trade - Protectionism; Tarff barriers:
non-tariff barriers; Siale (rading: regulation of forcign trade,

4.2 Trade in merchandise - growth of international tragde: counter
trade-formns of counter tade, growth of counter trade;, Trade in
SErvices- restrictions in trade in services.

43 Balance of paymems- Compaonents, BOP disequilibrium, reasons
of discquilibtium in BOP. Trade and BOP of {ndia, major
problems of India's export sectar,

International [nvestment hn

51 Types of foreign Irvestment- Foreign Direct Invesiment (FDI},
Forcign Postfolic [nvestment (FPI)

5.2 Coaitia aliiting Lwomotisna! imastmeny

53 Crrawth and Dispetsion of FDI

ultinatlonal na (1)
6.1 Characlenistics, importance and benefits of MNCs
6.2 Code nf conduc! to gurde and regulaie the MNCs

(36



E

~12.

.3

Transfer of Technology- Methods and Issues o transfer of
technology.

1, Glabal Competitiveness (07}

11

Factors of competilivencss

7.2 Technology and glebal competiliveness
13 Rele of [nnovation in competitive athvantage
74 Sonrces of Technological Dynamics
15 Growih. significance and barriers of E-commerce,
B REFERENCE "
I Inierational Business Envirenment by Francis Chrunilam, Himalaya

Publishing House, Mumhbaj,

=

Tnternationgl Business by Alan M. Bugman & Richard M. Hodgeits.

Pearsan Education. Dethi. _
k3 Business Enviromnent- Ashwathappa. Himalava Publishing House.

Tinit Naw- 1

Dleiit Noe- 2

I'nit Ng:- 3

M.B.A-SEARSTER-IV

40%(A)-GLOBAL MARKEING VIANAGEMENT

AW.efJune 2065

Imtrpduction (o Macketing Manapement (15}
Li Congept of (lobal Marketing

L.2 The Importance of Global Marketing

.3 Minagement Orienitation

L4 Driving & restraiming, forces affecting global integration
& global marketing

LS The Clohal Marketing Environment

Global Mark rtupiry and epicy (%
21 Global Marketing Information system & Global
Marketing research

21 Mullizational Market Poziois & Markel groups
2.3 Global Market Fuiry & Expansion Strategies

ating Global Marketing P ruess (13)
31 vradoct Decision
3.2 Pricing Decision
3.1 Global Marketing Channel & Physical Distribition
34 Olobal Adverdsing
35 Global Promisuon
16 Globkal E marketing

N



Unit No:- 4 Internatinnal Marketinp: Indisn perspective
4.1 Expor Lmport procedure
4.2 Documentation in Export Impan Trade
43 Indian instimstion for Expont Promation
4.4 Exun Policy

REFERENCE
1) Giobal Marketing Masagement Tub edivon- Warreh J K-
Prentice Hall India
2} Intermationa) Marketing 9 Edition- Philips Cateors-
Mc Graw Hill Intemational editions
3y Global Marketing Management -Sherlekar & Sherleiar-
Himalaya Publishing Housc
4} Imertational Marketing- R Shrivivas- Preative Hall badia
3) Expon lmpant Procedure & Documentation- Acharya & Jain- Himalaya
Publishing, House

6) International mde & Export Mznagement - Francies chemunitam- Himalava

Publishing House:
71 International marketing- K-:hor Jani & Rathor -
Hirzlaya Publishing Housc

M.B.A SEMESTER-{Y
415{B) - HR ), LEGAL ASPECT IN HRD
(W.e Liune, 2 S)

I Factories Ace, 1948.-

Sectipn

(E5)

{06}

3911123 14151617 18.19.00,42 43 44,45 46.17.51 52 66 67.68 69,

TLTT R4 0
Exempiing orders w's 65.67.68.65

. Trade Unipny Acf,1936

Objectives. applicability. dafinitions, rcgistration, Right & privileges.
Apprentice Act, 1961
Obligations of apprentices.

inim Wages Act, 1944

averlime.

(38)

{06}

06}
Applicabiliry, AppoimEment, framing. 1ennLatgn obligatian oi emglaoyers,

{0y
Applicability, definitlions Appropriate Government fixation of minimuat
rite of wapes procedure for fixing and revifing MIRUMWM w2ge, paymen,

=11
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10,

Contract Labour {Repulation & Abolition) Act, 1970, (6)
Applicability, definitions, registration. effects of non registration. relncation
of registration, Licensing of confractors, canteen, rest room. firs aid &
olher facilities. Liability of principal emplaover,

Emplovees State Insnrnpce Act, 1948 {06)
Applicability, emplovees, covered mnder the act, Contribution, wage.
benefits 10 emplovees, procedural Aspects,

