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Master of Mass Communication & Journalism (M.C.J.)

(Two Years Course)

SYLLABUS

(w.e.f. JlIne 2003 - 2004 )

The two year Mast ••.r's in Communication ana Journalism (M,C.J.) course will
come to effect from the academic year beginning in July 2003. For lhe academic
year 2003-2004, students will be admitted to the first year. Students who have
oassed one year B.C.J. course prior 10 Ihe inlrodl.;ction of the two year M.C.J.
course are eligible for admission to the second year "f M.C.J. course. HO'<ye':er,
they will be required to appear for all Entrance Test. The structure of Ihe two
Y':ar M.C.J. course is as follows.
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PART _I

Paper -I

CJ 101 Principles of Mass ConmunieatiQn

Nature and process of human communication, functions of communication,
verbal and non-vemal communlc:ltion, intra-personal, inter-personal, sma))
group. public and rn3S$ communication.

Models : SMR, SMCR, Shannon and Weaver, Lasswel, Osgood, Dance,
Schramm, Gerb"'l<er, Newcomb, CorrvHgent and gate-keeping, communication
and sociallza.lion.

Nature arld process of mass communication, mediQ of mass communication,
characteristics and iypology of audiences.
media system and theories atllhoritarian, libertarian, socialistic, social-
responsibility, development, PMiclpatoty. Mass media: public opinion and
democracy. Media culture and its production. Media organizations, media
content, market - driven media content - effects, skyvasion, cultuml integmtion
and cullumi pollution.

Issues of media monopoly - cross-media oVitner<;hip: Macbride commission &
other reports on communication.

OWflershJp patterns of mass media, ethical aspects of mass media, freedom of
speech and ">;pression, right to infonllalion, media and social respo"sibility,
m",dia accountability, infotainmet arld ICE.

New Trends in CommuntcatiOrl.

C Peper!!

CJ 102

Print

Developlt'Jl!lnt of Media

Larlguage and society - development of language as a vehicle of communication
- irwoni:ion of printing pross and paper. pioneer publications in Europe and USA.

Early communication systems in India. development of printing _ early efforts to
publish newspapers in different part of India.

Ne~'Spapers and magazines in the nineteenth century _ lndian Independence
movement and the press - issues of 1Teedorn, both political freedom and press
ftee-dom.

Birth of journalism : Early Angio-Indion Ne".'Sp:lpers Development of Bengali
and Hindi newspapers, orthodox \I'S reformist newspapers; Social reform
move men! and jourt'lalism - Raja Ram Mohan Roy etc.

History of Marathi journalism : Bal Shastri Jambhekar, lokahitawadi, Ranade,
Tiiak, Agarkar, N.C. Kelkar, S,M. Paranjape, Babasalleb Ambedkar, Khadiikar,
Acharya Atre, Nanasaheb Parulekar etc. Some significant Marathi newspapers.

-,



•

The Press in India After 1947 Development of news agencies, changing
wJ~and nature of the press, Government newsprint policy; Emergency (1lndthe
press; reports of 1he Press COmmissions; promil16l institutions and org-ar.izations
connected with the press; current trends iil English and language joumalism in
India.

An overview of press in kh::mdesh region.

EI~ctronlcs Media

Evoh.•'tion am;! growth of ",leC:renie media radio, television and internet.
Characteristics of radio. television and internet as medium of communication -
spoken, visual and multiole versions of information II'.rough linKs.

Films

Early efforts. film as a mass medium; historical devalopment of Indian films -
silent era - talkie6 - Indi"m cinema af:sr Ind8pendsnce; parallel cinemaC commerci<ll cinema: documsntaries - issues and prohlems of Indian cinema.

Folk m!;'dla

T,Milional mMia in India - regional dlverslty - content - form - character - utiJity -
i;"'<Jh,l,;~ion - ;'',It\,m;~,

CJ 103

Re?Orting

Rspcrting Dno El:!!t!r:3

N;:;ws; definiti,m, concept, olem,m:s, values, sourcos, tG'3.d writing, kinds,
reporting crimr>, weather, city life, sP')ect-" accident, disa:;t;)r, court, election,
riC:.'Lwarlcor,flictltensions.

lr1tnrvi~ng - kinds. purposes, lechnique.,

Reporting - purposes, sources, slyles, leochniques, columns - developmenl,
criticism, revie~. feotuoe writing, new$ l'ln?!ysis, b3ck:Jrounding,

InV6:;tigativa reporting, Inlerprel;:;t:ve reporting, Sustainabla
Davelopme;1t<:1 News Reporting, new;; ,,,garding; natural e<::!amilies like floods.
fire, accidents, reporting the Pariiamc:lt and Legislative Councii and Assembly,
Zilla Pensi1adand Civic Bod~'. Changing scene in reporting trends, Human
interest, sci~mce technoiogy 8<,A.gricultural, E-Business ne~ reports,

Political ,,,,porting
legislative reporting
Diplomatic reporting
Scoops and exclusives and spocialized reporting - science, sports,
economic, deveiopm(;nl, commerce, gender, and allied areas reporting for
magazin~s,

Editing : Meaning, purposes, symbols, lools, lead, body, paragraphing.

