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The two year Master's in Communication and Journalism {M.C.J.) course wil
come to effect from the academic year beginning in July 2003. For the academic
year 2003-2004, students will b admitted to the first yvear. Stucdents whe have
passed one year B.C.J. caurse prior to the introduction of the two year M.C.J.
course are eligible for admission t¢ the second year of M.C.J. course. However,
they will be reauired to appear for an Entrance Test. The structure of the two
year M.C.J. course 1s as Tollows -



North Maharashira University, Jalgaon

PART - j

Paper -1
CJ 161 Priticiples of Mass Communication

Nalure and process of human communication, functions of communication,
verbai and non-verbal communication, intra-personal, inter-personal, small
group, public and mass communiecation.

Modeis : SMR, SMCR, Shannon and Weaver, Lasswel, Osgood, Dance,
Schramm, Gerberer, Newcomb, convergent and gate-keeping, cammunication
and socialization,

Nature and process of mass communication, media of mass communication,
characteristics and typology of audiences.

media system and theorjes - authoritarian, libertarian, socialistic, social-
responsibillty, development, participatory.  Mass media publlc epinion and
democracy. Media culture and its production. Media organizations, media
comtent, market - driven media content - effacts, skyvasion, cultural integration
and culiurai pofiution,

tszues of media monropoly - cross-media ewnership; Macbride commission &
other reporis on commuynieation.

Ownership patterns of mass media, ethical aspects of mass media, freedom of
speech and expression, right to information, media and social responsibility,
radis accountability, infotainmet and ICE.

Mew Trends in Communication.

Paoper 1|

CJ 142 Development of Madia

Print

Language and society - development of language as a vehicle of communication
- inventien of printing Press and paper - pioneer publizations in Europe and LSA.

Early communication systams in india - development of printing - early efforts to
pubiish newspapers in different part of indja.

Newspapers and magazines in the nineteanth century - indian Independanca
movement and the prass - jssues of freedom, both political freedom and press
freedom.

Birth of journglism Early Angio-indian Newspapers Deovelopment of Bengali
and Hindi newspapers, orthodox v reformist newspapers; Social reform
moevament and journallsm - Raja Ram Mohan Roy ete.

History of Marathi journalism : Ba! Shastri Jambhekar, Lokahitawadi, Ranade,

Tilak, Agarkar, N.C. Keikai, S.M. Faranjape, Babasaheb Ambedkar, Khadikar,

Acharya Atre, Nanasaheb Parulekar ots. Some significant Marathi newspapers.
-
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The Press in india After 1847 © Development of news agencies, changing
role and nature of the press, Government newsprint policy; Emergency and the
press: reporis of the Press Commssions,; prominet institutions and organizations
connected with the press; cumment trends in Enghsk and language joumalism in
India.

An overview of proge in khandesh ragion.

Electronics Medla

Evglution ang growth of alecironic media © radio, {glevision and intemet.
Mharacteristics of radio. telavision and latemet as medium of communication -
spoken, visual and muliiple versions of infarmeation through links.

Films

Eary afforis - {ilm a5 a mass medium; historical devaispiment of Indian films -
silent era - talkies - Indizn c¢inena allsr Independsnoes; parallgl cinema -
commercial cinema; documantaries - issues and problems ¢f Indian cinema.

Folk media

Traditionat media in india - ragional diversity - content - form - character - wility -
gvglugtion - #Rure.

k103 Repecriing and Editing
Renorting

Nows: definiton, concept, olements, values, sourcas, lead writing, kinds,
rapcting orims., weather, city life, spesch, acoident, disaster, court, election,
ricis. warlcornflictfiensions.

intarvizwing - kinds, pumeses, technique..

Reporting - purpeces, sources, siyles, lechniques, columns - development,
criticism, reviews, feature writing, news anzlysiz, backjrounding.

Invasﬁgmivs reparing, Interpretstive reporting, Systainable
Davelopmental News Reporting. news regarding natural calamities like flosds,
fire, accidents, Fonorting the Padiament and Legislative Council and Assembiy,
Zitla Persnad ond Civie Bedy., Changing scene in reperting trends, Human
interest, sciencs technoicyy & Agricultural, £-Business news repors.

- Paiitical reporiing

- L eqistative reporting

- Diplomatic reporting

- Scoops and exclusives and apeocialized reporting - science, sports,
economic, developmant, commerce, pandsr, and zliled areas reporiing for
magazines,

Editing ' Meaning, purposes, symbols, iools, iead, body, paragraphing.

