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1} Increment
2) Report

3) Adviser

4) Statement
5) Drafting

6) Controller
7} Foot note
8) Loading

9) Body Guard
10) Damages.
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There seems to be a general opinion in this country that
Sardar Patel was slightly of a harsh and rough temperament
man, call him the Iron Man of India. He was, no doubt,
an Iron Man in the sense that one could rely on him for
striet and efficient administration. But as a man, fo those
who had the good fortune of coming in to close contact with
him, he was kind and considerate. At times he even became
emotiohal where his personel friends and followers were
copcerned. Howsver, it 'gues without saving that the Sardar
had the great skill for organising affairs.
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a} It has been noticed that inspite of repeated instructions several

b)

class TV officers do not put on their uniform while on duty
in the office. The class IV officers are once again instructed
that during office hours they should invariably put on the
uniform supplied te them. In future, if any such officer is
found without uniform, he will be sent back home and will
be treated on leave without pay for that day.

Advertising is used extensively to promote the sale of products.
Improved levels of sales lead to greater profiles for procedures.
Advertisements are presentations and announcements which
are designed to attract public attention. Various types of publicity
and media are used for example, leaflets, hoardings, radio
and T.V. Here the purpose is to inform and persuade people
into buying goods and services. Success in advertising depends
upon effective publicity and good presentation.

qfem sim & fafa ey oifd & @ g aiter Sf |

T

THTHT % YR FT g FAEE - 3iiE a0 aees e Hif

Fresfafan § & A=l ofs @ foofnt fafia

T)

)

i) 9@ i) #==% ax

iii) srFmEn § wEE-ms iv) 3T

V) & o vi) o e

vil) 9L 3 T vii} fasmg= 1 Aee
frafafga B o 'foaes’ ¥ ey @ daw it
i) w Faw T

ii) =T giw,

iii) fereur fadd.

‘FeT - TEVT O U Ot fw R |

10



	00000001
	00000002
	00000003
	00000004
	00000005