"r

proof rea.ding, meaning, symbols, purposes,
Ne'••••s de.sk, editorial department sel-up, nsNS flew, copy management
and organization,



HeadliMS - techniques, ~tyies, purposes, kinds of headlines. Page maki"9
on compvters, laYOI.II,prm~ of photo editing use of graphics, Types
and styles of design. New Trends in De-~. The Role of artists and art-
work in Mordam Newspaper.

Magazine editing, Tabo!ides.

Reference Library of Nel/'ropaper - Cliping and Morgl.l8 - Style book a
Newsp8p<ilr.

Paper IV

CJ 104 Media Law and Ethics

c

Media LAw : Constiluiitln of India; fundamental rig.llls - t"r!tOOomof spesch and
expre~sion and their limits -. ciirective principles of slale policy, provisions of
dech;inng emergency and Ihelf effects on media _ provisions for amt;!nding the
con~titutlon; provisions for legisfEl.lurn reporting; parliamentary privilegils and
media: theory of basic structure; union and slales; and electioil commission and
its machinery.

Specified press laws : history of press laws in India - Contempt of Courts Act
1971 - civil and criminal law of defamation - relevant provisions of Indian Penal
Code with reference of sedition, crime agair.sl wom ••n and children: laws dealing
with obscenity; Official Secrets Act, 1923, vis-a-vis riaht to infonnation _ Press
and Raglsl;.;;!ion of Books Act, 1867. Wor't<ing Joumalists and Other NeVIISpaper
Employees (Condilions Of Service &. r.li~o-)lIsr,<!OU8 Pmvi.;;ions) Act, 1955; -
Cinematograph Act. 1953: Prasar BharaU Act: \'VTO agreement and intellectual
property rit)ht legislations, including Copyright Act, Trade MOrKSAct and Petent
Act • information technolcgy, convergence !cgiz!<l!ion:; including cyber laws and
Cable Television Act; and media and public interest litigation.

EthiC$ ; Media's ethical problems including priv,"Cy, rigi'll to reply, communal
WTiting and sensational aM y£ilc,w jou;nali;;m: freebies, bIas, coloured reports;
ethical issues related with owm:;,ship ::;f moo:a - role of poess and/or media
councils and press ombudsmen in the world - Press Council of India and its
broad guidelines fer the press - codas suggested fer Iha press by Press Council
and Prass Commissions and other national and inlernationai organizations -
ewes for radlo, television, advertising and public reiations.

Accountability J;mdindependenCQ of mBdia.

Paper V

CJ 105 Media Management

Principles of media management and their significance - media as an industry
d f .an pro.esslon.

Ownership patterns of mass-media In India - sole proprietorship, partnei'5hip,
private limiled companies, public limited companies, trusts, co-operalives,
religious Instituiions (societies) and franchisees (chains). Policy formulation •
planning and control; problems, process and prospects of launching media
venturns. Organization theory, delegation, decentre:lization, motivation, control
and co-ordination.

Hierarchy, functions and organisational structure of differenl depal1ments -
general management. finance, circulation (sales promolion - Including pricing and
price - war aspect); advertising {ma.-keting), per::oonn<;llma"agement, production
and reference sections: apex bodls •.: DAVP, INS and ABC. Changing roles of
editoriai staff and other media persons. Editorial - Response system.



ECOIlDrnics of plint and electronic media - m8flagement, business, legal and
financial aspects of media management. Budgeting and fiilance cap~al costs,
production costs, commercial polity, advertisiilg and sales strategy, compldior\
and survival, evolving a strategy and plan of action, operations, production
schedule and process, evaluation, budget control, costing, t:lX, labour l~ws and
PR for building and sustaining business and audience

Planning and execution of programme production. productiorl terms, control
practices and procedures. Administration and programme management in media
• scheduling, transmilting, rct;{>rd k""eping, quality control and cost ;affective
techniques. Employee l employer arld customer relations servi<::es;marketing
strategies - brand promotion (spaceitime, circulation) - re<lch - promotion -
market survey techniques - human research development for media.

Foreign equity in Indian media (including prirlt media) arld Press Commissions on
Indian n~",spap",f maMgement structure.

Pope,,,
CJ 105

C_ Advertising

Advertis:ng ::.•,::1 Public Relmions

Evolution and grolNth OTadvemsmg _ definitions of adver/islng - fQIQ'JarlcQof
ad'lertlsinQ in the 1113c!(etlrlgmix - classification of adv",rtisirlg - various media for
advertising • natiOn'll and global adverl:i~ing scene - socia-economics of
lldverti~ing,

Ad ::gency m::lrlagement, v::rious specialist department in an ad agency:
(account pl(lnning, account servicing, creat~!O,mlldia planning, HRD, etc,)

Client relMed issues and the process, busiMSS development, pitching for
accounts - agency - client iflterface . the parameters. creative and media briefing
process, agency-media irlteriace, agency reveilye earning and sourc'9S, agency
audit.

