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The name of the Frngramme shall be Master s Degres Caourse in
Business Administration (M.B.#&)

I1) THE FRAMEWDRK OF THE NEW CURRIECIA LM OF M.B.A. COURSE

1.

The basic objective of the MBA programme is to provide to
the country a steady stream of competent young men and
women with the necessary knowledge, skills, values and

attitudes to occupy positions of management and admini- ‘

stration in business, industry, public system= and the

government.

The course structurs uf a given MBA pragramme should be

designed keeping in view the basic objective stated

above. Consequently certain essential fEaturEE of surh

a model Course Structure would be :

2] Imparting to the students latest and relevant
knowledge in the field of  management theory and
practice.

b} Providing apportunities to the partiripants, within

_and outside the institutions, for develgping
necessary managerial skills, and

¢}l Inculcalting the right kind ot values and
attitudos to function effectively in
managerial/administrative positions.

Certain other essential considerations =
aj The knowledge inputs and oppertunities far skills
develaopmant ar= o  be offersed  in an evenly
~distribated and logically sequenced manner.
bl The design must be sionple and logical.
€] There must be a particular major focus of attention on
an area in each semester/term.
Developing suitable attitudes understandably
is a very difficult and delicate task, and is to be done
by the faculty as inconspicubusly as possible.
The relative importance of skills development and
attitudinatl nrlentatxnn in management education sugpest
that an institution offering MBA programme should bave
some freedom on course development, in choosing methods
of instruction and internal assessmen®: within a broad
framework of obiectives and curriculum structure. .
It is suggested that a minimum weightage of 4@ percent
be given to internal, continuous and sessional
assessment , consisting .of assignmoent class roos
excercices, tests, seminar presentations guizzes, gQroup
tasks, term papers etc. The external semester/terminal
iniversity examination should only have a max Loum
weightage of &0 percent.
It iz suggested that a full time two-year programme in
management may have 4 semesters. A semester is  expected
to have a total of 14-14 wark-weeks.
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111 NEW CURRICULUH
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The Curriculum is presented in the accompanying chart
alongwith Appendices containing list of functional
elective subjects and outlines of required coursss,
Specific elertive courses to be offered in functional
areas and sertorse have to depand on student
preferences, faculty availability and need= of the user
aystons in th= region in which the educational.
institution is located. It is also envisaged that an
institution can include additional and autonomous
short—-term courses to provide a special TfTocus +to the
Curriculum and even marginally modify the required
coaurse structure to effectivaly accommtdate =ach
additional! courses.

While care and attention should be given to the basic
obigctive af the curricdlum and it academic rigour, we
arg not in & favour of strict gtrait-jacketing of
management curruculum which would shut out the much
needed experimentation and innovation in the field of
managenent eduration.

The suggesied curriculum indicates a total of 28
courses. Of these, 22 are required courses and & are
functional wlectives. '

[bl There is a provision for a project study and viva—wvore

in the fourth semester which together carry a marks
value of 188. Internal sarks for Project Work shall be
48 and for viva-voce A43. Viva to be conducted by twe
External Examiners.There shall be Scparate Panels for
each functional elective. i

{c] Samecier work-load is balanced with seven full courses of

189 marks sach per semester I58 Lecture periada plus 78
peirods for Tutorials. ’

Appendix I : Outlines ot the structure of MBS course.
Appendix II : Deptailed myllabusa.

IV ELEGIEILITY FOR ADMISSION

COUr S
course for the intermal assesssent work. The duration of the
Letture/Tutarial period shall be of 48 minutes each.

vI.

1.

Braduates possessing 5@ X marks at Degree in any faculty of
any Statutory University zhall be eligible for adaission tp
the M.B.A. Course; after written test, interview and other
thats a= may be prescribed by the State Govermment.

NUMEBER OF LECTURERS

There shall be at least 5@ lectuer hours per semester, per
and - 18 periods for Tutorial/Sesminars/Assignoents per

Guidelines for teaching methods

So as to prepare competent business executives, the teaching
merthods will comprise a mix of lecturing, Seminars, group-
discussions, case—analysis, brain storming, Game—laying, Plant
Visits, executive interaction, etc. )

Extensive use of audio~Visual aids and field wvisits w=should
from a major source of acquiring knowledge.

oy
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"It shall he desirable if students undertake minioum two

industrial tours inside the University areas and ona
industrial tour outside University areas during their
training peried of 4 . Semester & must organise the one
Mational Seminars. The cost of National seminar borne by
institute out of its own Tfunds.

Self-study will be a natural requirement besides the time-
table. The faculty will exeris little extra to cultivate
reading habits and Preparing notes among students. Book
reviews and “presentations® should form a part of regular
teaching programmes.

Each institute or Department shali issue annual Sovinuer as
well as Placement broucher s8paratly copy must ba submitted
to university by a its officers hefore the end of =semistars.

FRACTICAL TRAINING aAND PROJECT WORK

Each candidate, shall have to uidergo a. practical training
for a period of not less than 58 days during vacation at the
end of the First Year.

He shall write a project report on a topic to  be
selected under the guidance of an intermal  teacher and on the
basis of actual training obtained in vacation and suhmit the
same to the Principal/Director befar the end of the Semester
I11I. The project report will be assessed by the internal
teacher. 1t is only on the basis of a certificate of the
teacher concerned that the project report has been
satisfactorily completed, that the candidate would be
allowed to appear for the examination of the Second Year. The
project work will carry 4@ marks and on the basis of the

~report  submitted by the student, there will be a viva at the

end of the Second Year carrying &8 marks.

The Deptt/Institute shall submit the datailed 1list obof
candidates with Project Titles, Name of the Orpanisation,
Internal guide & functional elective to the University on or
before 3oth November of ths Sscond vear

The project repart is to be prepared by the student and
threa typed copies to be submitted to the Principal/Oirector
by end of IT11rd Semester. The report will be duly assessed by
the internal teacher of the subject and marks will be
communicated by the Prin:ipalfnire;tn;_htnm_tpe JUniversity
before 31 st December along with the lhternsi Marks. - “

' .. ho student
will be permitted to appear for Semester IV unless he submits
the project as required.

MARKS
Under each semester there will be seven full courses carrying

188 marks each. Each course shall carry 40 marks for written
test and 4@ marks shall be reserved for

oo, _
interntal credit.



VIII SPECIALISATION

Under Part II, the candidate shall be examined for a special
subject concisting of six wnit courses be ging to any one
of the different areas of managemsent,; to / selected by the
candidate from amongst the following groups:

Group A Harkﬂt1ng
Human ReﬁuurtEﬁ & DEvelopment
Financial Managemsent
Materials Management
Bperation Management
Systems Hanagement
Agricultural HManagesent
Services Managesent

SToMmenm
E1 &#F FF AT N IR EF ER

IX REGUNLATIONS

Candidates for tte special course under 3@5A, 3I96A, 3874,
shall offer 485A, 42568 only. '
Candidates for the special course under 3858, IB&B, ZA7BR shall
offer 485 B, 485B only.

Candidates foar the special course under 305C, 386C, 307C shall
offer 405C, 4B4C only.

Candidates for the special course under 385D, 306D, 387D

shall offer 485D, 48560 only.

Candidates for the special course under J83E, 3@4E, 3507t shall
offer AA3E, ABSE only.

Candidates for the special course under IO5F, 3IR&F, IDIF =shall
offer 485F, 4B&F only.

Candidates for the special cours=e under 385G, 3865, IB7G shall
offer 56, 445 only.

Candidates for the special course under 3@5H, 3V6H, 3JIA7H
shall offer ABSH, 480&8H anly .

X ASSESSMENT

il

The final total assessment of the candidates shall be made in
teras of an internal assessment and an extermal asasssaent,
for wach course,

The internal and external assessment will constitute
separate heads of passing and theory will e shomn separately
in the transcripts.The project report Internal & External
and viva shall ronstitute one head of passing.

[ii} For wach course, the ratio of marks of External assesssent

in relation to the Thternal assessment thall be 4@:4#.

[iiilThe division of the 40 marks allotted to internal assescment

shall be =z .

20 marks minimum for 2 tutarial Practical (Computer
Course) work and '

MM marks Tor mid—semester tmat

If candidate fails due to his internal credit he is  allowed

to improve his internal Credit marks within =ame Sem. &

revised result shall be communicated to ”ﬂlVErﬁltV hefnre the

:nn-en:enent of regqular gxamination,

(ol
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[ivlThe external assessment shall be based on the extesrnal
written sexamination to b2 held at the end of each scemester

fvl The marks awarded by a teacher in the intermal aﬁﬁgﬁsment
shall be .immediately communicated to  the :aandatq, Tﬁe
Student shall be given one apportunity to improve his
performance )

ivil A candidate shall not allowed to appear for the semester
examination unless Head of the Institution or University
Department in consultation with the concerned | teacher
certifies the completion of the practical work/Sessional work
Head of the Institute shall cubmit the internal marks to the
controllér of examination of the University

[vii]l] Rracsessmznt of Internal Marks :

In case of those ctudents who have secured less than
pass=ing percentage of marks in  internal i.e. less than
16 the concerned institute should conduct a separate
internal test of 40 marks.

In case the result of thé internal test as above,
results in the lower marks than the original, the ariginal
figure of the marks should be prevailed. In short, the rule
is higher of the two figures of the marks, shall be taken
into consideration & cubmitted a final Internal Marksheet tn
Iniversity. ' - :

XI EXAMINATIONS _

_ The M.B.A. Examination will be held in four semester:
(i) The candidate will be allowed to carry maximum backlog of
seven (7) h=ads of passing from any one or more semesters.,

(ii})The project report is to prepared by the student and two
L2} typed copieo to be submitted to the Principal/Direcior by
the end of III Sermester. The report will be duly assessed by
the Internal teacher of the subject and the marks w»ill be

communiczted by the Principal/Director to the University
before 3ist TDocenber. ’ oo ®

X1i LRuCilnis OF THE CUZGTION i ot

1. Each question pape- shall be of 88 marks and. of 3 bours
duration - ]

2. For Theory Papers : Thera will be 2 Sections. In secticn I a
candidats shall be regquired to answer 3 guestions out of any
3 question & in Section II he shall be required to ancwer 2
questior out of 3 guestion. All guestion shall carry equal
makrs i.e. 12 marks. Section I & II written in same ancwerhook.

hS



F?r Composite Papers (theory & practicales s problems) There
Mill be 2 sections. In Sectiom I (Practical) a candidate shall
be required to answer 3 questions out pf 5 questions & in

Section 11 {Therory} ha shall be required to answer Z questions

out of 3 questions. A1} questions shall carry equal marks.