- proof reading, meaning, symboels, purposes.
- News desk, editorial depariment set-up, news flow, copy management
and grganization.

i

of



(‘rh

- Headiines - techniques, etyies, purposee, kinds of headlines. Page making
on CoOmpiAers iaﬁ:.fuut. principles of photo ediiing use of graphics. Types
and styles of design. New Trends in Design. The Role of artists and art-
work in Mordern Newspaper,

- Magazine editing, Tahoiides.

Refersnce Library of Newspaper - Chiping and Mor - le Dook
Newspane ping gue - Style book =2

Papar ¥V
CJ 104 Media Law and Ethics

Media Law . Constituiion of india; fundamentai rights - freedom of spesch and
expression and their limits - directive principles of state policy, provisions of
de-:iafmg emergency and their effects on madia - provisions for amending the
consiitution; provisions for legistature reporting; parliamentary privileges and
media; theory of basic structure; union and states; and eleclion commissicn and
its machinery.

Specified press faws @ history of press laws in India - Contempt of Courte Act
1871 - givil and criminal law of defamation - reigvant provisions of indizn Pens!
Code with reference of sedition, crime agairst women and children : laws dealing
with cbscenity; Official Secrels Act, 1823, vis-a-vis fgft to information - Press
ang Ragisiration of Booka Act, 1867. Working Joumnalists and Gthar Nawspaper
Employees {(Conditiong of Service & Misosllanaous Provisions) Acgt, 1855 -
Cinematograph Act, 1952; Prasar Bharatl Act WTD agreament and intellectuat
property night legislations, including Copyright Act, Trada Marks Act and Patent
Act - information iachnoiogy, convergence legizlations including cyber laws and
{-able Tetavision Acl; and media and public inierest fitigation.

Ethics WMedis's athical problems inciuding privacy, rigiv to raply, communal
writing and sensational and veliow iownalizm: fresbies, bias, coloured reports;
ethical issuzs related with owneiship of media - role of press andlor media
councils and press ombudamen in the world - Press Council of india and its
broad guidelines for the press - codes suggested ior the press by Press Council
and Press Commissions and cther nationgl and internationai erganizations -
codes for radio, television, adverlising end public reiations.

Accoumtability and independence of media.
Papar V
GJ 108 Media Management

Principias of media management and thair significence - media as an industry
and profession.

Cwnarship pattemns of mass-media in India - sole proprietarship, pannership,
private limited companies, public hmited compeanies, irists, co-oparatives,
religious institutions {sociaties) and franchisees {(chains). Policy formutaticn -
planning and control; problems, process and prospects of lsunching madia
venturas. Organization theory, delegation, decentralization, metivation, confrol
and co-grdination,

Hierarchy, {unctions and organisations! structure of different depanments -
genaral management, finance, circuiation (sales promotion - including pricing and
price - war agpect); advertising {marketing), personnal management, production
and raference sections, apax bodiss: DAVP, INS and ABC. Changing roies of
editorial staff and cther media persons. Editorial - Response system.

e
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Economics of print and electronlc media - mapagement, business, legal and
financial aspects of media management. Budgeting and finance, capftal costs,
production costs, comimercial polity, adveriising and sales strategy, completion
angd survival, evolving a strategy and plan of acticn, operations, production
schedule and process, evaluation, budget control, costing, tax, !abour laws and
FR for building and sustzining business and audience.

Planning and execution of programme production - production terms, control
praciices and procedures. Administration and pregramme manpagement in media
- scheduling, transmitling, record keeping, quality controi and cost effeciive
techniques. Emploves ! emplover and customer relations services, marketing
strategies - brand promotion {spaceitime. circuiation) - reach - promotion -
market survey toshniques - human rescarch develepment for media.

Forgign equity in indian media {inciuding print media) and Press Commiszions on
Indian nawsnahar manzgoment structure,

Paper W
GJ 108 Advertising and Pukblic Relations
Advertising

Evolution and growth of adveriising - definitions of advertising - relevance of
advertising in the marketing mix - classification of advertising - various media for
advertising - national and globat adverising scene - socio-gconomics of
advertizing,

Ad cgency managemsnt, various specialist department in an ad agency:
{acoolunt planning, account servicing, creativo, media planning, HRED, et¢.}

Client related issues and the process, business development, pitching for
accounts - agency - client interface | the parameters - ¢reative and media briefing
process, agency-madia interface, agency revenye earning and sources, agency
adgit.

fass media laws concerning advertising - apex bedies in advertising AAAl, ASCI
stc.), ASCI and its code of conduct, case studias from ASCI.