Mass media laws concerning advertising - apex bodies in advertising AAAI, ASCIC etc.), ASCI and its code of cOrlauct, case studies from ASCi.

Public Relations and Corporate CotYt\ii.lnlc,,;diion

Evolution and hlstoljl of public «'!Iatlons - definitions of PR, PR Md a:liad
discipliii8s (Publidty, propaganda, public affairs, lobbying, ",Ie.)

Symmetrical and asymmctric:lliheories of PR-Iow and ethics of PR (defamation,
cop,>-r:ght,invasion of privacy; PRSI ccdQ of cth:cs).

Intetface of PR with 'iarious management disciplines (human resource
development, financ", mark"ting, iaw, etc,) _ publics in PR, PR tools
(intefpe~(lnal. media and selective medi1!) - PR in illdustry (public sector, private
sector and multinationai) • PR in central and state government and the
functioning of various media unit:>of the state and Union governments.

Writing for PR : intemai pubi'es (house journals, bulietin boards. open houses,
suggestion boxes, video magazines, etc.)

Writing for media (press r",le'lse! backgroundsr, press brief, rejoinders, etc.)



PAAT ~II

Paper I

CJ 201 NewMediaT~hnoiosy

Communication Technology (en: concept and scoP'"

CT and IT: similarities and differencos - telephony - eiectror;ic digital exchange,
e-Dot. P(lger, Cellular Telephone.

Intemat,,: LAN, r.-'lAi~,WAN, E-mai!, Web.

Ownership and administration of Interne!, IBPs, WAP, types of Intern.,!
connections: Diai-up, ISDN, lease.line.

C, Optical1ibre: structure, advantage and application; protocols of internet; SLIP,
CSLiP, Tep/IP, PPP.

WEB PAGE, Websi({,!s, Hornepages.

Introduction to HTTP, HTML, ELP, DNS, JAVA: browsing <lnd browsers,
bookmarks, s();:lrching: through directory s(!crch engiroe, scarh resource; video
conferencing and telephony, e.commerce: m-commorce, buying, se!ling,
b:mking, :Idvortising on Internet.

Web page deveiopment, inserting, linking; eciiting, publishing, locaiing, pro:nDting
and maintaining a w"b-srte,

c Cyber Journa!ism ~On-line editions of newspapers-m:Hlagemernand economics;
cyber newspapers-creaticn, feed. marketing, revenue and expandFture, Online-d.'.,-, -""b""h'", ~"...."•••" ,,,.~,,,,.• ",., l-t"'••"I' ''''';''1 ,"'~;,,' ,---, ,-d" "," ",,"",," , ~~~", ••, ,~" •.•__ T" "".'''_ •• ' T~'_' '-';.-' '., ~d" "

ethlc",1 issues related IT and CT.

Pilper II

CJ 202 Comm..cr:ioal::on Rescwch

Definition eiements of research - scientific approach - research and
comt'(wnic",lion theories - rol~ - function - scop" and importance of
communication r",search - basic and applied researcb.
R.esearch design components. experim,;j]lal, quasi-experimental, bench mark,
longitudinal studies - simulation - panelsludies. co-relational designs.

Methods 01 communication research • census method, sUNey method,
observation method - clinical studies - ease stuciies - content anaiysis.

Toois of data collection : sources, media source books, questionnaire and
s,::ll••,jEJles, people's met"f, dialY method, fit)ld studies, logistic groups, focus
groups, telephone, surveys, online pails. Random sampling methads and
repreeentatjvnsss of the samples, sampling errors and distributions in the
findings.



Media research - evaluaiion, feedback - feed forward - media habits - public
opinion surveys - pr •••election studies and exit polls.

Report: writing _ data analysis techniques - coding and tabulation. non-statistical
method:,; _ descriptive - historical - statistical ana'Y'is - parametric - uni-v:'lriate -
bi-variate • multi-variate - tests of signjfu;:ance - levels of rrte3surement - central
tendency _ tests of relfabitity and validity _ SPSS and otMr" statisticai packages.

Media r&search as a tool of reporting. Readership and I audience surveys,
preparation of research reports I projects! dissertations I theses, Bhical
pe.rspa.ctives of m.llSSITliiclia r<llsearch.

""'"JeI•••••-. n,••_., 'ceon." ••••me.ion

c

Development: meaning, concept, process and models of d'W""lopmenl - tl1eories
• apprOaches to development, problems and issues in <\-E;velopmenl,
characteristics of developing societies, development dichotomies, gap between
developed 8:00 developing societies.

Development communication: meaning - concept - definition - philosophy -
process. theOfies • role of media in developmelrt communieation - stmtegies ill
development communication • social cultural and ,;,conomic barriQrs - case
studies and e)Cperience - development communlcation policy - strategies and
action plans _ democratic d&cMtralization, Panchayati Raj - planning at nati;:;na.,
stale, regional, district, block "nd village levels.