Far Purely Fractirais Papers = (without theory)

For Composite papers (theory & practicales / problems) There
will be 2 sections. In Sert+imn T {Practical}) a candidate shall
be required to answar 3 questions out of 5 questions & in

Section II (Therory} he shall be required to answer 2 questions

out of 3 questions. All quaestinns shall carry equal marks.

For 0.B. & Mgt. Srience Papers —~ {including case studies)
There shall be ? Sectinns =

Section I (Theroy} — 3 Questions out of 5 questions & Section
1T (case studies) Z case studies out of 3 case studies.

to be attempted by the candidates.

For case studies{Specialisation only) : out of 5 cases
S case should be sonlved. Fach case shall carry 2@ msarks

XIII STANDARD OF PASSING

Every candidate must secure S@% marks in aggregate and for
external examination 28 out of &8 marks and for internal
examination 15 out 5f 4@ marks. For Fassing in the
semester  pxaminaticn a randidate must secured minimum 4@%
marks in each individual paper & internal wmarks separetely
perscribed for the senester. '

XV CLASS AWARDED

1. Aggregate 78% and above .. First Class with Distinction.
2. Aggregate &% and above. . First lacs

3. Aggrenate %@% and above.. Second Class

4. Below S0% Fail

XVl ADDITIONAL SPECIAL SUBJECT

A candidate who has passed the M.B_A. Examination of
this niversity, ray be allowed to appear for the M.B.A.
examination, again, in any other speciazl group only, bw
kxaping terms for the third and faurth semesters for that
special group only the Examption shali he given ta him for
all pther papersg.

REVISED STRUCTURE
DETAILED SYLiABUS

Appendix — X
Appendix—-11

06
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Group A

NORTH WRSMRASHTIN UNIVERSYTY, JALORDN
REVISED STRUCTURE FOR M.B.A. COURBE

WiTH EFFECT FROM JULY, 1998.

SEMESTER — 1
. .- . .. .= ]
Hanagement Science -~ 1
Monagesent Accounting — 1
Basic Economics Corwepts.,
Cossunication Skills
Computer Applications — 1
Waragerial Hatiweatirs & Statistics.
Uryganisational Beheviowr — 1

SEMESTER — XX

L -

Managesent Science — II

Yamugesrnt Accoenting —~ X1 -
Manaperial Economics & Ecu'lnllh"i:-
Rewwarth Methodology

Operation Managessnt

Marketing Managesnt

Orpmisstional Behaviowr — 11

[ With effect from July, 1999 )

' — EIT
Puantitative Tecihmigues and Decision MHakrimg
Magerent Inforaation S'vste- and Cosputwr
fpplication
Busines=z Low — I
Huson Resarch fenagesent & Inchactrial Hllat:lm
Functional Elective Paper - I.
Functicnal Elective Paper — 1.
Functional Elective Papesr — I1I.

' SEMESTER — 1V
R i

Entrepreneurship Developmemt and Business Ethich.
Strategic Hanagewant .
M@.n-n Lasm - X
Current. Business Scenario.
Fonctional Elwctive papsr — IV,
Functicmal Elective papsr — V.
Project Report and YivaVors,

1 HMarketing

r Human Resources & Developmsmt
: Financial Managesmns

t Matwrials Hanagesent
]

m-nmunw

3 Agveuitural Mansye et
H " C\-Djt..‘r‘v‘i‘t‘,ﬂﬂ rﬁmnaﬁ.q,rrmrd“
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( 301 ) QUANTITATIVE TECANIQUES AND DECISION MAKING

Ce et mm—— e —_— TS N L

Lingar Frogramaing problem 3 (L.P.F3

Introduction, assunpione and advantages of 1 -PeP-
taneral L.P.F, formulation. draphical mathod, simplex me ¥ hod
and pig-M method. conrupt  of dual angd its snterpretaticn.
Transportation problem (T.P.)

Definition and applications pf transportation problems .
Balanced and unbalanzd T.P. Bagic feasible sopiution using M -
corner Rule, Matrix minima method & VAM. optimal golution
nsing MOPT method. Degenerate T.P. and may imization 1 T.F.
Aseiognment Froblem {Rp.ea)

fiszsianment problem datinition #nd oplimal splution by
Hunqarian method. Maximization in p.7. and meltiple optimal
solulions. lnbalanred A.F. and prnhihited amsignments
pecision Theory *

Necision making problems. DpC s ion unoer ridk . Expecied
monetary value, Expec ted ﬂppmrtunity lass and Expected valne
of pnrfnrt infornation. Decimion nnder mmerFainity. Maximily,
Maximax, Minimax and Laplace criteria. Decision tress.

S g AN probhlems ¢

n  icbs processed o two machinesd and  three machipnes.
Optimal BEOUANCE. total elapsad time and 1d1g Times.
Replacensnt Thorv t

Replacement of items whole pfficinney deter iorater with
time. Replacement nf items whole maintanance cost inrreases
with time. Replacement of stems when the walve of poney

Chanyes.
PERT & TFHM 3

Ne bwear b ol i agran represental ionNs. petermination of
grivical path and the floats. probabi lity and rost
copsitderat iong in project srhedil . advantages and

1imitaktions nf PERT & CrM
Inves Lnent fralynis I

) Froiect appraiﬁal in invastment Decislon anal yais neing
payback method, Net present valua methods Internal 1ate r
return  werhod, Rigy adjusted discount rate, certainty—
eguivalent approach and Helkar's and Hertz model=.

REFEREMNCE BODKS

Operations megearch -~ by H.A. Taha
Operations Rosparch ~ by EFanti SwWarup, Manimohan & Cupta.

Principles of 0.8, for Management = by F.5.Pudrick, Dennis
Mo leavy & Richard Maiena

{#@2) MIS ¢, COMPUTER HFPLIEHTIHN
System Corncepts integrated wystem sub-cystem coupling

gEole of syatems apalyst and others in system Devae lopment
Gener al RaERE of syphlen pevelopment 13fe Cynle, Feapibility

et

Y

study. Ruequirament capture, Detatled syatems Analysls,

Design, Jesting ph~site imp]ementatimn and Haintenanhce.
Fact finding methods

pifferent approaches o software development

f Classic methoda 3 waterfall model

% Frototyping

x Spiral madel

¥ g Bl o Datea or 4 ercted approach.
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Struc tured eystems Analysis and charting Techniques.
- Entity Relationship ‘method :

~ Data flow Diagram :

- @rid chart '

~ Gystem Tlow rchart

- Dpciasion Table

Code Designing :

Input / Qutput form Deasigning.

MIS ang organisation ehart

- MI8 pyramid ’ Co

—- System approach to organisation

- Jranmaction processling systom

~ NEE - o

pecision Maling concepts

— Control / Feedback 100ps

Intormation system concepts

— Commuhication .
Developing a long — range intormation system

t

i

SEFERENCE BODK

Management Information System — by 5.R.Davis
Systems Analysis & Design - by #Pwad Eliasn
Software Engineering - hy Roger 5. Pressman

o7, Business Law ¢

e e s Bt R W ) -

1. The Contract Act, 1872 1Gections 1 te 75
1.1 Nature and Classification of contracts Exsential slements
of a valid contracts. .

.2 Ofter and Accepltante, Congigeration, valid consideration,
capacities of parties. .
1.3 Provisions relating to free concent, valid agreements.
" 1L.4 Provieions relating tao perfarmance and discharge n»f
contracth.
1.5 Contingent - contracts, Puasi-contracts, wagering

agreements. ot

-

2

2. Contract Act, 1872 = - .

3.1 (AY Contracts of Indemn ity and. Buarantee (Bectlions 124 to
147y contract af Irdemnity HMeaning, nature, Right of
Indemnity holder and Indemnifiar.

2.2 {B) Contract of Guarantee-Meanind, nature, features atr.
of contract of Buarantee. :

Types of Guarantee and Provisions relating to various
types of auarantet.

2.% Surety, ecn-sureties, rights, liability, Dicharge of

" aurety from his liabilitys _

2.4 {C) Praovisions relating o Agencys { Bections 182 tn 238)
dagent and principal, creation of AGHNCY, Ratification,
Classifiration of agents: felation=hip between principle,
agent and subagent. . : : _

Agent’'s Huthorityfﬁevn:atinn,,renunciatinn etc. Rights,
duties and Liabilities of agent principsl.-

1 Termination of agency. - : o

%, Tha Sale uf Goods Act, 193a

2.1 Contract of sale of Boods, meaning, sale of geoods and
agreement to sall, assentlals of a centrac of sale,
formalities of a econiract of sale, sale and hire-
agreement. '
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3.2 Provisions relating +to conditions and Harranties.

3.3 Provisions relating to transfer of proparty or ownerahip
3,4 Provision relating to performance of contact nf sale,
rights of unpald seller, remidial measures.

2.5 Provisions relating to ouction sale. '

4. The Negotiable Tnstruments Act, 1881

1.} Negotiable Tnstriment tMeaning, characteristices types,
parties, Holder and Holdsr ip dus course.

4.2 Negqutiation and types ot endorsement.

4.5 Distenour of neqotiable instrument, Noting and protest,

Finmk e Recomtended

Business Law -~ Balchandani. . .
Business Law - 5. N, Beget and M.S5.Patil Lk
Business Law - Oulshan Kapoor,

Dusiness and Comeercidl ! aw ~ San and Mitra

An Introduction to Mercantile law -~ M.D.Kapoor.
Pusiness [ aw - Verhalekar,

Busirness Law — M. 0. Mulla.

(30g) H.F.D
HIMAN RESMIRCE MANAGEMENT AND INDISTRIAL RéLﬁTIﬂNS

Human Respitrce Mabhagement

1,1 HNature of H.R.HM.

Function of H.R.M.

H.R.M. and Fasrscnnel Managsment

H.R.M. and Human Resource Development.

Forecasting Human Resources

Innovative Human Respurces options

Strategic Human Resources FPlanning

Human Resources Management Process

H.E.M. Interventions and Humean Valueg

Bole of EBovernment & H.R.M. -

The snvironment aflecting HRM at enterprise level.
Humalr Resources plan of an enterprise

fAole of Humarn Rempurces Mahagement in Productivity and
gualibyy. :

Manpower Planning

?.1 The pre-requicites of manpower planning

2+2 Manpower requirment planning

2.3 Drganisational FPlanning & Productivity planning.
2.4 Sstiting manpower standards, ratio, trend

L ]
E,a!ﬂqﬂ“u-hmm

e
L

#.5 HManpower forecasting, statlistical foreceasting techniques
for managerial technical, supgrvisory, skilled .4

unskilled labour.