Fublic Reiations and Corporate Corviin catiion

Fvolution and history of public relations - definitions of PR, PR and aiied
disciplines {Publicity, propaganda, public affairs, lohbyving, efc.}

Symmetricai and asymmetrical theories of PR-law and ethics of PR (detamation,
sopyright, invasion of privacy; PRS! coda of cthics).

interface of PR with various mapagement disciplines (human  resoures
development, finance, marketing, iaw, atc) - publics in PR, PR toals
[interpersonal, media and selective mediz) - PR in industry (public sector, private
sector and multinational} - PR In central and state government and the
furctioning of varicus media units of the state and Union governments.

Writing for PR : internai pubfies (heuse journals, bulietin boards, open houses,
suggestion boxes, videe magazines, efg.)

Virriting for media (press release / backgrounder, press brief rejeinders, #t¢.)
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PART - i

~aper |

201 Nevv Miedia Technology
Communication Technelogy (CT) : concept and scope

T and I'T ¢ cimilatities and differences - telephony - Slectronic digitat exchangs,
C-Dot - Pager, Cellular Telephone.

Internate - LARN, MAN, WAMN, E-mail, Web

Ownership and administration of Intemst, 18Ps, WAP, types of Internat
connections: Diakup, 1SDN, leasa-line.

Optical fibra : structure, advantage and application; protocols of internet; SLIP,
CSLIP, TCPIP, PREP,

WEB PAGE, Websites, Homepages.,

Intreduction to HTTP, HTML, ELP, DNS, JAVA, browsing and browsers,
bookmarks. searching: through directany searsh shgine. searh resource; vides
conferencing and ieieshony, e-commerce: m-commerce, buying, selling,
banking, advertising on intemet,

Web page deveiopment, inserting, iinking; editing, publishing, locaiing, promeating
and maintaining a web-site,

Cyber Journalism ! On-lina editions of nawspapers-management and scenomics;
cyber newspapers-creation, feed, marketing, revenue and expenditure, Online
editing, e-publishing, securlty lssuss on intorpet, Social, political, legal and
stilcal issues related IT and CT.

Paper |l
CJ 202 Commutnication Research

Cefinifion - elements of research - scientific apvroach - research and
comfnunication theories - roie - function - scope and importance  of
comimunicatioh fasearch - basic and applied research. '
Research design components - experimeital, quasiexperimental, bench mark,
longitudinal studies - simulation - panel studies - corelational designs.

Methods of communication research - census method, survey method,
obsarvation method - clinical studies - casa studies - contant anaiysis.

Joois of data collection : sources, tedia source books, gquestionnaire and
schaduies, peeple’'s metar, diary method, field studies, logistic groups, focus
groups, telephone, surveys, online polis.  Randem sampling methads and
representativness of the samples, sampling errors and distributions in the
findings.
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Media research - evaluaiion, feedback - feed forward - mediz habits - public
opinion surveys - pre-election studies and exit polls.

Report writing - data analysis technigues - coding and tabulatien - no n-statistical
methods - descriptive - historical - statistical analysis - parametric - uni-variate -
Bi-variate - mutti-vanate - tests of significance - levels of measurement - ceniral
tendency - tests of reliability and validity - SPSS and other stalistical packages.

Media research as 2 tool of reporting. Readership and / audience surveys,
preparaticn of research reports / projects / dissertations / theses Ethical
parspactives of mass madia ressarch.

Poper ili
C.J 203 Developrment Cormrmmication

Development ;: meaning, concept, process and models of davalopment - theories
- approaches to development, problems and issues in  daveiopment,
characteristics of develobing socicties, development dichotomies, gap belween
developed and developing societies.

Davelopmett communication : meaning - concept - definition - philosophy -
process - theories - role of media in development communication - strategies in
development communication - social culturai and gGonomic barriers - case
studies and experience - development communication policy - strategies and
actien plans - democratic decantralization, Panchayati Raj - ptanning at natisnai,
state, regiehal, district, block and village levels,

Agricuitural communication and rural development : The genesis of agricuitural
axtension, exiension approzch systom - approach in agiicultural communicatien -
diffusion of innovation - model of agricultural extension - case studies of
communication support 1o agricuiture.