Agricultural communication llnd rural development: The genesis of agricultural
extension, extension approach systom - approach in llQricu!tural communication -
diffusion of innovation _ model of agricultural e)(lension - case studies of
communIcation support to agrlcuiture.

Development support communication: pQplllation and family welfare - health -
education and society _ environment and development - problems faced In
development support communication.

Development and rural exlansion agencies governmental. semi-government,
non-government organizations problems faced in effective communication, micro
_ macro _ economic frame worK available for actual developmMt actlvltle$ - case
studies on developmenl cpnll11llnication programmes.

Writing development messa,ges for rural audience: 'Il-pecific requirement of media
wrltlng ••,'ith special reference to radio and teievision.

Optional SUbjects.

(Choice of any tV\O of the fo!i{l'Nlng COllrses from CJ 204 To CJ 210, At least
10 students would have 10 select an Optional Course for il to be offered by the
College.)

C.J 204 Print Media

Reporting
Use of Information technology in ne'A-'Sgathering, COVef:lge, online news

r~porting. usa of computer note-bOOK & mobile instrum~nl. Voice recognition
technology and its use in news coverage, Palmtop af1d mobile communlcaliof1
sets,



i) Feature Writing :

NaflJre of a Feature - Feature angle - structure and Language of a
Fe.attlre. Us~ Of reference material and other sources. Types of Feature,
SCience. Regional, labour. Education, Social, Development and Welfare etc.
Planning a Feature - column lind Columnist _ The 'Made' Feature _ The colour
Feature, trends in news based features, feature editors and his duties.

ii} Photo Journalism :
The changing of photographlc Communication Process Qf Plrot~

Reproduction - Briefing COffi(ltaman - Typ& of N&ws Pnotos _ Photo so.k!ction _
Photo Editing - News Photos and Photo Features _ Caption Writing, digit ••1
photography, photo editing on Gomput.:;r, internet photo services, Specially of
digital photography.

Editing :
a) ?!;lnning a paae make-up Page display variety ;lnd balance _ InsIde PQge
- Feature page - The Regional and News Page _ Leader Page _ Society or
•••••lomen's page - Education Page elc.
b) Editorial Organizati.on and the Role of the Editor _ Relationship oetw~n
Propritor, Chief Editor, Editor and News Editor.
c) Tools and Techniques of Editorial Writing _ Planning Editorial Page _
Editing of Special pag~ Uke arts sports and women etc, Pianning and Editing of
social issues suppliments and colour printing.
d) Usa of Proca.ssing of syndicated materia! - Conference with leader wrn:ers
• Icons of Press-
e) Editing and Team work - Relationship between departmental Heads and
other executives,

CJ205 Radio .Journalism & Production

Radio programme production process and techniques, thinking audio. Aspecls
of sound recording - type of microphones and their uses _ field recording skills;
radio fe<lture production; radio dOGumentary prollction; stlldio chain; live st\Jdio
broadcast Vllith m\Jltiple sources - news production.

Using sound bytes and actualities: spacebridge v.1I:hfield sources of nevys; studio
production of radio newsreel and currarn affairs programmes _ format of radio
programmes - studio inler\,1ews. studio discussions _ phone-in programme. O.B.
production of sporting and mega events.

VVriting fQr radiQ : Spoken language writing _ writing for programme _ \Miting for
radio commercials - illustrating copy with sound effects; news writing _ structuring
rdio-copy: editing agency copy. reporter's copy _ compiling radio nell,,'s
programmes; writing intra to byte:!. writing headline:!, teasers and promos.

Radio repQf'ting : Field reporting. reporting specialized amas, investigative
reporting: voice disp3lches: interview techniques; presentation: stmcturlng a
radio report - naws capsuling and radio COnllllentary.

Voice traIning - effective use of voice - enunication. flow. pronunciation,
moduiatioll: on-line intorview techniques: moderating skills for radio discussion
programmes: handling interactive live transmission.

Televi"Slon

Television JOufnEllism Q!1dF'rocfi...letion

Visual communication - commul'\icating with still pictures and video _ shooting
.ilith TV camera - camera mOL1nting. Colour balance. basic shots and camera
movement.



c

Ba.sic (;If TV Production . TV lighting In field, using reflectors. lighting grid -
luminaries.

Studio lighting - three point. cut, mix and dissolve use of cutway. AB roll editing;
digital effects and post production - planning location shoets - story board - ::.ingle
camera shooting. multi camcr:l. shooting - shooting and editing schedules.
studio production - role of functionaries - planning studio programmes - cue's and
commands. formats of TV programmes - studio ImelVJev-,'• studio discussion -
studio chat shows with audience participation - studio quiz program with
audience participation - TV documentary production - corporate video production.

Writing for television: Writing to still, writing for video, reference visuals to words.

TV news writing; marking copy in production language.

Writing for television programmes - research, visualization and production script.

T«!oavision naporting ; visu"lising news/ENG _ research, investigation _ intervi«w
te"hniques; piece to camera and voice over; sequencing and editing news
packages; investigative reporting - economic reporting - sports reporting - human
interest stories.