& MBO Approach. ) -

-7 Manpower Reswarch — aspact of cost-bensfit analysis in
in manpower mnanagement.

B Systeme approach to theory of manpowsr managoment

% Intesrates budgst for manpowsr planning

1P Asspxsment of manpower plannning

«11% Controlling manpower costs.

»

W
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Human Respburce Spaclit . . .
.y Audit of Human Resource for npﬁimum ptilimation.
productivityy grovth and‘prnfitabilltv.

x.2 fudit of business goals & plans

x.5 pudit of pusiness Assumpiion®

3.4 Aodit of business personneg practices.
=% Audit of Human rescurcen utllisation

%,6 Madit of Enterprise prmdu:tivity
%.7 PAudit of industrial relations .
Industrial Relations.

4.1 Labour Managenent Relations

4.2 Industrial Relatione

4.% OGrievenes sptilement, appruachj machlinery

4.4 Employees epychplogy & Industrial Relations.

4.5 Conciliation, Mediation, Arbitration and Adjudication.
4.6 Collective Bargalpning-

industrial Dispuies '

5,21 Caunses

g .22 Duration

5,2% Remsult

5,24 Cost of dispute

5.2% Cures

£ 24 Methods of pettlement
Preventive Measures ’ .
5. 31 Bocial Serurity policles & mEABE e
5.3%2 Work culture

5,33 A)ternate linion

8 24 Works cammittess

5.35% Role of Trade Union.

(Z@5)y A. TITLE - MARKETING REBEARCH & COMSLMER BEHAVOUR PAPER I

1]

2]

1}

9]

Markeiing Research - Criticism, mthical issoe in markeblng
Roesparch. neveloping Research design, Data Collectipn,
Gampling technigue and designs Questinnaire planning and
execultion ’

fresentation of Research finding — Role of report, Tyes of
Report. contents of reports for exacutives, principles of
report presentation, Principles of reportwriting, Principles
of tabular prasentation, Percanal Preseptation-

Specialised techniques in market Research readership BUrVERY S,
opinion poalls, marketing and its, shop audit,'advertiﬁinq
affertiveness studies, copsumar panels, test markating,
overssas market Research, Sales analysis and forecasting.

Consumer Bahaviour — Mature, Seopw, applications CONSUmETr
behaviour and life style marketing

Information research — types of informatlon search marketers
influence on information search, Purchase process and post
purchasze behaviour - Theories of post purchase.

Influances R Can\sumer behavinur

Perepnality and psychographics -~ its paturs.
Theories of personality — the peycholig.=al theory of freud,
gocial -~ Psycholpgical thepry, Trait theory, BSelf concept
theory. I1ts application and relevance.

'



REFERENCE BODKS -

1. Marketing Research -~ David J. tuck, Hugh ©@. Wales, Donald 4.

2.

1.

1.

12.

Taylor, Ronald ©. Rubin
Publisher - Prentice Hall of India Pvt. Ltd New Delhi.l
Marketing Research (Messurement & metheod) - By Doland 5.Tulld,
Del 1. Hawk ins, fublisher - Maxwell Hacmillan,
International Edition,
Marketing Remearch - Text, Applications and case rtudies —-
By Ramanui Majumdar, Publisher — New Age International (piLtd
New Delhi
Cohsumer Behavour- By Bennelt, Feter D. angd Kassargian,
Harold H
Fublisher - Prentice Hall of India.
Experiment in consumer Behavour — By Britt, stuart Handerson
Fublisher - John Wilev and sons.
Marketing A Pehavicural Analysis - Chisnali, peter
Fublisher — McBraw Hill and co.
Consumer Behavour - Engel Jemes 7, Kpollat, David T and Miniard
pavl W. Fublisher -~ Hi)lsade, Dryden FPress 1984.
Consumer Behavour — Schiffman, Lean 0 and Kanuk, Leslie iLazar
1987. Publisher - FPrentice Hall Ine. Englewnod Cliffs.
Cansumer Behavour - €ngel, James F. Black Well, Rager D and
Follatt D. 1986, Publisher - C.B.5.College Publishina,
Mew vork. '
Consumer Behavoutir @ concapt and application ~ by Loudon D.l..
arnd Dalla Bitta.f.J. 1984, Me: Graw Hill.
Consumer Behavour and Practice of Marketing - by Runyon, K.E.
and Stewart D.W {987 Publisbher — Merrill Publishing co.
For  Tepic No. 3, 4 and 5th - Indirs Bandhi National 0Open
University scchool of Mot., studies.
ME-A]l Book No. 1, 2 and 3,

1%.Marketing Research - G, €. Beri, Tata McGraw Hill.

A% B - HUMAN RESDURCES DEVELDPMENT
PERSONNEL ADMINISTRATION

FPERSOMRMEL. ADMINISTRATION

1 Perzonnel Administration in India.

2 Historical perspective

3 FRole of welfare officer

4 Weltares Administration in India.

5 Duties of Welfare officer: Stalutory & non—-satutory
& Functions of personpel Administration

7 Fersonnel policy

election, Induction % Training

.1 Employment, Selection, Living

2.3 Screening, interviewing & testing

2.7%1 Reguirements from different categories of
personnel, Trades, #kills; supervisory, Ewecotive,
Sales, research and technical, accountancy &
Computer & skilled workers.

2.32 Designirng & administering tests for such categories
for measuring aptitude, attitude, cdeuterity, social
skills, inteliigence, personality & communicative
abilities,

2.33 Mpasurement & evaluation & past achievements &
eHperience.

2.34 PDifferent interview techniguers & scbring patterns.

)



».4 Testing abilities _
7.41 Techniques E Testing
7.2 Multiability Test :
2.4% Ditferential Aptitude Tast :
2.44 Test & special Intel]igance_hbilitv
2.45 Psychomater
5,44 FPhysira) ability test
4,47 Using Test score in evaluation.

2.% Teating Personality
2.51 Techniques
2.52 Seli report technique
5 . 5% Work sample procedures
2 54 Hrhievement Teste

n_& Dbjectivity 3In Testing. sssessment and
approaches.

2.7 Induction spcialisation placement and. Job Orien

.8 Training & axtablishing kraining needs.
: 2.81 Methods % fApproaches in Trzinina
5.@2 On J4ob Training )
2,83 vestibule Training
=~ g4 Orientation
5. g5 Apprenticeship
.86 Individual ¥ Team1Simulatinn
2.87 Training & Development

Job Studies .

7.4 Jdob Analyesis, task, positian, joby, pecupation

.2 ok pescription '

2.3 Job Tible, work Activities, Fhysical envitranment

social gnvironment & & jok

4 Jaob gatisfaction

5 Job Earichment....- e
& Job Enlargement :

7 Jdob design & job redesian
g Job Evaluation
Compensation Facets.

b}

4, BDares b criteria of :umpennatinn
4.2 Comparable values, Job Evaluation
a.3 Pay Ranga, Pay Gatisfaction

4.4 Fringe Bennfits :

f.9 Uﬁupp]emehtary campﬂnsatinn

4.6 WVariable {ocmpansation -

4.7 FPerformance Related Compensation
Gripvence % Discipline. ’

5. Grievenpre, discipline. vonflict

i
2 Management of conflict
X

)

5.% Disciplinary Botion

5.4 Rewards, anpreciation, promotion

5.5 Promeotion policy

5.4 Transfer, Saparation -

n.7 Misconduct : Inqulry, procedure of inguiry

s 8 Punishment, gemotion, suspension, dismiasal

thterviews

.8



pispuie studies

&.1 Btrikes, types of strikes, illegal strikos.

2 Lock outs, illegal leckoulin

% Forms & Preventions of strikes & lockouts

4 Ruole of management, Union, government, Media and
public opipion.

s code of Discipline

& Code of Inter Union Conduct

v Btats Intervention

8 Tripartite conference

9 Industrial Truce Resplution

6.10 Implempntation & Evaluation Machinery

&.11 Ways of lndustrial Paace

6.172 Caunes of dispute

h. i3 Cost nf dispute, essentials of dispute, Jmpact of

dispute. :

{34ty C, FINANCIAL MANABEMENY -~ I

The nature of financial management

1.1 Scope - obiectives

1.7 functions of financial controlier .

1,3 Organisation of finance department & its relationahip
with other departments, )

1.4 Finance in relation to other allied disciplines—
Finance & Economics
Finanre & Acconnting
Finance & Corparate Laws.

Cspital Budgeling Process

2.1 Project generation - evaluation fappraisall - splpction
- execution.

2.% Investment Criteria - Payback period- piscounted - cash
flow method — Net present value method — Profitability

index - Internal Rate of Return - RO

.= Capital Ratioing

4 Capital investment & inflation — impact of price level

charges on financial decisions.

5 fisk analysis in rapital budgeting

2.5 Cost of capital

.7 Boclal cost bengfit analysis of project

Sources of company financa

7.1 Comparitive evaluation of various instruments of fund

raising. Equity shares, Freference .

«.2 Gharps Right-shares - Debentiires - Daposits — commercial
papers — Global Lepository raceipt — Eure issUEs - Mo
instriments :

=.3 Neqotiating term laan prapossals

Internal Tunds as a soDuree of finance

A.1 Dividend policy = Dividend Theories

1.2 Bprus iSsue.

Y



- A% {D) Materials Management:

F——————TT TR R e b

1. Growing importance of materials management-Objective, functiovns and
scope of materials management-Organising for materials management.

Z. LLegal aspects of materials management-Forecasting for Materials
managment-Materials management planning.

%. production and inventory contorl basics—Droer point fanﬂ peripdic
control systems-Analytical inventory control techniques.

4. Bourcing, makre buy or Jlease-buying Processing—Frobems in  supplier

1)Ammer DPens E.;Materialﬁ Management .

relations-Purchase price analysis—Cost reduction techniques.

Ernks Recomrended

2)8rady C. §.— Materials Handbook. - - '
Z)Moore Rusapl F.-Management Handbook.
41F. B. Menon-Material Management.

395 (E) Operation Management :

1. Design or organization ‘structure-Human factor in production-
Communication within a managament team—Automation and computers for
production grganisation.