Development support comimunication : poputation and family weifare - health -
aducation and society - envircomeni and development - problems faced in
develepment supbort communication.

Development and rural extension agencies ! governmental, semt-government,
non-government organizations problems faced in effective communication, micro
- Macro - econamic frame wori available for actual developrent activities - case
studies on development communication programmes.

Wiiting development messages for rural audience : specific requirement of media
writing with special reference to radio and television,

Ontional Subjects -

{Choice of any twa of the following courses from 204 To CJd 210 At least
15 students woulkd have to sefect an Optionai Course for it to be offered by the
Callege .}

Gt 204 Frirt Media

Reporting :

Use of information technology in news gathering, coverage, online news
reporting, use of computer note-book & mopile instrument.  Voice recagnitian
technolegy and its use in news coverage. Faimtop and mobile communication
sals,

e
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} Feature Writing

Nature ¢f a Feature - Feature angle - stiyeture and Language of a
Fa_ature_ Use of reference material and other sources - Types of Feature,
Science, Regional, Labour, Education, Sacial, Develcpment and Welfare etc.
Planning a Feature - column and Columnist - The "Made® Featire - The colour
Feature, trends in news based features, feature editors and his ditties,

ii} Photo Journaiism -

The changing of photographic communication Process of Phote
Reproduction - Briefing Comerarmar - Type of News Photos - Photo selection -
Phate Editing - News Photos and Photo Features - Caption Writing, digital
phatography, photo editing on computer, internet phata selvicas, Speciaily af
digital photography.

Edting :

a) Planning a page make-up Page display variety and baiance - inside P ge
- Feature page - The Regional and News Page - lLeader Page - Society or
Women's page - Educatlon Page atc,

b} Edftorial Organization and the Role of the Editor - Relationship between
Propritor, Chief Editor, Editor and News Editor.

c) Tools and Techniques of Editorial Writing - Planning Editoria! Page -
Editing of Special pages Ktke arts sports and women ete. Pianning and Editing of
social issues suppliments and colour printitig.

d} Usa of Processing of syndicated material - Conference with leader writers
- lcons of Press -

o} Editing and Team work - Relationship between departmental Heads ang
other executives,

Radio
GJ 2058 Radio Journalism & Production

Radio programme production process and techniques, thinking audio. Aspects
of sound recording - type of microphones and their uses - fiald recording shills;
radio feature production: radio documentary prouction: studio ¢hain;: lve stydia
broadcast with multiple sources - news production.

Using scund byles and actuaities: spacebridge with fisld sources of news; studic
preduction of radio newsresl and curront affairs programmaes - format of radioc
programmes - studio interviews - studlo discussions - phone-in pregramme - Q5.
production of sporting and mega events.

Writing for radio : Spaken Ia nguage writing - writing for pragramms - writing for
radio commercials - itustrating copy with saund effects: news writing - siructuring
rdic-copy: editing agency Copy. reporter's copy - compiing radic hews
programmes; writing intro to bytes - writing headiines, teasers and pramos.

Racdio reporting : Fieid reporting, reporting specialized areas, investigative
reporting; wvoice dispatches; interview techniques. presentation; structuring 2
radio repart - news capsuling and radic cormme niary.

Voice training - effective use of voice - enunicafion, flow, pronunciation,
madutation: on-line interview techniques; mederating skitls for radia discussion
programimes; handling interactive live fransmission.

Television
CJ 206 Tefevision Journstism and Production

Visual communication - communicating with stil pictures and videg - shoating
with TV camera - camera mounting.  Colour balance, basic shets and carmera
movement.
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Basic of TV Production - TV lighting in field, using reflectors. Lighting grid -
iuminaries.

Studio lighting - three point - ¢ut, mix and dissolve use of cutway - AB roll editing;
digital effects and post preduction - planning lacation shoets - story beard - single
camera shooting - multi camerz shooting - shooting and ediing schedules -
studio production - rele of functionanes - planning studio pregrammes - cue's and
commands - formats of TV programmes - studio interview - studio discussion -
studio chat shows with audience paricipation - studio quiz program with
audience participation - TV documentary production - corporate video production.

Writing for talevision : Yiting to still, writing {for video, reference visuals to words,
TV news writing; marking cepy in preduction language.
YWriting for television programmes - research, visualization and production script.