Teievlsion news editing planning, production and compiiation of news
progrommes - writing lead-in/intro to news packages. headlines writing, teasers
and prom os.

Television anchoring voice broadcast skills - enunciation, flow. modulation -
facing a camera - eye contact - use of teleprompter; live studio and field
inteNi.wls - moderating TV studio discussions: anchoring chat shc\,'.'S;:lnd crcss--
fire.

CJ 207 ,lI..dvert!sing

c
Advertising tools and practice: consumer behaviour; analysis, definitions and
factors; defining consumer behaviour and its various factors; external
environment. culture, sub-curturc, soc:a! class, social group, family, intemal
states-perception, learning, motivation. personality, iifestyle and altitudes. etc.)

Consumer in economic theories, models of consumer beh<'lviour.

Brand management defirlition, concepts and evolution of brand management -
compO;1ent of a brand: strategy and structure - brand equity, image and
p~rsona::ty - corporate brand.

Defining cre:ltivity, slagas in the creative process, creative brief, advertising
appeals, language copy - debriefing of compaigns.

Media chal-acteristics _ defining media planl'ling, Ill ••dia scene in india, sources of
media informati'J!I, media strategie, budgeting and presentation to cliem, media
sclleduling, reach and frequency, media weight theories, media buying and
analyzing media information on-iine.

Advertising research: scope and objective - research as a decision making tool.
Market rcscar~h and advertising research - types of research: target marketing
research, p~)s~it)ning rcs(:!3(ch - pre-test research, post test research, audience
rcs",arcil, mcthr,gJ$ of analyzing research (psychographic/life style research,
psycho.physiological resMrch)

10
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CJ 2<>, Publie Reliliions

c

Public Relatior.s and Commi.lflications Management - Importance of PR in
organisational cOn1muflication, rale and contlibution to manage-ment planning
and decision making. The inhouse PR department. role of the senior PR
M::maget. PR cOTlsuH:ancy finns.

Importanca of corporate communications the corporate imagll,
difference bew!cen im~ge 3nd identity, developlng::l corp~tate Identity, strategies
for executing torporal€l communications,

The PR Programme _ Rl'!search inputs, Planning and BudgatillfL selling
objectives, defining strategies and to.clles, evaiuatil"g PR efforts.

Tools of PR - Different PR media : (Print) - house joum:lls, brochures etc.
(Outdoor) - exhiblions speci(ll programmes! sponsored events (Audiovisual) film,
video etc. Adv{lrtislng as a PR 1001

lotema. afld External Cooml\j"icatiofls. PR in HRD management, internal PR
alldience~. Internal PR programme~ and techniques.

Extern,,1 PR - Financial communiculions and investor rein/ions, PR for oth:lr
external audiences: communrty, customers, suppliers and pressure groups.

PR and Marketing - the integration demand, using corporate branding in
marketing, role in j:>rodllctpromotion.

Media Reiations - Building and mainaining cordial relationships with media,
cooperation, access and honesty, organsing press conferences, visits and
interJiows, writing press releases.

PR ethics ethical and legal issues, PR (Athens) code, PR ami soc!:::r
responsibility.

PR in various seelors - Public sector, education, government, defence etc.

Cnsis management: Anticipating the worst-crisis, planning in different situations,
need for honosty lind openness, limting damage to corporate image in II crisis.

CJ209 M~ne Journaiism

1.

2.

i'l

ibl
(0)

(d)
(a)

Definition and types of magazines
i) Weekly/Fortnightly newsmagazines. Special interest

mogozines, Opinion m<lgaziMs, Women's Oi"d 110m€:
ser.-ices m::lg:J.zines,Children's magazines, Ac"dcmic!
Scholarly magazine; Metropolrtan al1d ragicl1:J.1magazil1~~,
8usiness magazines. Leisure time and entertainment
magnines, Little magazines, PR magazines,

Brief histoly of magazine journalism in i) U.K. ii) U,S.A, iii) india
Magazines in Indian languages with emphasis on Marath!, English
and Hindi.
Starting a new magazines/scope of magazine publishing tcday.
Edition a magazine : Magazine Formulas, Edllcriai objectives
Baiancing content, Knovlling the roador, Staying a step ahead ef ihe
reader, Piannlng special and other issues, Creativity In editing,
f(lrecasting trends, Evaiuaiion of m<ll'lllscrip,s, Poli~hijjg <lnd
Silaping up manuscripts, Writing effectiv"" titles and headlines,
Correction and verification, Sub-editing: marking copy, markiF\~ fer
typ,,", strllpline, standfrests, Byline. House :style, Difference



3.

(b)

(0)

(d)

(e)

(.J
(b)
(c)
(d)

bet\"/MI1 d:,!jly and Slmday newspapers and magazines in j) Style,
ii) Format iii) PerspecHve and iv) Approaches,
Magazine l;ontents: Advic" column. Backgrounders, Book-
adaptations. Campaigns, Competitions. Fiction, Horoscopes.
Readers letters, Quizzo::, Rcvie'1N'S,Opinion columns
Editorial administration, the Editor ::md the Law: Libel, Obscenity &
Censorship, Copyright. Invasion of Privacy.
Magazine Production : Layout and design, Photographs and
illustrations. graphics, Pril'lting.