7. Product-Lined testing-Manufacturing cost control techniques—
Methods, motion and time study-Work sampling-Production process—
Froress design angd layout-Froduce development and nroduction
operations. : '

%, Production systems and mapufacturing operations—Froduction controi

' snd quality contrel. ' ' '

4, Economic order guantities~-Froduction control in mass greduction

plants-Multi piant integratien-Production contril ptnhlnms-

Fooks Recommended

1) Proom H.N.— Production Mapagement.

2} Buffa, E.S.-Modern Froduction Management.
7) Walter, J. E.-Modern Management. _
4) Vandemark R. i.mPrndUttinn Management and Corkrol.

T@5 (F) Syatem Management
A5, 'COMPUTER PROGCRAMMING IN C/C++

——— i i — T e

T ——— e A il

C Janguage programming : data ™ types, expression evaluation,
precedence rules,type conversion, sequential structure, pelective
ztructures, repetitive structure (including recursion), Array,
pointers, structure and unions, operation on tite, file
processing, preprocessor.

. Dbject oriented concepts' ODbjects, CiAtE0E, messages,

inheritance, dynamic hinding, polymorphism, paradigm, reusability
and  ewxtensibility, abztiract data Lypes, encapsulation,
information hiding gensracity. )



Data abatraction in D++ 31 classes, oDt implementations. interface
and impllmentatiun; membesr, mathods, atatic members, member
fonctlons, public and private, initialization, constructors and
dimtractara, operators and function over 1gading, /0 operators,
parameter passing by walue artd refer8nca, function returnming A8
reference, finction signatures and namamangl ing, dynamic ~Memory
allpeation  and new and delete. sssignment operator overloading,
shaliow and deep copies, copy conatructor, EﬁEaF5U1itinﬂ and
friend function and classes, genericity and template functiont
and clawses container classes, Lterators, 1/o streas class
library, error handling and exception in G+t

Inharitance in C+% 1 base and derived classes, public private and
protected derivations, rontrol of access and visibility usin 0
public/private/protected keywords, type compatibitity smong super
and  sub—-typer value/pointers/reference assigninent semantic®,
virtual functiens and polymorphism, aultiple inheritence, virtual
derived rlasses. Object ariented design and programming Lsing
clamgses an inheritance.

REFERENCE ROOKS

L. The £++ programming languasge by Biarne Streoustrup, Addison

Woclay.
2. Object oriented programming with ct+ by W, Ba]guru&amy,_THH-
I. An introduction to obiject orisnted programming by Timothy

Fudd, Addison Weslay
4, € prograoming by Earnigharn an Richie.

IA% (B) ¥ Agricultural Management 2

.——_-_--..—_—-——_m.—.—.—.-—..n.——-..—.-n——-.——-..-.—..-..u.—.--—

{Agricultural Planning and Developsment }
1. Agricultural Planning and Lts imortance-Role of agricul ture

economir development-—FPlace . of agriculture in indian planningT
Appraizal of agricultural plannig-Social  £hange thourahn

agricultura-hqri:ultural Management training programmas.

2. Organimational factprs-Land reforms—Agricul tural research-
Agricultural aducation-Extensich aprvices-Frohlams of co—operatives

Community forests and forestry mapagement. _
L.and resource utilisation-Fopulation pressure-Resources

fed

ngricuiture-Irrigatiunn!mprnving agricultural paractiecea-cnrpnrate

growtlh and rural development .

4, Agro-based indusiries-Role of entral co-operative panks-Co-

pperative land development banks-National j=ed banks

agrinultural finance-Fvaluation of Agricultural co-pparative

farming and farm management.

Fooks Recommeded
13Jdna D. N.~-Pianning and Agricultural Developement.
2yTewari R. N.-fAgriceltaral Hevelopment and Fopulatics Growtit.
JIRahaman Hahfaozur-Co-operative Creedit and ﬁgricultrual
Development.
4)Goe! and BGoe)-Principles, Probelms and FProspects ot Co-
coperative Administraticon. '
tjMamor iat E.—-Agricultiiral Problems in India.

1o

.



2.

——--q.—-.n-.———-——-qp—-—-q—.—n-.ﬁ.—.n—.m—.-.—-a-———--t--—-—-'

Concept of services, characterimtics of services, classification
of mervices; origin and growth of sarvices sector, sarvices sactor
and economic development. interrelationship.

Role of public sector in servicea - Private sector in services -

Privatisation of services - reapons, Bcope and chal lenges.
Characteristics of demand and supply of services. Factors affecting
demsnd  and  msupply & Impact of factors surh as - Income 1evel,

urbanisation, education, technological development pD demand for
ang supply of services. ' : ;
Prohlems pf unemployment = Employment generation. = 5elf Employment
and services sector. Role of antreneurship in gervices sector.

MARKETING MANAGEWMENT {SPECIALISATIONY =12 B

I
{EBé}ﬁ.TITLEﬂﬁDUEﬁTIEINE ANT SALES PROMOT TONAL. MANAGEMENT FAPER 11

1]

2]
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=y

pdvertising ~ Meaning Dafinition HLsSe8 and Limitatiom, Tvpes of
advertising, criticism of advertising, Ethics in Pdvertisina,
fple nf fdodvertisino, Future of gdvertising in India,
Advartising and Publicity, advertising Agency-

Fromotinnal Mapagement Decision - '

Media - Introduction, Types, Media selection, media use and
usess ¢ Introduction, co-relation  between promotion
expenditure and sales Generation. Advertising axpenditures.
Promotional sence Tor wervice and financial product.
Marketing commupnication processs The Role af Market ing
commwunication, concept of Marketing communication, Sources of
nisunderstanding in cnmmuni:atinn,jElementa of the pramotion
mix.

] anning, MHanaging and Evaluating promotional strategy — 'he
concept of promotional strategy and Tactices. A planningd frame
wort of promotional strateqgy. Decision SEqUENTE y pnalysis for
promotional planning.

Hanaaing Sales Fromotion - Managing conaumér prompticon
Managing Trade promoticn, Managlng s2les force promotion
managing sales promot ion sprvice marketin. Maasuring the

per formance of sales promotion.

BODKG FOR REFERENCE

advertising Theory and -Practice ~ By Sandage C.H., and
Fryburaer Vermon. Publisher - Richard D.lrwin Int.Hpmewnnd
11linois.

pdvertising - By W.H.Polen {(19B1) .

Publisher - John Willey a&nd sons. New vork.

The contepporary fAdvertising ~ Ry C.l..Bovee | and
W.F.Alens{1981). Publisher- IRWIN INC. Home wood I[11inois
Foundation of Advertising Theory and Practice = &.A.Chunawal a
and ¥K.C.Sethia. Himalaya publishing House-
Marketing Manaagement - Fhiliph Kotler.
Marketing Management - Iha and Sipgha :

Promptional strateny - Managing the Marketing communication

a

- process — By Engel, Martin R. Warshaw and Themas © kinnear.

i,

ii.

12.

19.

Lt Edition Tywon Home wood .

The Marketing Communucation process ™= By M.W.Delozier

HMr Graw Hi)1l Book Co. 1976, _ ’

The Prampiicnal pehaviour - By gidney J.Lewvy 197L.

Publishear -~ Rlenvions ITI, Srott fovesma.

Trade Deals in India -~ By Singh 1.D.April 1584
{Trends,Frectices and praoblems decision) : i
Sales Promotion Management - By Buelchs John A 1987 Prentice
Hall. .

Fromotion Management Sirategy Approach -~ Burnett John J 1984.
wiest Publishing Co. -

Advertiseing Hanagement (Concept & cases) By Manendra Mobhan,
Tata McGraw Hill -

advertising Management - By David aaver, Raleevy Batra, Jdohn
MyeySa— erentice Hall of India Pwvt.Ltd.
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zps (1) LABOUR MANAGEMENT AND WELFARE

e B s =
d-'ni——-ﬁ-—--_ll——d“—#_—-—n—i-.-'ﬂ-_l_uq-l-—--—'-l b

Manmgement nf Social Diversity

1.1 Son of the Beil, employmnent of local people

1.7 Fmpleoyment nf displaced people

1.5 Employment ot Women Employees, problems of  Women.
pMploOyeERs,

1.4 Employment of dependent of existing employees.

1.5 Problems of unorganissd 1 abour

1.& Mansging diversity

1.7 Problems of child labouvr & statutory provision®

1.8 Problems of contract labour and statutary PFPV}Ei“"E

1.9 Problems of Bonded jabour and statulory provislphs

1,19 Froblams of cagual and badly wnrkers

1.11 Abhzenteesism

1.12 Labour Turnover _ -

1,13 Prrblens of female WOrkers,

i.

™

problems of Racial, linguistic, raligions, centeist

pature, and Human Rights; Role of management iR such

situations.

Technnlogy & Personnel Management

2.1 Labour & Technniogical changes

= 2 Repnovabtion, foromation, cnmputerisatinn; need and role
of management via-a-vis 1abour -

2,3 Absnietr trchnoloaies, technolonical revolution,

Outdated technoloay & cost affect/survivel

Fer formanre Appraisal

~. 4 Periormance Appraisal & potential abilitins

3.2 Merit Rating .

=.3 Meothods of periormance apprinisal

%.4 Jot Performance % Per formance measurnment.

3,5 Walidity, relishility and openness in appraisal

%,.4 Parformance Revimwe,

=.% Fotential APRraisal

4.1 Carear Development

z. 9 Prediction of individua) progression

7,350 Maeasurement of creativity

Negntlations _

1 Negotiation skill, traditional approaches, newly pmernirng
negotiations wkilla,

2. Megotiations im decision makinp procese

I. Understanding sSignals of behavour in negotioations,
niving signals arknowledging signals

4, Lot of disagreeing -

T Py epar ing for negotiations.

&, Argaing, Listening, Agraeing, interruphting, blaming,
talkinn too mich, sumparizing issLESs neutrally,

challenging, being non-commnittal, Teating comml tments,

seeking, qiving and sxchanning information, deadlook .

conciliators & mediators, _ .

7. Froposing, receivipg proposals, acrutinising proposals,
Adiourments, Padeaging, pargaining, customs & pratices,
Gambits & tactics, continuing relationship

8. Models of Negotiations

8.1 Priveipled Megotiations

8,2 The no fault targaing model
8.7 Nierenber’'s Approach

8.4 Cohen's Approach

8.% Walton & mackersiels approach
8.6 Leritz’'s fpproach

a. Mall's Matrian/Kennedy' s profiles. .
. Review, objectives of managlng negotitionsy concept,
context and process bawed on objiectives.