Payment of Bonus Act 1965 {06}
Applicability. emplovees cligible, salwry, bonus amount of bonus
calculation of allocable surplus, stein & set off, exemption 0 new
establishments.  productivity bonus, Timelimit for payment & banks,
Deductions from bomes,

[ "a Com ation Act, 19 licability, {1Mi)
compensanon. Liability of employers octupational diseases entitled
employees. national extension, Amount of comgpensation,

Industrial Emplovment {Stand 2 ordery) Act, 1946 (6)
Coverage, Approval of standing ordy.s, muret standing order, Dhsciplinary
Actions,

Payment of wages Act, 1936 (06)
Applicability, wages, Responsibility & Time of paymen, deductions from
WiIESS,

M.B.A.-SEMESTER-TV
405 (C) INTERNATIONAL FINANCIAL MANAGEMINT

3 .£.f.June,2005;
Intzoduction- Need for foreign currency finance, and broad  sources for
international financing, (")

laternational financia! Markets- Domestic & forcign Eurecumency,
linknges, risks, costs and «(Ticiencies. inferactions, conditions, eurobanking,
inkernational ransfer of fonds mechanisms. {09

Foreign Exchange Markels- Participants, vatue Dates, Duotation
Systems, Comparing aurdations and their avalilv and informution contem,
cross spot. Mrward and swap Bates, Inter-refationship berween foreipn
Exchange and Money Markets. Dnterest panity. and covered inerest
arhitrage. swap Transactions and positions. {12)

1355



4. Problems and opportunities in  Treasury Management in  banking
conmercial and incustrial businesses in equilibrium and dis eauilibrium
sitalions viz. Expecicd chanpges in intecest ratcs, rolling over and gelting
out of an exchange position. forward markets. vatue of fogrs- ellcetive
yviclds and cests, cost of foreign currency depaosits, centrsl bank imervention
in foreign cxchange narkets and objectives, modus operandi. Management
of opposing cash flows, borrowing and ivesting funds with and without

exchange positions cic. (12}

5 Analysis in depth of ihe various instrorments and markets for raising funds
in the International financial markets and straiegies for shopping for finance
in the Interrutional capital and Morey Markets tncluding parameicrs for

choasing a funding option and their evaluation. 12y, -~
3] Foreign curnancy Exposure and risk- concepts, Managemeny policics
and steatepies. classification, twedging instruments for Implementing bath
acuve interpal and exiermal strategies. {09}
Books Recommended-
I International financial Management by spte
4 Trdemational finance. Theory & practice by V.A Ax.dhani Himalaya -
publishing House, Mumbu,
i Financial Management by Ravi M. Klishore, Taxmann's publication. Now
Delhi. '
4. International Firancial Management by V.Sharan; Prontice Hall of India.
5. Intemabional Financial Management by V.X Bhalla

M.B A -SEMESTER-TV
405({D)-VISUAL BASIC6.0
(W.eL.Junc,2005)

UNIT 1:Introduction ro Visus! Busjs (12)
Iitroduction. objectives. VB application Development ovele, Types of
installation {Emerprises, Learning, Professional) Visua! Basic Conrol.

INIT 2: Programming Fundamesptal (12)

Introduction. abjectives. vaniable, daype. wodules, Procedures, functions,
Qomirol siructures. exit stieme,s canural array,

(40%
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UNIT 3-Menus MDI, Data Fibes {12)

Immoduction. objectives. Menu Editor. writing code for menu conrols
Drialog Buxes, MDI application Mengs in MIDI Application. status bar, vl

bar, Data Files.

UNIT 4: Ejie Access (1)
luroduction, Sequential access file, Random access file, Binary acoms
file

UNIT 5: Agegasing Databases (1)

Lniroduction, nb,]ccuvts, Dambase. creating data wsing  Visual [ha
Manager. accessing database, data conrrol, DAOD, ADO, RDO, Visal
r. , Basic and Oracle connectivity. Data Environment. Data Report.
N
o

£ek:
L. Visual Basic 6.0 Muvach.
2. Visnal Basic From Ground Up  Gary Cornel.
3. Mastering Yisna! Pasic Evangelos Petrowisos,

LIST OF PRACTICLES FOR VB PROGRAYMING

Create a VB Applicaiion, which shows pe of % |~ rinsic
) controls.

Develop a simple event demo of Visual Baic.

Develop a Scientific Calculator usiog contol armay.
Create 2 Mark sheet using standard module.

Crizate a Paint Brush application.

Create a gatsbase applicalion using data repon,

{reate Sireple Report using Diita repor,

Create Grouping Report using Data report.