Management: Advertising, sales and subscription. Single copy
distribtllion, Readership surveys. Promotion and Public Relations.
Magazine research: Audience research, content studies,
Bdvertising research.
freelancing for magazines
Writing features for magazine
Important magazines and anatomy or recent successes: India
Today, frontline, Sunday, EPW, A&M, fiimfare, Seminar, Ufe,
TIme, Newsweek.

CJ210 lr.terna1ional ComlTLlnicd:ion

,

Political, economic end cuftural dimensions of international communication
communication and i'1formation as a too! of cqu:liiiy and cxpioftaiiofi
international news flow - imbalance - media growth _ il'l\l;(national, regioMI and
internal disparities.

Impact of new communication technology on news flow - satellite communieati<:>n
- its historical background - status - progress _ effects _ information super
highw:lYs - in!emationol tc!ccommUflicotion and regufotcry org:lnizatiQI1:; _
UNESCO's efforts in removal imbalance in M\"/S flow - dobatQ on new
international information and Economic Ordor _ Mc Bride Commissions report _
non-aligned news agonei""s news pool- its working, success, failure.

!SSlIeS fn international ,.ommunication - democratization of information now and
media systems professior.al standards; communication research
telecommunication tariff:;: information - prompted culluml imperialism _ criticism:
violence again'll media persons; • effects of globalization on media systems and
their functions; transnational media ownership and issues of sovereignty and
sccurity; intcrn~ilonal inteliectual property rights; international media institutions
and ptofessiol'l"-'I organizations; cod", of conduct.

I).



NORTH MAHARASKTRA UNIVERSITY

Rules and Guideline for M.C.J.

ThEt Slructura of the two years Master of Mass CommuJ1icalio.. &
Joumaslism and the marks for each paper is as follows

PART _I

IS, Title Paper Ma><
No. No. Marks1. Principals of Mass CJ 101 100

Communication
i 2. Development of CJ 102 100
I

~

,,. Re rtin & Edilin , CJ 103 100 ,
4. Media Law & Ethics CJ 104 I 100
5 Media Mana ament CJ 105 100, B. I Advertising &. Public I CJ 106 i 100

Relations ,c:. Corporate
Communication

,
II) Basic writing Skills

Practical 100
Termwork 50

iii) Vritla Vidya 25

III) Internship 25

Tolal __. .,." BOO

( Internship)

Each !lUdent WlUhave to undergo a four-week or more attachment in any of the
media such as newspapers, magazines, radio, television, agencies of advertising
and public .-elations I corporate communication, or any other identifisd by the
"ludents and faculty jointly I individually facilities for which are easily available
locally or rwionally,

PART"

I) Core Subjects :_

I Paper i Theory
No. !

Media! CJ 201 i 100, ,
!Tilte
i New
I Iicalions
Communication
i Research
i Development
I Commonication

2.

,
I

I s,
! No.
, 1



\ ,

IIIOptional Subjects >

{P.. choic~ of an,' TWO of t'lC following FIVE O?tional Courses from 4 to 6,
At lea::.l 10 student:> would halle 10 select an Optional COut:> ••)

,
j

,
~

I,,
, CJ209'100

•CJ210~100,,

---_ ..- ~- - .~---~
; 31'- , Optioilai SUb.ie<.-ts : Paper ,Theol)
, N~_~~~~_______ __ ,_N~_~: ~
,_-!.----l..frint M&dia : CJ 2~-j~'_100 _
'5 ~R3dlio Journalism' CJ 205 : 100

:<:ndProdu.:tlcn I
6. ; 're!evis!on - ; CJ 206' 100 -~-

; 'ii Journalism .md : '
I production !

J~~d\'_ertising ; CJ 207' 100
. 6. PublIC Relations i I CJ 208 100

. Corpo~le
, Communicalion

9. I Magazine
Journalism

10 'Int~rnntion!ll
, Communication--

• It I) Dl:;.senatlon
Viva Voce

75
25

100

IV,I

V)

Term Work'_._.--'-"- "

$eml!1<:lrs SO
StudyTour 30
R~searchJoum!ll 20
PraCll<;.al 100
Tota! Marks :.
Cefe Subjects
Oprio:ma!Sub_~
!J!ssorbticn T Viva
Term WorK
Practical

(Local T Oulslalioni
100

3<)0
200
'00
100
100

•

'00

i)is~tioo

Every $wdent will havtI 10 do a dissertation I project report in any artla or nlilSS
c"rnmunic~tlon demiled in the cU'1'icufum under the guidance of regular!guest
faculty. The objective of tole disseltation is to enao;", a ::.tudent to hav", an if!-

depth l<J1tlw!edgeof the subject of nislh9r choice, !t should be a research-based
effort and should er,daavour 10 cn~ate new knowle.:lge in any area of mOlW
<:ommunicaticn.