12-
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{3067 C. FINAHCIAL MANAGEMENT PAPER II

Working capite! management

1.1 Concept of working capital & operating crcle

1.2 Determinents of working capital

1.3 Sources of working capital - boath permanant % var:sble
worTking capitel. )

1.4 Reports of vaious unmm:ttaea -~ like Tnndup, Dehejfs,
Chore etg, :

Management af receivables

2.1 Goals of credit management _

2.2 oOptimum credit palicy P T :

Management of inventoeries )

3.1 Objectives of inventory Management

3.2 Techniques of inventory Hanagement

3. Zerc lnventory concept.

Management of cash & Bank balances ' .o

4.0 Varjous facets of cash management

4.2 Techniques optimising cash & Bank baiances

Operutional & Financial leverages .

5.1 Mesning & its effect on ahurchulders earnings.

5.2 _EBIT - EPS analysis

3.3 Measures of financial leveragel

5.4 Capital structure thecries

5.5 Capital structure Flannning.

Len

6.1

6.2

-’

enping & mix purchases
Meaning - Utiling to. cancurﬂed part1es
Tax lmpllcutiuns

306 (D} Hater:uis Hanagement

e e kNPT AR A W i

Integrated 'Huteriuis Managemetns-Coporste Floicy and Materials
Management-Organisation and control-Materials Reseach.

. Materials F!unnink and Budgetiag—-ABC Anelysis . ~Co-dificsation and

Standardisatien source Selection.

- Creative_ Purchazing-Pyrchase  Systemsz_Price  Forecaating-Buring

Seasonal fTompedities-Purchasing under Uncertainty-Purchasing of
Capital Equipment. ' :

Internationa! Buying-Import Siﬁstitution*Prubelm of Technology-
Transfer Public Buying-Legal Aspatts of Buying-Insurance Buying-.
Buyer-Seliter Relationship and Ethica. :

a) Stores codification - Need, requirements of good coding system-
t¥pes of coding, codes for physical identification.

b} Standardisation - and variety Reduction - _  concept of
standardisation- forms of specification, valuation-variety -
savings. :

Bookz Recommended

ljLamar Lee¢e and Daobler Donald-Purchazing and Material Management.

'2)0o0pal Krishnan and Sunderzan-Matrials Management and

Intergrated Approach.

I)Ammer Dean S.-Materials Hanagment
4}Palit A, R, - MNaterizls Management,



P ——————— L Ltk S

i. Beheduling ot prndu:tinn;ﬁrant charts—~CFM and PERT Liﬁe balance

echnelogy-Production forecasting.

Z2., Production inveptories-Eronomic lot = size-Froduct designing-—

Standardization-Specifaction~Diversification~Problens of production

development .

X. Conkept of persent wvalue- VYarious rriteria for comparing investne

and replacement alternatives—-Control charta-Statistical basis
control charks. .

nt
af

&, Linear programmino-Sraphic wmethod-Simplex Mrthod-Transportat ion

problem-Cptimality test-Break-even point~Break—even analysis.
Eooks Recommended

1)Butfa E. §.- Modarn Production Marn agemnstt.

“i1Goel B. B. and Bupta . P.-Froduction Managemert .
I iMoore Russel F.-Management Hand~-Book.
4\Farnete-Froductions and Material Control.

Systems Mansgament
06 (F) FOXPRD 2,6 FOR WINDOWE

1. MWhat is & Databane
gimple & Relational Database
Introduction to Foxproa menu structure A gquick Tour of the
Merr system, Nialog box controls, Working with Foxpro’s
Windows, Working with Foxpro's Windows , How to we the Editor.
2. Creatubg 2 Databasa structure '
-~ Defining structure of a Data base file
- Entering the field names and Typas
- Opening, closing and saving a Database
- Copying and mndifying structure pf & datapase 1ile.
Z. Adding Editing and viewing Data
- Appending Data
- Changing or Editing Data
- Browsing throvah the Data
- Reslzing or changing the arder of fields
- Deleting Record, Moving Fointer
4. Understanding Indexes & Expreasion
-~ Types of Indexes
(Sinole, Compound, Structural gompound Index, compact}
- {Jverviaw of Index Dialog Box
- eerstanding expression
- Smlecting and controlling Inddex Tile
Using Queries and ! ngical ExprassionE
Logical function , cperators
Relaticnal operators
For and while elause
Rustmnre Technolegy
- Making Pueries for single and multiple Records
Scope -
Fields

iy

()



1a.

4

Generating Reports
— Designing the Report Form
- Woarking with Report Dbjects
~ Object Dialcocg Bones
-- Page lLayeout, lLayout Tonls
Data arpuping '
- YVariabies
" uick Repori
- Selecting, Copying and pasting Repat objiects.
Managing numbers and Dates
Managing multiple Data Files
-~ Opening Multiple Database -
-~— Gpecifying Relationship =
~= Jpining .Ewo files
—= }poation . : ) =
Understanding Memory variables
rreating Command files , .
- Setting up loops with Do while c.... Eiddo ;|
Mak ing Necisions with IF....Endif
Case ...... Endcase -
Procedures and Farameters
Commands to be veovered ’ _ . ’
arcept, Input, Activate / Neactivale popup/Menu, Define Henil,
Define pad, Define popup, Define Bar, Menu prompt, Define
window, Activate screen, Append At (a), Row, Col, Browsk,
Delete, Recall, Pack Greate, Edit, Display, list, 6o, Top /
Bottom, Skip., Insert, ZIap, Find w®eek, Locate; cprl inue,
Modify, gquit, copy Rename, Replace, Runitl, Select, Say -«

i

get,1f ... Enoif, Gran .... Endscan, for ... End for sort,
Index, Index Tag, Sum  total, Save, Screen valld clanwse,
procedres . . . . . i '

- Functions to be covered . . S

~ flil string fanctions _

-~ Atl Mathemetical fun;tinnﬁ.tﬂemﬂri:}

- A11 Date Funcotions o

str(), GCalculate (Y, Trim (), Alteim {1, Len (), iower ()4
Upper, ™Min, Max, Mod, beiwsen, Transform, Replicate, Right,
substrabe, Round, Int, sorl, space, Left, CToD, 07O ete.

- 50L Queries : :

~ SBereen Designing .

Practicels (nternal Assesement ) . )

B proorams hased on the above topics, which should include
atlpast one complete Menu driven program. '

BOOKS
" FouFro 2.4 for Windows -~ Sieqel

2 (B) Agricultural Mananement 1 { Co-operative Managemnent )t
— e by P T — - S = i .__*

.._-.__—__--..—a.-.—-«.-_-——-.-—.----.—-u.-—-.—p.-..-—-—-—---'--—-hn——---——-—

: . & 1

Co~pperation-Principles of Cp-operative Sector. and Eronomic
Development-LCo-operatilve Managemunt—Prﬂfﬂsﬁinnaliﬁed Maragement of
Co-pperatives. : . _—
State and Co-operative Movement-Effect of Co-nperative lLaw on
Manageman t-Co-nperatilve Mergers—-Taratlen ot Eu*npmrative~ﬂeed far
Cost Audit in Co-pperative Business Organisations. .
industrial 'Relations. in Ea—nherativ55-Puh11: HﬂlatiDHS"IntEqratEd
Approach to Co~operative Development—Co-operatives Marketing-Supply
af Agricultural Inputs~Finan:ial Stucture and Proplems of Marketing
Co—nperatives.



Co-operative fradit-Shore—-Yerm and Lonp-term Credit Structures-

Urban

Co-operativ Rankino-Public Distribution and Roils of o

operat lves—Managament of Svgar Emwnperativnm-Cnnsumer'g Cri-
operative Management-Modernising Administration in Co-operatives.

Frnks Recommended

Kamat, B. 5. — New.Dimensions of Co-operative Management.
Boe) and Goel-Principles, Problems and Frosepects of fo-
operative Administration. - '
Mahfoozur Rahasinan-Co-nperative Credit and Agricul ture
Uevelopment. '

Fagfemathrap | .~Rural Co-fperatives. :

Bupta, K. R.~ Indian Issues in Aagriculture.

2.

.

DL iHY Servites Sector (11)

A+ e A Lk U Lon A —— T —— o A '

1. Marketing of Services - concepht, need and importance of m
Marketing mix—product, price, place, promotion, people,, physical

evidenre in Services sector. Concephk of relationzhip martetinn.

Martat segmentation for services - concept of relevénk warget,
FPosttigning of services, differentiation and focussing.
Momentez of truth — service sxperience - customer orientation

continuous improvesent - pffieiency and effectivensss af ser-rice

unite.

Conrept of fotal guality managemant in servide geac tor -Burvur tion

model-process—delivery and guality of service. _
Sorial ohligations of service unit-service sectpr and Customer
protection. - ’

MARKETING MANAGEMENT (SPECIALISATION) SEM 111

{387} A. - TITLE ; SALES AND DISTRIBUTIDN MANABEMEMT PAPER 111

11

2]

4]

a1

Pereonal saelling and Marketing strateqgy -
Parsonal =ssiling = Meaning, . importance, sellinn procees,
Types of perscphal selling objectives. Diversity of personal
gellino situations. . "
Theorie= of Selling - A.I1.D.S.Theory of s#lling :

' "Right set of circumstances” theory of

selling 'Buying formula' theory of
se!lling ‘'behavioural egiation’ theory.
Sales forcasting - Mearing. sales forcasing methods

firganising the sals Effert -
Matiire of salews Management positions.

Hales Excoutive - Role and functions, (uaillties, Felation
with. manajer of ather marketing

: activitises. -

falees Drganisatipn -~ Nature , Purpose, Betting up sale

organisation, Basic types of sales organisation structura,
Lalea forece MangeEment ~{Introductory. ¥nowliedge) -
Recruitement and nelection, Training, Mot i v o t= o,
compensation of sales forece. '

Bales - Territpry sales gquata, sales forece perforaance

evaluation method.
Harketing channels - The neéture nf marketing channels, why

are marketing Intermediavies used 7P HMarkeling channgls

functions and flows. Humber 6f chanmel levels oharnnel in
service sector, Channel design decision. Channel Hanagement
decisicn - Selecting channel, motivating channel members.
Fhysical Distribution system — The Physical distribution an

objective, . order ProceEsEing Ware housing Inventary .