Television reporting ; visualising news/ENG - research, investigation - interview
techniguies; pisce to camerz and wvoice over: sequancing and editing news
packages; investigative reporting - economic reporting - sports reposting - human
interest stories.

Teisvision news editing : pianning, preoduction and compiistion of naws

programmes - writing lead-infintro to news packages - headlines writing, teasers
and promos.

Telavision anchoring : voice broadcast skills - enunciation, flow, modulation -
facing a camera - eve contact - use of teleprompter; live studio and feld
interviews - moderating TV studic discussions; anchoring chat shows and cross-
fire.

A 207 Arverticing

Advertising tools and practice; consumer behaviour;, analysis, definitions and
factors: defining consumer behaviour and its varicus factors; external
environment, culture, sub-cufture, socia! class, social group, family, internal
states-parception, Jearning, motivation, parsonality, lifestyle and attitudes, otc.}

Cansiuiner in economic theories, modeis of consumer bepaviour.

Brand management : Jdefinition, concepts and evolution of brand managemant -
somponent of a brand. strategy and structure - brand equity, image and
sarsonaity - corporate brand.

Dofining creativity, stages in the creative process, creative bref, advertising
appeals, language copy - debriefing of compaigns.

Media characteristics - defining media planning, media scene in India, sources of
media information, media strategie, budgeting and presentation to clisnt. media
scheduling, reach and frequency, media weight theoties, media buying and
analyzing media information on-ine.

Advartising research : scope and objective - ressarch as a dacision making tool.
KMarket research and advertising research - bypes of research : target marketing
research, positioning research - pre-test rasearch, post test research, audience
research, methods of analyzing research (psychographicilife style research,
paycho-physiological rasearch)

e
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Puidic Relations

Pubfic Relations and Communications Management - Importance of PR in
organizationa! communication, role and contribution fo managsment planning
and decision making. The inhouse PR departmert, rolc of the senior PR
Manager. PR sonsutancy firms.

importance of corporate cemmunications the cerporate image,

difference between image and identity, developing 2 corperate dentity, strategies

for executing ¢orporate sommsunications.

The PR Programms - Research inputs, Planning and Budgsating, setfting S
abjectives, defining strategies and tactics, evaluating PR efforts.

Tools of PR - Different PR media : (Print} - house Journals, brochures ete.
{DOutdoor) - exhibtions specisl programmes f sponscred avents (Audiovisual) film,
video et¢. Adveriising as a2 PR tool

tnfernai and Exizrnal Communications - PR in HRD managemeni, internal PR
audiences. internal PR programmes and techpiques.

External FR - Financial sommunications and investor relations, PR for othar

extarnal 3

udiences | conununity, customers, suppliers and pressure groups.

#R and Marketing - the infegrafion demand, using corporate branding in
matketing, role in proaduct promotion. ' J

Madia Relalions - Building and mainaining cordial relationships with media,
cooperation, access and honesty, organsing press conferences, visits and
intardews, writing press relcases.

PR othics

pthizal and legal issues, PR {Athens} code, PR and sociy

responsibility.

FR in vanious sectors - Public sector, education, government, defence eic.

Ciisis management ; Anticipating the worsi-arisis, planning in different situatians,
need for honesty and apenness, limting damage to corporate irnage in a crisis.

CJ 208

3. {a)
)
(e}
(d}

2. {a}

agazine Journatism

Definition and types of magazinas

il Weekly/Fortnightly newsmagazines. Special interest
magazings, Opinioh ivagazines, Women's and home
services magazines, Children's magazines, Academic /
Scholarly magazine; Metropoiifan and ragisnal magaaines,
Business magazines, Leisure time and entertainment
magazines, Litle magazings, PR magazines.

Magazines in Indian languages with emphasis an Marathi, English

and Hingdi.

Starting a new magazines/scope of mogasine publishing today.

Edition 2 magazine : Kagazine Formulas, Editerial objestives

Balancing content, Knowing tha reader, Staying a step zhead of the

reader, Pianning special and other issues, Creativity In editing,

forecasting trends, Evaivation of manuscript2, Polishing and

Shaping up manuscripts, Writing effective titles and headiines,

Correction and verification, Sub-editing : marking copy, marking far

tvoe, stranline, standfrests, Bvline. House style, Differenco

i



hetwaeh daily and Sunday newspapers and magazines in i) Style,
iy Format iil) Perspective and iv) Approaches,

(b}  Magazins contents | Advice column. Backgrounders, Book-

adaptations, Campaigns, Competitions, Fiction, Heroscopes,

FReaders letters, Quizzas, Reviews, Opinion columns.