The length of di~sertation should be not IelSS than 15,000 words with a ceiling of
25,000 wNds, Two copies of the dissertation will be submitted through studems
a,;,proved guid~ before coll1lT\ef)<;6m",nlof the theory examination.

,~.I1rules about admission, eligibility, standard at pasSing, award 01
class, renK).ins S<lme.
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Master in Communication & .Journalism (M.C .•J.)
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PART .1

ftssjc wtiljng skills

c,

PrBctlcal
Term wor\l.

Vrita Vidya
lnIemsNp

100
50 (6 Tests of theorY papers 0125 rTIllf',(seaCh. These

marks will be scaled do\Ir:ned 113i.e. 50 rn811<sof
final examination.)

25 (Production of Lab journal 3 each)
25 {Minimum four weeks internshiP in newspaper,

cable TV, radio, advertising agency, P.R.
Department etc. Every student has to submit B
certlfic:ete of satisfado!Y contpletion of InterTl5hip
from media ,organization,}

PART - \I•
iii)
iv)

,}

DissertationT"",,_
Seminars
Study tour
Research
JourT:L81
Practical

75 + 25 [Viva voce] = 100

50 }
30 (Local & OUt station) }
20 }

}
100

pRACTICAL EXAMINATION

100

PART.I [Practical}

•

15 Mar1<.s

15 Mar1<.S

25 Mar1<.S

100 Marks (Break up)

25 Marks
Direct practical examination of pagination of
newspaper on computers frool page, edit page
& supplement page a\1in A4 size total 3 pages.'
Direct practical examination of DTP (Desk Top
PubliShIng) pegination, (Time provided: 3 hours)

Direct practical examination of news-g.athering &
nsws-wriling for print media by giving separate
news assignment to each student. Every stud8n.t
will be given sepSl'ate new __ lQassignment
& he has to cover & bnng that l'lIIW'S-Story& W1ite
il doWn on the day of practical examination
Time provided: Three hoUrs

Prac:lical examination of edvertlsement every
student has 10conooive & write copy of the
advertisement on a given prodUc:ll Slfo1eCI at the
lime of practical examln8tion. He/she has to write
the copy of the advertisement during direct practical
examination, in one hall" duration.

Direct El)(8.minalion of public relations. Every student
has 10write 8 press release, press conference note
or explBll8tion on a given subjeclliseue at the
lime of practlcal examination. Time given: one hour.

•

•

•L
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• Media sarvey Report of 100 respondents on any

brench of mass communication media like newspaper,
radio, TV, Cable, Internet newspaper, Advertising
under !he supervision of the teacher,

Total

20 Marks

100Mam

PART -II
Desertation
Viva wrile

: 75 Mar\{S
: 25 Marks 100 Marks

Submissicn bef0r9 the commencement of theory
examination

TermWor)s ;
Seminars:

Every student has to present e seminar paper
on a given topic of all theory subjects. Each
seminar shall be of 10 marks. There shall
be in all 5 seminars. Every sludent will be
given muimum 15minutes to present hislher
paper.

Study tour (Local & Out station)
Resurch JQ!JIJ}J!I:-

Every student has to submit e research
paper on any meclia related topic I or
topic assigned by the Department! College.

Practical 100 Mertts (Break \lOl

For Optional Print media paper:

50 Marks

30 Mal»
20 Marx,

1) Production of laboratory journal for print
media-every student has to produce elleast
3 issues With 3 news stories on development
topics. Ead1 issue 10 marks.

30 Marks

For Qptjonal - Electronic Media paper

2) Electronic news gathering practical. Every
stldent has to conceive, plan & edit
one Radio News Bulletin of 10 mjnutes
duration in hlslher own voice. submission of
CD/Cassettes.

Video News Bulletin of 15 mimllllls duration
in nilo't1er own news-easUng-submission of
CD or Cassettes.

FCf PR I Ad _ Report on study of brand
management or public relations of Government I
Corporate house.

Total 30 Mam
15 for Radic bulletin
15 Video bUlletin



3) One content Analysis of either print or electronic
media (Content snelysis of the petiOd of aileert

""" momh

- -

4) NewmediaPractical 50Marks
Searching and doWI'Iloading of information;
2, establi!hing &-mail address:
3. Accessing, (receivlng) sending and replying e-mail;
4. Sending and tawarding &-mail to multiple recipients;
5. Chatting over Internet;
6, N~ing with specialinterestgroups;
7. Designing hom& pages; e, Creating electronic newspapers;
9, Creating Inremet ads, and,
10. Es1al:1Ilshing and analysing hits and eyebaUs.