Transporiation — MNature and Importance of there activities in
marketing., Public Distributio system in India.

A

()
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ROOKS FOR REFEREMCE

Eales Managment {(Desicions, strategles, and cases) Richaard R
etil} Edward W CUNDIFF, Norman A.P. Bovan. ( forth edition}
Prentice Hall of India Pvt.lLtd New Delhi 1995,

'‘Marketing Manpagment {Analysis, FPlanning - Implementaticon and

control} (Bth edition) Philip Kotler - Prentice Hall ef India
New Delhi (1994) )

Sales Management — Py Devid Hughes and charles H.Singler.1903

Mass addison Wesley.
Strategic sales Management — By Devid Hughes and Charles H
Singler 1983 Mass addlison Kesley.

Sales HManagement - By Eugene M.Johneon Pavid Kurtz and
Elurand Scheuberg, 1986 McBraw Hill.
Managment in  Marketing Channels — By David J. Bowersn

M.Bixby cooper, Douglas M. Lampert, Donald A.Taylor 1987
McGraw Hill.

Marketing Channels — Hy i puies W.Stem and AdelE] Ansary. 1968

Prentice Hall Imternational. _
gsle= Management ronceph. Practires and Cases - by Eugene

M. Johnson David L.Kurtz Eberhard £ _Scheuing 19856 HMcoiraw

Hill, Inc. USA. , :

Selling Principles and Practice - By Frederic A.Russell Frank
H.Beach, Richard H.Buskrit. 1985 McGraw Hilil Book
Co.Singapore. '
Marketing A Managerial Introduction — By J.C.Bandhi, Tata
Mac@raw Hill Pubiishing House Pvt.Ltd. New Delhi.

Marketing In India Cases and Reading - By Neelamegham Vikas
Publishing House Pvt.Ltd. Mew Delhi. -

Sales Management Decision, Strategies and Cases — By Richard
R.Still.

Mapaging your sales Team ~ By Albert H. punr and . Evgene
M.Johnson, 198@ Prentice Halil Englewood Ciiffs N.J-

Marketing Channels System and Strateogies — By Taylor Eims,d
Robert Foster, Arch G Woodaide. Harper and Raw NeWw York.
Management in Marketing Channels - By Donald Bowerson.
M.Blxby, Cooper Denglds M.Lambert and Donald A.Taylor.
McGraw Hil} International edition 19@7 Bingapore-

Marketing. Channels -~ By Louise W.Stern and Adal I.El.Ansary.
Prentice Ball international Inc.1%89. Ennlewond,c1iff MN.J.

H.R.D. 111
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1. 1.abour Etmnnhjcﬁ

1.1 1abour market, mobility of labour supply and demand of

labour
1.2 Role of worker in developing eCRnoMy’
1.3 Hages,
1.%1 concepts
1.%2 Thearies
1.33 Principles
1.34 determinaticn

t.4 Types of wagpRs

1.5 #age components

1.8 Dqtnrminant of Rational wage policy
1.7 Wage policy for developing ®conamy
1.8 Labour problems in India

1.9 Renabilitation .

1.i@ Employment policy of Government
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abour Costing
1

|l.abour cost

, momputation & cpntrol

Cost & cavass of labour Turnover Lk ways to reduce’ the

cost .
Cost of Yra
Work study,

ining t.abour
Time shudy

i abour Produckivity
Time Keeping

Time booking
Documentation of wades

Treatment 0
leave pay
Compotation
“hour.

+ Dvertime, idle time, night shiftt allpwance,

mi lahour cost’ per produbtion hour/machine

Compensation Managment

Preparation af payrall

Waoe pelicy & prinriples

Preparation of wage packet

Wanes AnAlysis.

Wage Jevelw, Justification nf intentives.

Principles

applicable to all incentive schemed

Feauneraton system

%.51 Time Rate, ordipary level

.42 Time Rate, high wage level :
2.63 Buranteed Time Rate .
2,454 Bradvated Tise Rate

2.55 Straight fisce Rate

E.hA Indivvi
3.567 Group
I.88 Pomuas

duri Ronvs schemes
Bonus Schames
systems for indirect workers.

3.67 Incentives; productivity realaten

| abour tini

4.51
4,52
4.5%%
4 .54
4.95
L T
&4.397
4.%8
4,99
4 ,&0
4.6 Exit
4,41
b .62
.67
4. 4619

on%

1 Trade imions, philosopby, origin, tvpes
2 Development & necessity gf Trade Unions
% Character & coltere of Trade Unipns

4 Process-& Lnionanisn

& {eadership

Study of Pehavouy

etugy of Preferences

Lesadership within organisation
Leadership commitment

Ideoingical commitment

Opportunist Leadership

Pplitical Affiliation

Sorial background /badeing of leadership
Affiliation with underworld/mafia

trade Unicn & Productivity

pnlicy &-Impact af Glonalisation on
Fuployment _

Industrial Reiations

Trade inion '

Hecessity of learning new skills & technologies

|8

v
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Industrial hygiene
m t Working Enviromment, effect on job perforeance
5.2 Factors in work environment, Lighting, Temparabure,
humidity, noise, vitration, gust, vapouls TUmes,
rediation, crowding, vepntiliakion. '

(3BT} ©. FINANCIAL MANAGEMENY PAFER 111

Capital Market

1.1 Meaninng -~ Classification

1.2 Growth of Indian capital market

1.3 Stock exchanges in India & abroad

1.4 Working of Indian stock exchanges

1.5 stock exchange ferminnlogy

1.4 Mutual funds

1.7 Merchant Bankers

1.9 SEA! Guidelines : "
Meney Market

2.1 Characteristics & types

7.2 Bullion market

2.3 Bill market

2.4 Market of foreian sxthange

Expanzion & Diverzification
3.1 Take owers — mEYQErs - amalgamation

x.2 Relevant SERI Buldelines

%.% Develpping conalomerates & expandinn subsidiavies
zZ. .4 limitations of erpantion strateqy

Pisinvestnent =trateqy

4.1 Meaning - naed .

3.2 Disinvestment in public sector understanging in . lndia.
Non Banking Finante for canpanies

5.1 Browth — Reasons for deback :

5.2 Concerned controlling Guidelines.

venture Capital '

&.1 Meaning — New .

4.2 Indian Fosition

Industrial Hinkness

7.1 HMeaning - Causgs - effects

7.2 Remnedies for its removal & revival

Management of investment portfnlie

Management of foreign gxchange & foreign collaborations
Preparation of financiz) statement analysis & reports.

I@7(D) Material Management =

Lt Pt o L L e e e B ey = A S S S S

gtores Management-Stores systems and Procadures—Incoming Materials
Control -Storesz Accounting and Stock verification—Ohsnlete, Surplue
and Scrap Hanagement—ware—hnuaeinq ang Stores Manaqement.

Value ﬁnalvﬁia—ﬁaterialé Handling-Transportation and Traffic
Management-Trafic and Phaysical Distributiﬂn'ﬂanaqement4

INventory Management iv INdia—-Economic Ordering. Eunntity~Practica1
inventory Systems—-Future of Materials Management.

OR Techniques in Materials Hanagement¥ﬁcle of PERT in Materials

Management-Computers  in Materials Managemen t~Evaluation of
Materiale Management—Index Ratin in Materials Management.

19
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Pooks Recommended

Gopal Krishnan and cudersan—Materials Management.

Materials Handling Institute-Handling MOdern Methods and Inteqrated
fipproach.

Bragy, L. 5. Materials Handbook -

Gokarna, P. R.-Materials Management.

amar Dean, 5. -Materials Management.

37 (E) Cperation Management

Procurement-Purchasing Fplicies Frﬁb!ems Procurement Funttifnﬁ-
Budgets and Improvement of Storas—¥Xeaping and Stores Cantrol-¥inds
of Stroes Inveatory—Stores Inventory Centrol-Pysical Inveniory.

Flant Safety and Emplovee el fare-The Froblem= a? Industrials
Aecidents—~The Safmty—Control Frocedures.

L 4
Industrial Waste contral-Plant Correspondence Preentive
Manjntenace—lmpact of Automation-Maintenance Management. .

Management Development and Product Hanager—ﬂnmunitatinn Infnrmati?n
and Systemn Centrel-Management Information cuatems-Recent Trends 1n
Frodut tion Management-Top Management Responsibility.

Rooks Recommended

Bromm H. N.-Production Managment. .
Goe}, B. 5. and Bupta, D. p.-Produticon Manesgement.
Tatraporwalia Publications—New Products,  New Profils.

@7 {F). DATARASE MANAGEMENT SY&TEMS 111

Data independence, data models aetwork model, DETH
proposal data definition ant manipulation languages
hierarchical and relational modeis)] storage organisation for
relations, relation slgebra antd calculuey reliational QUETY
language, query protessor and pptimizery functional
dupmndencies) nermal forms, multivalued dependencies;
decomposition, integrity. protection, agcurity, COnCHr rence,
recovery, distributed datx bases, available data base syatem.

REFERENCE BOOK
t. Date, C.J; fin- Introduction to datsbase systems volumes
1 & 11, Addison= Wesley.

2. W iman, Jeftfrey nh,j Principal of Database, 2nd Ed,
Galgotia Publ. Pvi. ftd., 1992

. Simpson A b Understanding dBase—117, B,P.E,Publications,

4. Whittington, R.P. 1 Data Base 3symtem Enginesring,
Clavendon Press, vendon Fress.

3. Pratt P 1 Data Base system Managemetn and Design, Bod

and Fraser Publ,. Comp. 19R7.
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7 (8) poricultural Managnent : ~. 111
(Integrated Rural Devmlnpmant

[ .-_.-_.u---—-.—-—.-.-u-..-.—.-...—.'-—,_-—.-.-..—-a-—-—-u---——-.--——-

Integrated flural bevelupment—ﬁgricultrdal Efficiency and
Manaqpment of paricn] tural Input5~lrrigatinn and Economic Change™
Cropping pattern for Rural ﬂevelnpment-ﬁimenainn ¢ Rural anertylin
Iﬂdia-Empinyment planning fer the Rural_PﬂﬂrﬂRnle'nf ro—-operative
Induﬁtrialtﬁatatea.. . b . .