{c} Editerial administration, the Editor and the Law : Libel, Obscentty &
Censorship, Copyright, invasion of Privacy.

(d} Magazine Predustion : Layout and design, Fhotegraphs andg
flustrations, graphics, Printing.

{g) Management : Advertising, sales and subscription . Single copy

distribution, Readership surveys, Promotian and Public Relations,
3. {a}  Magazine research ;| Audience research, content studies,

advertising research.

(b} Freelancing for magazines

(€} Wiriting features for magazine

{d}  Important maga~ines and anatomy or recent successas | India
Today, Frontline, Sunday, EPW, A&M, Fiimfare, Seminar, Life,
Time, Newsweaak,

CJ 210 internationsl Communicetion

Political, economic and cuftyral dimensions of international communication -
communication and information as a teol of equality and expicHation -
international news flow - imbaiance - media growth - imternational, rediohal and
internai disparities.

tmpact of new communication technology an news flow - satellite communication
- #ts historical background - status - progress - effects - information suner
iighways - internationai telecommunication and regulatorv organizations -
UMESCO's efforts in remove! imbalance in news flow - dehate on new
internationai information and Eccnomic Order - Me Bride Commissions report -
hon-aiigned news agenclies news pool - its working, success, failure.

lssues in intemational communication - democratization of information fiow and
media systems - professional standards: communication research -
telecommunication tariffs; information - prompted cultural imperialism - eriticism ;
violence against media persons; - offects of glebalization an media systamis and
their functions: transnational media ownership and issues of sovereignty and
securify; international inteiiectual property rights; international media institutions
and professional organizations; code of conduet.

i__!



NORTH MAHARASHTRA UNIVERSITY
Rules and Guideline for M.C.J.

The Siructure of the twa years Master of Mass Communication &
Joumaslism and the marks for each paper is as follows :

PART - :
Sr. | Title Paper | Max.
No. No Marks

1. | Principals of Mass | €J 301 [ 300
Communication

2. Devalopment of | Ci 102 [ 100
Media

3. | Reporting & Editing | CJ 163 | 100 L

4. Media Law & Ethics | CJ 104 | 100

5 Medis Managasment | CJ 105 | 100

8. Advertising & Public | CJ 106 | 100
Relations !
LCorporate

Communication I

18} Bagic writing Skilis

Practical 100
Termwork 50
i} \ritta Vidya 25
V)  Internship 25
Total ... ... .. E;E;
{ Internship }

Fach student will have to undergo a four-week or mare attachment in any of the
media such as newspapers, magazines, radio, lelevision, agencies of advertising
ang public reiations / corporate communication, or any cother identified by the
students and facuity jointly / individually facilities for which are easily available
focaiilv or ragionally,

PART 11 -

1) Core Subjects :-

Sr. | Title Paper | Theory
No. No.
1, New Media | CJ 261 | 100
Applications ;
2, Communication C.d 202 | 100
| Research ;
3. | Development CJ 203 [ 100 !
Comrmunication . !




AN

1} Opticnal Subjects ©-

{A choice of any TWO of the fellewing FIVE Optional Courses from 4 to 8.
At lsast 10 sludents wouit have 10 select an Cotional Course)

— - ms—————

51 ; Optiohai Subjects  : Paper | Theory

.,N{}.' Mo I !

TEhmiMedia | . CJz04 100 |

"8 TRadiic  Journalism i CJ205 100 |

| and Produsticn |

|
&8 T Television TCJ2087 100
| Journalism and ! :
| Proguction ! :
. 7. Advertising T CJ257 7100 )
-5, Pubnc Relatons /1 GJ 208 100 |
; Corporate =. ’ i
! - Communication ! ) !
i 9. | Magazine S cJz2egr100
! Journalism ]
190 ' internatisnal CI210 1400 !
i . Commuinication R
iy Dissetaton 75 100
Viva Voce 25

IVy  Tarm Vark

Seminars 30

Sludy Towr 30 {Locat + Quisialion)

Research Journal 20D 100
Vi Praclical 100

Total Marks -

Cere Subjects 200

Optonal Sublects 200

Disseration + Viva 160

Term Work 100

Practicat 100

00

isgertation

Every student will have to do a disseration { proiecl yeposrt in any ared of mass
communication detailed in the curricutum under the guidance of regular/quest
Facuity. The objective of the dissaitation is to enabe a studant to have an in-
depth knowledns of the subiect of histhar choice. 1t should be a research-based

fort and should endsavour lo create new knowledge in any area of mass
commumeation,

Tha length of dissertation shouid be not less than 15,000 words with a ceiling of
25 000 words. Two eopies of the dissertation will be submitted through students
aoproved guida before commencement of the theory examination.