100 Marks

•
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Lowa State University Press, Ames, LOWS)
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CJ 203 DEVELOI'MENT COMMUNICATION

Development with People _ By Fernandes, Waller (Indian Social Institute, New Delhi

1988)
Reshining Development C(lmmunieation - By Jayaweara N. & Amunugama S. (AMIC,
Singapore 1988) . . '
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Communication for Development in the Third World - By Melkoto Srinivas (Theory and

PractICe, Prentice - !-lall New Delhi 1991)
Communication. BV Sandhi, Krishna (Grower and Public Policy Brealdhrough, New

Delhi 1983)M~s and National Development _By Schl"llmm, Wdbur(Stanford UP, stanford, 1964) -

CJ 204 PRINT MEDIA
practical Newspaper Reporting. Tom Welsh «)):ford UniverSity Press, London)
Modem News Reporting _By Warren C. (Harper and Row, New York)
Modem Newspaper Editlnt; and production - by F. W. Hodgson (Oxford UniVtlrslty

Publication)Editing in the Electronic Era. By Martin 1.Gibsorl {Brentice Hall of India new DtIhl)
Editing the Day's New. By Bastian GC, Case LD and Baskehe IK
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Analytical Writing. By John50n Thomas (Harper and Row, New OelhQ
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CJ 205 RADIO JOURNALISM & PRODUCTION

Wrtting for Television & Radio - By Hilliard, Rotx'rt (,Wadsworth Publishing Co, Belmon)
Media Writing • By Newsom D. & Wollert .Iames (Preparing Information fur the
Wadsworth, Belmont, 1988, 2nd Edn.) .
Writing for the Media. By Rivers, William & Work, Alison (Mayfield, mountain View)
Wrtting Television and Radio Programs - By Willis Edgar & Holt (Rinehart & WIns)
BroadcaSt News writing, Reporting and production - By White, Ted etal (Macmillan)
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Holt (Rinehart & Winston, NY 1980)
Broadcast Journalism. BaSICPrinciple. By Bhatt S.C. (Har Anand Publication, 1993)
Broadc~t Manegement law.'!, Word, Lwull & Martin Leo (Hasting House NewYor1q

CJ 206 TELEVISION JOURNALISM & PRODUCTION

TeltWiSion News: Wnting, Editing, Filming, Broadcastrng • By Fang l.F. (Hasting
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UNESCO, Paris)
EltlCtronil; Journalism. By William A. (COlumbia Univ~ Press, New Yof'1()
The Work of Television Journalist - By TyI"lIIl ROMrt
The TechniqUe of TelQvlsion Production -By Millarson Gerald (Focal Press)
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CJ 207 ADVERTISING

Advertising Management - By Askers David e, Myers John (prentice Hall, New
Delhi 1983)
Handbook of Advertising Management - By Elarton Roger (MacGraw HIll, NY,
1976)
Readings In Advertising Management. By B~lur, Berkman, Shaw (Himalaya,
New Delhi 1986)
Marketing Communication~;. By Crane Edgar (.John Wiley & Sons, 1965)
Brand Pasitioning. By Sengupta, Subrolo (T,.til MacGraw Hill 1991)
Advertising Copywriting. By Burton P.W. (Gr.id in ohio)
Advertising management : Text and Cas,~ - By Borden and ma,shall
(Taraporewala)
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Brand Positioning - By Surbroto Sengupta (1'a':a Macgraw - Hillbook Publication
New Delhi)
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CJ 208 PUBLIC RELATIONS I CORPORATE
COMMUNICATION

Corporata Public Relations - By Burton P..
The Practice of Public Relations. By Blur nenttu,1 L Roy L ( Macmillen~ 1972)
Effective Public Relations. By Cutlip Genter, Allan (prentice Hell, 1982)
Public Relations: Concepts, Strategies" Tools. By Jethwani Venna, Sarltar (Sterling,
New Delhi 1994)
Lesly's Publlc Relations Handbook _By Lesly Philip
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CJ 209 MAGAZINEJOURNALISM

Magazine Article Writing. ;;;ubsrnnce and Styl'l _ By Betsy P. & Holt, Graham
(Rinehart and Holt. NY 1980)
Magazine Editing and Production. B)' Click, William J. & Baird Russetl (WIn C
Brown Publ~,hor, Iowa 19SE, 4th Edn.)
Magazine Jcumallsm Today. By Davin, Anthon}' (Helnmann, OxfonI, 1988)
The Magazille Everything You Need tl:. Know to Make it in thf' Magzine Business
• By Leonanl Mogel (The GI"be-Pequlllt Pres&, Chester)
Magazine Jilurnalism Today - Antony Oevis (Oxford University Publication)

CJ 210 INTERNATIONAL COMMUNICATION

The lnformlt ion Technology Revolution - By FO/1~ter , TOfT! (ed) (Basil BlackWell,
London, 1985)
Cultural Aubmomy in Globill Commun mon • By Hamelink, Cees (Longman,
London 198;3)
International News Flows: Communical ion Research Trends. By Kumar Kellal J
& Biemaatz'.i WE (Vols 1.10 No.4)
India's lnforrnation R~vQloution - By RO{, ars Everett: (Sage Naw Deihl 1989)
The Politics Clf News Concept. By Yada' fI\ J.6. (New Deihl .1984)
Peace and Communication - By Varis Tz Ipio (Ed) (San JO$eJCosta Rica 1986)
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