Urbanism &and Rural Develupmént*DEﬁentralised approach 0 Rural
deveplupmﬂnt—Prnhlams of Fribal Bevelmpment, Rural pevelppment and
Small Brale -Industrieawﬁurhl Entreprenaurship and- mnnageﬁent
pevelopment. : o . :
Management ~ of Consuner ' s :nﬂnperativeFDnﬂnperative Department.
Strores in Rural araas+Furchdse Pnlicaiﬂﬂrqaniaatmn and purchasars
for ﬂn—npprdtive'Prnductg. ' w - _ .

Co-operative pairy for Small ?anﬂle~Hnrticu1turauﬂanaqement—ﬂursery
managment o©f Labour Contract and Construction tn_anrativeﬂattle

Hanagementnﬁecent Trontds 0 hqri:ultural Managment .

397 (H) Services management (I1T1)

——r - -.-__a.-.--.-....u--..--.—-.-n.-..-u-.--—...-.-.— e e

Fianancial Services - scope and pature at financial Gervices,
Banking Services - pature and ScOPE. Venture capital | nevices:
Underwriting aervices,Merchant banking services,Potfollo sErvicEss
Mutual funds, Factoring sErvices. : ) R
Insurance Services -~ nature, Scopeé, Eha#atteristics, impartancs

for

econinmy, Cunlomer, socioty at larae- Classification of

;asurance servicHs, -New trends in life jAsurante and neﬁﬁfal

ineurance services:.

-

Invaratment_iervicEE -

.-.---—.-..—---nq-.--.q-—---—.—.h_-.— .

Need | of invesime t wmervices -~ avepues of ,inveatment—

. aasesament © af avenuas—caenultancy gervices 10 4inance  and
investment - Brokerage BEFViCes - Agency garvive for utl and other
financial institutes. '

&.

RE COMMENDED BONKS

--.—--u-——-—.-q—.—.—q- o P ——t—

Marketing of wervices, - Ed- pidnhi chand
Rawat puhlicatiuns 1994,

. EssEnce nt services - adrian Fayne,

: , . FPrentice Hall — 1996 _
gervices marketing Y- Ed. Ravi ghankar '
Hnuth”ﬁsia.Fubli:atinn 1997

. Managing services

marketing{Tent % Readings) John E- -B- Hateson,
Dryden Press 199L.
Total quality service — P H. Brtatatis.
puality service Pays ~ Harry L-- Lefaevry Vanily Books
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491. Entrepreneurial Development & Business Ethics

P ——— L T A o . P il oy S

Entreprenmsurial D!vnlnpmen£

A — ——— — T s g —

{. Detinition—-scope and importance of entrepraneurship It=
relevance to Indian Economy-Entreprensurial valugs—culitural and
mocial environment-characteristice of a successful entreprensur—
Entrepraneurthip Oevaiopmant Cycle. ’

2. fole nf Fiancial Institutions and Commercial Banks in
promating lntr:prnnlurahipnfinancinq schenas of fered-venture
capital schemes.

%, Economic Theories of Entrnprnnpurnhip~lntrnﬂu:tinn te theorises
of esconomic development and the role played by sntrepreneurs  in
economic develpopment . .

BFusiness Ethics

s el e el PP g L Yo e o S

1. Moral izsyss in business—justice and economic
blowing-
social responsibility and mocial r!ﬁpﬂnliVEﬂElI“lfQUﬂEn*! for and
aginst involvement in ancial actionm-rolse ot gnvernmnnt~uu:ia1

environmental protection and conwumer safety-whistle

audit.

n. Introguction to important socinethita) systems oparsting
india and the world with mpecial refegrence to Gandhian,Jain,

1stamic and Marxist approach o nysiness bghavour.

3. Ethics in functional arsas—Marketing . &and Advertising-Trrade
swcretes, carporate disclosure and insider trading-Accounting,
Finance and corporate Takwover -~ computers - Employment,

and wunipns-Discriminatory action inc}uding the gender:
copyrights andintellectual property rights.

4. Institutionalising ethics—Protessional ethical codes—-orporate
codea~formal committees~control and audit ayastems for enfarcing

behaviour .

popks Recommended

1. Business Ethics - fichard De Omorge

5 Escentials of Mapagement - ¥opntz and Weihrich
%, Managemsnt Ethics - William Evans.

4, Management by valuas - 5. k. Chakraborty.

s  qeven Sparitual Laws of Succass -~ Despak Chopra.
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402, Husiness Policy and Stategic Management

—-—-----—----—n—-----—-——-—-——-——-—.-n---m-..-_____.._........__,.__...._........__-.--_ﬁ*-—

1. Business Folicy antd Serneral Hanaqemunt—rﬂnceptual Foundation-

Stategic Framewory of an organisation.

2. Miseion, purpose and - nhiEttivas—‘ Défininq' a busine=ss—

Envircnmental Appraisal-{rganisational ﬁppralﬂal SWOT Analysis—

Stratenir Choice.

3. Imp]emEnfatinn 0! =strategy - Btroctural Impiementat%ﬂn
functionai Implementation Bahaioural . Implementation
Establisbhment ot Standards and Measurement of Ferformance-

Feedback and -Reoview.

4. Role played by personal values and socisl responsibility in
evelution of a stratagy.

1 A

Books RefﬂmmEHdEd_ >
{. Buziness Folicy, Test and Cases - Ehristenses, Andrewe, Bower,
Hammeermesh and Parter. _

2. Business Paliecy —~ Azhor Kazmi.

3. Strateqic Management - John Penrce and Rlchard Robingon. dr.
4. Stategic Management - Samuel Cerco.

Y. Competing for the future - L. K. Prahld.

4R2%, Business lLaw II

e e e M LA i e —— e —

l. The Companies ﬁct,;1?56

1.1. A& Ceompany definition, meaning features and types of
companies.

1.2 Frovisione relating to incorporation and a ChmpEny
Memorandum of Association and Articies of Association.

123 Frovisions relating to capital structuwre, dividends and
directors.

2. The Partnershiﬁ hct, 1332

2.2 Nature of Partnership, E=zsential elements constituting a
partnership, test of perthership types of partnership @ and
partnars. ]

2.3 Mutual re]atimna of partners-rights, duties and Jliasbiliiies
of partners, Relationa of partners to third parties.

2.4 Froviselons relaling to minor partners

2.9 Provisions relating to incoming and autgu;ng partners.

2.6 Dissnlutien ot a firm modes of dissolution of a firm

3. Introduction of the consumer Protection fAct, L1986.

1 Definitionz of ronsumer, & pﬁrsnn, gnnds, . service, - trader,

manufacturer, meaning of consumer dispute, cnmpiainf ‘unfelr

trade practice, erotrictive trade practie.
3.2 Congumer protecticen councils, _
2.2 Consumor Disputes Redressal Agencies.

-
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Books Récnmﬁéndaﬂ

Ausinets Law — Balchandani. .

gusiness Law - 5. D. Beet and M.G.FPatil
Pusiness Law —~ Bulshan Kapoor.

Business antd Commercial Law — Sen and Mitra

An Tntroduction to Mmrcantile law — N.D.Kapoor.
Bugsiness Law -~ Vechalekar.

Business Law — M. D, Mulla.

434 CURRENT RUSINESS SCENARIO :

fA] Govt. Policy 1t
1. New Economic Policy —— Industrial policy since 1991.
2. Banking Sector Reforms — Measures taken by Govt. far
Privatisation of Bank. _
T. WTO and Implication for India -~ Impact and expoart policy
~-— Salient Features.
4. Indian Capital Harket Reform= - Malegam Committee Report
m o Primery Marktes -- SERI Buideline on
investor protection & pricing of public
. imsues - Critical Evaluvation of Role of SELI
B] Corporate Strategy 1 .
t. Corporate Takenovers - Procedures, Guidelines &
Implications == SEBI guidelines
2. Role of IS0 9088, TOM and Kalzen concept '
3. Concept nf Glpbalisation and Managenent Challepges —=
Invastment of Foreign Capital in India.
34, Privatalar of Inmirnace secture near trends
—= Tax Avoidance and Tax Evasion
—-- Extent of Black HMoney
-~ Implication of Black Money.

Feference Bookwn
Indian Econamy - Datt & Sundaram

MARKETING MANARBEMENT {SPECIALISATION) PAPER 1V

{4A5) A. TITLE » INTERNATIONAL. MARKETING AND EXPORT PROMITION.

11

2]
33

41

9]

International Marketing — Mepaning, ODefinition , Important,
Objectives and needs, spacial gifficultiem in International
Marxating., Srope ot szport marketing. India’s formign Trade -
Value composition and Directions Recent trends in India’s
Forpign Trade. :

Export Procedure, Import Procedurs, Documentation in Export -
Import Trade | New Export — Import palicy

International Marketing Mix - :

International product policy and planning, Adverti=sing and
Promoticnal  Management. International pricing policy,
international Distribution and sales policy.

Conceptual Frape werk = Globle antd Domestic Marketing,
Internationa Product life cycle) Multinational Marketing —
Meaning, Advantanes, SOCial responsibilities of multinational ~
corporation. Environmental Analysis — Economics pelitical
Sorcial cultural eir, EPRG — concept. E=Ethnore.P=folycentrism
R=Rggiocentrism. G= Geocentrism.

Export Promotion -

Export Fromption measures and avaluation, Export promotion
councilis, Export Incentives. International Aqgreenents and
Agentiee far promoting Export — World Trade organisation,
G.4.T.T, INCTAD, 5.7.C., 1.1.F.T.- Role ana functions.

2ly
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BODKS FOR REFERENCE
International Marketing - Philip R.Catesora and John M.Hess
{Zrd Edition} Publisher - Richard D.Irwin, Inc. T
Multinational Marketing Management - Warven J.kKeeian 2nd
Fditirn. Prentice Hall of India. - :
International Marketing Concept,Teachniques and cases— By
Rajan Saxena and M.C. Kapoor 1984. Tata McBraw  Hill
Publishing co.ltd. ’
Export Marketing - R.5.Rathor.J.B.Rathor-Himalaya Puhlishing
House. . _ _ )
Internatipnal Marketing - P.Saravanavel -Himalaya Publishing
House . )
International Business Management - John Fayerweather (A
Conceptual frame work) — Mew York,McGraw Hill 19469,
International Trade and Export Management - Francis
Cherunilam. Himalaya Fublishing House. ’
HManagement of Export Harketing - tr,.D.J . .Mathew Rubsa
Fublishers, Jaipur. - o . ' :
Export Management - T.A.5.Balgopal= Himalaya Fublishing House
lnternational Marketing Managment — By M.N.Mishra.-
Ouford & TEH Publishing Co. Pvt. Ltd. '
Global Marketing Management - By Brian, Teyne and peter G.P.
Walters.- Puhlisher-Allyn and Bacon 1978%9. -
Internatinnal Marketing — By V.H. Kirpalani Frentice Hzalli{1)

AR5 (B)  H.R.D.