Mote - All rutes about admission, eliaibiity, standard of passing. award of
class, remains same.
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ART - |

Practical L 100 '
Term work : ED{ETastsu!maorypaparsnfESrmrEzaabh. These
marks will be scaled downed 113 i.e. 50 marks of
: final examination.}
Vrita Vidya : 25 (Production of Lab journal 3 each)
Internship : 25 (Minimum four weeks intemship in newspapar,
cable TV, radio, advertising agency, P.R.
Department etc. Every student has to submit a
 corificate of satisfactory completion of intemship
from media organization.}

PART - il

iy Dissertation : 75 + 25 [Viva voce) = 100
wj) Term work -
Seminars 50
Study tour ! 30 {Local & Out station)
Rosearch . 20
Joumal
v) Practical - 100

100

e

PRACTICAL EXAMINATION

PART - { Practical |
100 Marks {Break up}

»  Direct practica examination of peginaticn of 25 Marks
rewvspaper on computers front page, edit page
& supplament page all in Ad size total 3 pages.’
Direct practical examingtion of DTP (Desk Top
Publishing) pegination. (Tirve provided : 3 hours)

* Diract practical axamination of news-gathernng & 25 Marks
naws-writing for print media by giving separate
news asgignmert to each student. Every student
will be given separgte new-giihiging assignment
& he has to cover & bring theit mews-story & write
it down on the day of practical examination
. Time provided . Three hours '

* Practical examination of advertisement overy . 15 Marks
~ student has to conceive & write copy of the -
advertisament on a given procaict / supject at the
lime of practical examination. He/she has 1o write
the copy of the advertisement during direct practical
examination, in one hour duration.

* Direct examindtion of public relations. Every student 15 Marks
has fo write @ pross releass, prass conferanca note
or explanation on a given subject/issue &t the '
time of practical examination. Time given : ong hour.
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-

*. Media survey Report of 100 respondents on any 20 Marks

branch of mass communication media like nqw_rspaper,
radio, TV, Cable, internet newspaper, Advertising
under the supervision of the teacher.

Total ... 100 Marks

PART -ll

Dasertation : 75 Marks )
Viva write 25 Marks

‘ 100 Marks
Submission before the commencement of theory

examination

Term Work :
feminarg - : 50 Marks

Every student has to present a seminar paper
on a given topic of all theory subjects. Each
seminar shall be of 10 marks. Thare shall

be in ail 5 seminars. Evary student will be
givan maximum 15 minutes to present hig/her

paper.

Study tour {Local & Cut station) 30 Marks
Resgerch Jounal - 20 Marks

Every student has to submit a research
paper on any media related topic / or
topic assigned by the Department / College.

Practical 100 Marks (Break up)
For Optional Print media paper :

1) Production of Laboratory joumnal for print 30 Marks
media-svary student has to produce at least
3 issues with 3 news starias on devetopmeant
topics. Each issue 10 marks.

- 'c H r

2} Electronic news gathering practical. Every Total 30 Marks
studani has to conceive, plan & edit T 15 for Radio bulletin
one Radio News Bulletin of 10 minutes 15 Videa buiiletin
duration in his/her own voics. submission of
CD/Cassettos.

fideo N Bultetin of 15 minutes duration
in hisher own news-casting-submission of
CD or Cassetias.

For PR/ Ad - Report on study of brand
management or public relations of Governman! /
Corporate housa, :



3)

4)

One content Analysis of either print or slectronic 20 Marks
media {Content analysis of the period of sileart

one month

New media Practical 0 Marks

Searching and downloading of information;

2 Establithing s-mail address,

3 Accessing, (receiving) sanding and replying e-maii,

4. Sending and forwanding e-mail to multipte recipients;

&. Chatting over internst,

6. Networking with special infarast groups;

7. Dasigning home pages; 8. Crealing electronic newspapers,
o Cresting imernet ads, and,

10. Establisning and analysing nits and ayecballs.

Tokal .. .. - 100 Marks
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