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I. MAR.KETING :_

,
~onccPt5 - m"-rkct. murkoting, old und moccrn
'l1"'rkcting- 3

1
A~prouchcs to Study of m~rkcting
Objectives en~ ,importcnc€'of mJrketing
Functions of mc_rkcting; i'lnd

2

2

2

Mnrkr.t:tng c.nvlrCJ[~n<;nt - micro ,'!.nd mUcrO 3

rI. W'P1<ETll,JG MIX ;_•

Concept, - m~rketing mix;• 1

• COrepon'~ntf;o£ m1lrkoting mix 1 2

, Product concc~t 1 1

I Essentials £c"-turcs Of product l' 1
,Produot cl<~ss:i.fication ,.
P;J;;OGuct ro'oc Gnu lJ.t-Odui;t line ,
Procluct divcrsificiJ.tion ,
Product Life cycle 1

1

2

1

1

PrOduct pliJnning end development process, 2

"NeW prOduct development Process 2

,
\
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p~nn~ingCQnc~pt.:
." .-,

;'d-'~'1nt2.g'-'s'::nc Ij.~\itiltions Of br'.'-nding ;

"FUn"tio'n~ Of br2nding ;,
EssGntials of good br2nd ;

Conc:~pt-.- pc'.c:kj.ng, p"ckago <:ond p,",ck"-ging
~ ,
,'.dV21ti!gr,s 2ne"l l.i.nd:'::."tions Of P"ck.")ging 1

2

1

1

1

2

Func;ions of Pilc)<C'.ging ; L!nd
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III. B,ren:!} :__.'-'--.- - -
J:lrfcc~ f.!r1cinr;J I TypE'S 01-
In-icinq 2

. ,
~:icingc~~isi~nprocess I ,
F<>ctCrGin[luc-ncin~ Prisl'1'9 dccJsions

2

1'r1c1no;l[>o-ljcic-, d.nd strdtegics
4

StcTlnl 11.- --
IV l'HCMOTION;_

promotion, premqtiol! mix j 1
COffirxmcnts cf prOmotion mix ;

i,dVcrtising c(.,ncc:.pt ;
2

1

.'.dV"llti"g,-s of advertising I
Soclil1 2nd Ethic~l issues of ~Gvc/tising ;

Objectives 'of ilc'vcrtis.::.ng
1

1

1

2
i.Cvcrtisins mcdi"s ;

A~vcrtising COpy;
Pcrson~l selling concept I

FQ~turc~of Sil1csffiilnShip :

Objectives Of pcrson~l selling

!••

4

1

1

1

1

1

1

2

1

2

Im;,ort."'lIlCC'_'nd limib,tic'IlS of person'l1
Selling ; 2

SOlcs IJromot.i'.'11 c<JncqJt J

Objectives Of $3.1<::5l.>Iomoticm ;
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Ch"nn..::l C£ <'iGt.cil..>ut.icn c':n'";C:I't ,.

'l'ypC;SOf ':.i.stributic)n eh"nne.l ;

F<'ct::>'f5 influ,,-ncing c~-'n)]c:.l :::"oic< ;

.C.-hysic~l('istri1Juti'_n C'"llCq:t ; 1

Components of physic~l distribution ; 2

Concepts - m"ri<:cting in£Qrmiltion ,".• m~rkcting

i-nform"tion system; 2

Need for milrketing inform"ticn i 1

Components of'ffi2rkctingin£orm"tion system; 1
M2rkcting rcsc2rch-ccnccpt ; .1
Objectiv0s <'-ndscope of m2rkctillg

rcsc.':rch ;

Importnncc 2nd limit"-tions of mCrkoting
rcsc2rch ;

"nc1 W'-rkc:ti,ng _rcsc1reh procedure

-------

2

3


	00000001
	00000002
	00000003