Create nenv «2 M7 fonio and O3] different Brans,

BT e B P A TR TP Y

C‘ M.B.A. -SEMESTER-IV
. Hi4(E) -INTERNATIONAL LOGISTICS MANAGEMENT
JW.e.fJune, 2005)

1. Expor: Xumeniation and procedure impott procedure and docrimes?, role
of clerng and forwarding agents in trade 4 procedare, (13}
Imp-t and Expon ricences {06}
(ORI clearance oF Zapor and import cargo {b6)
Ciring Sroduvers imvolved in imernational trade (06]

A-r lnhtq)ﬂrtanun and documeniation imvelhved. {06)

ok

(48}



B, Muli-aodal mansporntation and containerization BricHoes, ()
7 intemational risk management-masine insurance. optioning policy fram

ECGC, (6]
B Warehousing and inventory control and supply chain managemerd,  (36)
9 Packing marking and Labelling (a8)
BOOKS-

I. Imernational Markeling by R. Shriniwas

M.B.A -5E MESTER-IV
H0X(F) QPERATION AND MA TERIALS MM&EEMENT
AW.el June 2005}

L June, 24

Invenigry Control: (10}
introduction :- Type of inventorics, methods of inventory control, quantitative
methods of inventory control, necessity of maintaining inventory, causes of poor
evenlory. control models practicals invenlory systenis seleclive approaches io
invenlory controls, Tecknigues of inveatory con'~l Computerization management.

[ §

= — I8
"

Project planning and control:- Praject planmng 5 control tecinigues,
project scheduling Lechnigues. (10}

Costing techniques and AEP analysis :- Elemnents of cost, fabor COst,
Expenses Overbeads, Allocation of overhoads, BEP znalysis. {10}

Job evaluation & merit rating:- Job Evaluation, Definition, Objectives,
peocedure of jeb analysis. Job description, Job specilication. methods of job
evilualion. (10)
Merft rating:- Objective of meril tating, methods of merit raling (1)
Flexible manufucturing systems. Group technology. (1m

mEn

Quaniitative techniques in management by Vohis, Tata Mograw Hill

Production and opemtion mansgement by Chunawala & patel, Himalaya
publishing house.

Production & Ogration managemens by K. Aswathappa & K. Shridharan Bhai .
Himala 2 publishing house

Purchasing & supply wamngcment by Donald. W, Debler & Tizvnd N buris T ats
Mo’ Graw hill puhlizhing house,

Material management by A ¥ Danig (PHD

(42)
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¥.B.A.SEMESTER-TV

Hidte RURAL DEVELOPMERT MANAGEMENT
tW.ef.Jupc, Z00X)

Qurnh Inchihtaineggy amd rural credi- i

11- Mzgnitnde of Fural Credit

1.2+ Inestihaliongy eredis Gap

[.3- Capses of Rural fudeiiedness

1.4- Consequence: of Rural Indebledness
t.3. Mulu- Agenoy Approach 1o Rural cradis

Rolc of conperative Hanks in the Rural Development fn
Il Girovith of cogperative sector in fndia

22 Growth & progress

1A Problems m cooperative Struciure

LS Sarengthening coopetalive srchure

Role of Commercial Banky j Rural Developmen (1%}
il- Frionty Sector Lending

1.om Iroblzuny o fbe ety opcianie

RIS Measures o s{mnglhﬂn ihe iending jivcess

National Bank for Ayriculture god Rural Bevelopment iNABARD) (10)
}1- Functions of NABARD

4.3- Schemes gnd Fatterns of NABARD

4 3- Evaluaiion of NABARD

+ 4= Intermediaries erwees WABARD & borrower

Techaigues of Lending for iculiure {1

5i- ' Crop Loan Scheme — Essental Fesrures and Drawbacks

42.  Group Loacing - Probicins of Groug Loaning

33 Censortiym Advances

3 4- Agricultural {redit Pags Beuk

£ Interest Rate of Arricultsre credit

5 b Productivity bised on uafiral factor and its unpact on repavmenr

[ Deveiopment inistration and Panchava i Institutiony
()

&.i- Funetions ¢ Panchayati Raj Sysiem
6.2 Merits & semerits of Panchayati Raj Syswem
& 3= Strenguciing the Panchasati Raj Svstem

.4 Rir=t Developnient Admanisiration
k Recompesded

Ausal Prvefopment I 2 i Saia Swbaram, Tlimalaz Publishing ! ouss, Manibai
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M.BA-SEMUSTER-TY
406{A} CASF &y UDY N MARKETING
TWr [ Funo 2005)

Al List 16 Cases should be discuss in thy iass. In the extcrmat
Examinations. the question paper will conzist of § cascs, out of which student are
expected 10 solve any 3 cases. The Ispic covered by the case should relate to the i
course no 206, J05(A). 060N 30TCA) H05(A)

K ERE
1 Lase shuches 1M MAartenng -1 shnnivasan-Frentice Hall Indwd
2 Markzung in India cases & reading- § Neeleregham-
Vikas Publishing House Pyt Lid
3. Case Srudies in Markecting Managemen)-Sherlekar & Sherlekar Lot
Himalya Publishing House ’
4. Ali the (xher Relerence Book in Marketing management. mentioned carlier

M.B. A -SEMESTER-TV

4 B:-CASES IN HUMAN RESOURCE MANAGEMENt N
(W.e.[Jone, 2005}

Case st '» Gascd ou lopics eovered in 5 papers of HRM ang 2 papers of "
o mizational behavigur, In the examination ou. ¢f 3 coses, 3 ecases phould be
solv ed.

M.B.A.-SEMESTER-IV
406 C: - CASES IN FINANCIAL MANAGEMENT

{(W.eEJune, 2005

Case studics bascd on lopics covered in 4 papers of Financial
Manggementand 2 papers of Management Accounting. In Uk examination, cul of 5
cases, 3 cases should be solved.

44
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LNIT -5:

INIT :

UNIT -T:

M.B.A-SEMESTER-TV
406 I - PROGRAMMING N JAVA-
AW.e.LInne,2008)

LANGUAGE FUNDAMENTALS {10)
Langnage Featurcs. Application and Spength, Comparison with C++,

Daia types (basic +aggregnid ), Operators, Contol Struchures | Basic
QOP's in Jzva iclasses, objects. polymorphism. package, wrapper
classer,

instalistion JUK, Tools amd package ( basics, scope, organization),
Tex: Editor, compiling and running Java progmms. {06}

INHERITANCE: (12)
Bastcs, super method, dynamic method dispatch. abstract base class,
use of final and siglic statement with inheritance. object class
Inheritance. Defining and wsing interfaczs, properties of inferfaces.
cloneable imterface | Inmer classes; Uses, local inner classes,
anopymous local inner classes, Static Inner classes,

EVENT HANDLING: (68}

Mode view contruller architecturs (2] types of event classes e.g. key
event Mouse event, wixdow ¢vem, text etc. shouid be coverod)

WORKING WITH WINDO': § ENVIRONMENT AWT
CLASS HIFRARCHY COMPONENTS: {17

{ontaiver, panel, wing ., frame classes. Simple windows program liks
creating # Frame. Graphics objects: discuss all methods, swing windows
Contrels : jetextfietd. uitons jmenu-item, :
Dilogue boxes : model, modelss, standards diatogues boxes, lcon And
labels. j_scroifbars, tabbed panes, scrol pancs. -

APPLETS: (06
Usc of applets, incorporatiog applets in HTML page appler Methods, Life
cycle of applets, security issues related 1o applets.

FILY, HANDLING: ' (06

Jave stream hierarchy. objects serialization, mtroduction o JDBC.

LIST OF PRACTICALS FOR JAVA PROGRAMMING

L. wrte Iava program te print first 50 prime number tabelar form.

write & Java program o implement income tax calculalor.

{45)



Tirmpm o 2lnss fo SIprosesil Susiomor foran ecinicin beam! MW o e
program 1o print die bills for custemer Enter data for at least ten custanicr
vt ks b Assuig i chauges fos wals eotisittlied Uy wandn wusienw,

[ wrte a Lna program te implemsnl cmploves imfgrmalien mstem gsime
WL KETIEAIE, AICTE MGECT S10rhs, CXCCULMVE WC SITROYes.

were o Jann progren 1o destgn a data ey froom [on bivenrony dae

ﬁ freate an applet code. which disptay "HELLO WOR[D ™

Creaie an appiet code. winch display font control

Creme an applet code. using puim mode set. whenever i neww ebject 15 domwoa
il overante the original continent of drawing objecl

LA

M.B.A SEMESTER-IYV
W6{E) -CASE STUDIES IN MARKETING

Case studies intermational business and marketing
The caser shonid be tn relation o the abeve fonr papers

MR & SEWFETER-FV
HIH(F) ES IN OF TION RIALS MGT,
LW e.f June 2005

Sabjecy:- Operation ggg materfgl magagenient case sjpdv: -

Cases related o operation and malerizls naiugemen iopits coverad w (1)
{7} (33 {4} 1nit course, Mintmum 12 cases must be covered Five cases will b asked
in the examination ont of which. candidates shauld atiemt any three.

M.BE.A-SEMEST ER-IY
"ASES I RU DEVELOFMENT MANA MEMNT
(W.eLune,2008)

AN6iG -

(Case sudics besed on topce convered i 3 papers of Roral revelopment ncial
Managemene will be Covered. I the examination. ont of 5 caes. 3 cases should be
soiver

ANXX
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