- LEGAL ASFECT IN HMRD

Factories Act, 194B.

Sectinn 4,8,9,.11,32.15,14,15,16,17,18,19,20,487,43,44,45,45,
47,51 ,92,6b6,067 68,69,71,73,79,87H,70

Exempting orders /s 65,67 ,460,69

Industrial Disputes Ack, 1947 o ,
Applirebility, industrial dispute, General scheme of the Act,
Authorities, Lode out, closure, strike, pubiic ukility
services, FProhibition of strikes & lodeouts, lay off, Badkn
Workman, Retrenchment, Onfair Labour Fractices,

Trage linions Act, 1934

Cbiectives, applicability, definitions, reglstration,
Rights & Previleges. '
Apprentice Actk, 1961 _

applicability, fAippointment,  training, termination,
obligation af employers, Obligaticons of apprantices, )
Minimum wagex act, 1948° _ " ’

applicabllity, definitions, Appropriate Government,
fivation of minimum rate of wages procedure for fTixinag
and revising minimum wsge, payment, overtime.

2.5
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Cowitract labour {(Regulation & Abolition} Act, 1978. :
Applicability, definitionm, regiatration, effects of noa
reglstration, revocation of reglstration, Licenaing of
contractors, canteen, rest room, firet aid & other
facilitiew, Liability of principal employer., :
Maternity Benefit HAct, 1%6l. '
Provisions related to applicabllity and . welfare of
workers.
Employees state insurance Art, 1948
Applicability, emplovaen, ccoverad under the act,
Contribution, wagw, benefits to employees, Procedural Aspectn.
Payment nf Bratuity Act, 1972
Emplovers covered, employees eligible, Rate of nratuity,
ammount of gratuity, maximum Gratuity , comination, Compulanry
insurance, payment of Bratuity, farfeiture/ fpeduction of
araduity. X N :
Fayment of Bonus Act 1965 _ .
Applicability, employees eligible, salary, bonus amount
of bonus calculation of silocable surplus; seton & sat off,
pxemnption o rew establishmenis, prnduttivitv Fohus, o
Timelimit for payment & banks, Deductions from bonus.
Employres Providend fund Act & Miseeliancepus provisione Act,
1972, Applicability, Ineligible employewss, Hasic wage
eligibility, casual worker, contribution, employere 13aBiltiy
Workmen’s Compensation Act, 192%. Allicability, compensation,
liability of employers oCcupational deswases entitled
employees,national sxtension, amount of compensation.
tndustrial Employment (Btanding orders)) Act, ieds )
Coverage, Approval of etapding orders, model standing
orders, Discliplinary Actions,
Payment of Wages Act, 1936
Applicability, wages, Responsibility & Time of payment .
deductions from wagES '

4R™ (0} FINANCIAL MANABEMENT

Direct Taxes ,
1.1 Income Tax Act, 1961

1.2 Concepts of Assessee, Frevious year, Ausesnent vyear,

Residential status of company, income parson, ;ncidunce of

tax. _

{,Z Heads of income (Sec. 14 only)

1.4 Computation of income from butiness & profession (Gec.ZB
to 44)

1,5 Capital gains (Becr. 4% to 03}

1.6 Sat of & carry forward of losses (sec. 78-79)

1.7 Reductions from Groass total income,

1.8 Taxation of companies - Minimum Adternative Tax.

1,9 Gift Tax Act, 1957 {(mec. 2 to & only

1,18 Wealth Tax Axt, 1958 (sec. 2 to 7 anly)

Indirect Taxes.

2.1 Central Sale Tax Axt, 1956 .

2.2 Conceptnal Study of Broad provisions of central eucizse &
Salts #Act, 1984, Central excise tarifft Act, 1785

Indepth study is not expected concept of duly drawback,
HnnVﬁT, ! "

2.% Conceptnal study nf Broad provisions eof Customs (2144
1562 & Customs Tarif Act, 793. '

2.6
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405 (D} Materip! Management

concept of Materimls management as a Profit Centre. Rale of
Materials MNanagementin new product development. Purchase
price analysis. cantracts administration.
Institutionaf/Government purchasing. Physical verification
of Inventories and Stock valuation. ‘
Earformance appraisal of Materials and Lagistic Management

Cost reduction through méterials man45emeht Priﬁe cost
analya%s, standard costing, Budegetory gontrol - variance
analysic - Implementation of cost reduction programmes.

_ Books Recoomended
t. Purchasing and Supply Manazgement-Text and Cases — Donald W,
Dobler ané David N. Purt-Tates McGraw Hill Ltd.
2  Handbook of materials Management - P. Gopalkrishnan-Prentice
hal} of India p.Ltd, . -
3. Purchasing eand Inventory Control - K. §. Menon = wheller
Publishing

405 (E) Operstion Management
current trends and their applicationa in Qperation
Management - business process re-engineering {(BPR},
benchmarking.
Impact of automticon.
Importance of training and manpower developmant..
Relationahip with other functional mansgements like
Materials. Finance, Quality, Reagarch and Development and
Marketing. Development of competitive advanhtage.

Effect of Globalisation on Technoiogical Management . Bffects
af Information Technolagy on Manufacturing &and Technology
Management. : ‘ :

Cerporate policy and it's relationship with management of
technology. Management of change. :

Books Recommended

1. Production &and Operation Managemont: Concepts, modeks and

behavour-Everette E. Adams. Jr. and Ronald J: Ebert-Prentice
hall &f Indie Pvt. Ltd., New Delhi. .

2. production and Operafion management - Dr. N. G. Nair - Tatnm
Mc-Graw~Hil1l Pvt.Ltd.,.New Delhi

3 production and Operation Management - 5. N. Chary-Teata McGraw

Hill Ltd., New Delhi. ,

4. Production and Operation management - E. 5. Buffa. Tata McGraw
Hill Ltd.. Delhi. '

L

405 (F) ORACLE AND DEVELOPER 2000

—-—_-—.-—_-..,-.—-_—--.-—_-._—---.-.-.-—p——.-ﬂ——_—p.——-.--

Basic concepts aof Database

Introduction & comparision between DBMS & RDBMS
Advantages of RDBMS over DBMS '
oracie - A Relational Database Management system

R
i el by =

romparision  between different  Cracle Products
Professional Oracle, Oracle undex UNIX, peraonal Oracle,
ete. : . :

Database Administrater {DBA}
Detabhase Users
concept of Normalization jnciuding 1INF, 2NF, JINF

ety e Bt
o 4 h
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5.1 Pasics of structured Query Language (501-)
2.2 Data befinition Language (DDL) statements
- Creating a tahle by CREATE TABLE
- Modifyimg a table hy ALTER TAELE
- Dmjeting a table by DROP TARLE
- Displaying a structure of table hy DESCRIBE
- Renamintg & %Labhls by RENAME
2.3 fData Maripulation languags {DML.) =tatements
- Inserting Record by INSERT
- Updating Record-by LIFDATE
- Deleting Records hy DELETE,

2.4 Dats control Language (DCL) Statements
- COMMIT, RO.EPACK, GRANT, REVOKE

2.5 Concept of Views .

7.6 Dbatabase caonstraints

=~ MILL./NDT NULL, CHECE, UNIQUER, DEFAULTE, ERIHEHY FEY s

FOREIGN KEY
2.7 The ORALCLE Data Types

I- INVOKING 201l ¥ PLUS

et - —— L - —— - — 8 R m———

A |
4.2 Swlecting spacified rows & columns through S0
I Operators in ORACLE

~ Arithmetical, Relational & Logical
3.4 Pattern Matching using LE¥XE

k

3.5
Ly
3.7 Jdoining mulbtiple tables using UNION, INTERSECT
%.8 Working with ORACLE functions

- Arithmetical functions - ABS(}, HMODC( Y,

FLOOR(Y, ROUND (), TRUNC{), BORT{ Y, SIGN(), POWER{).
INITCAP(),

LENBTH{), INSTR(}, SUBSTAR{), LTRIM{), RTRIM{), LPADL),

- Character functions LOWER(), UFPER(],

RPAD(), CHAR{}, ASCIli{), etc
3.9 Cheries using miltiple Tables
3.10 Subqueries/Nested UQueries

4—- PRDGCRAMMING TN MRACLE WITH FPL/BGL
A,.1 Bamic= of FL/S0L :
- Additional Pata types, Variables, conatants
4.2 Structure of PL/SGAL BLOCK
- DEC! ARE, BEGIN, EXCEFTION
4,7 Handling Table=s in PL/AGL
4.4 HManipulation data from databases wsing PL/BOL
4.% Cursor Management
= Opening & cuorsor
-~ Depfining a cursar
- Fabtching & cursnr
— Cloming & cursor

- Hardling curmors using % FOUND, XNOTFOUND, % ROWZOUNT

- Explicit and Impliclit cursors
Conditional Statement IF-ELSE-EMDIFP
Looping Statements LODP-ENDWOP, WHILE, FOR

oo
m g

fagir mtructure of a guery with SELERT, FROM, WRERE

Arranging the data by ORDER BY, GROUP BY, HAVING

Checking Hata by IN, BETWEEN, AL, ANY , EXISTS, ekc
2 MINUS

Displaying messages oh screen DEMS-OUTRUT. PUT-LENE()

\ ]
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1 Iptroduction to prncedures & funrctions

2 Ba=mic structure af Protedurs/function

3 Calling a Froredure/function

4 Concept of stored Procedures & Stored Functlians
5% Concept nf Triggers '

& Types of Triggers

7 Creating Triggers & Dropping Triggers

Intrpduction to Forms 4.

b.1
5.2 Properties Windows and layout Editor, Blocks and Items,
Defining Items .
3 TYrigaers, Canvas—-views and wWwindows, Manter/Deatail

&
relationship

6.4 Alert=s andg Editors, (Ws, Record qroups, Libraries

6.5 Manipulating properties and Proparty Clasess, Fore

Farameters, Menus.

7. REFORTS 2.5

7.1 Intreduction fo Report=s ?.5, Creating Default Reports.

7.2 Creating a Simple Break Report, Creating Detailed Break
Roport .

7.3 HMatrix, Form Letter types nf Reporis,

REFERENCE BOOKS

—- = ———————

Understanding Oracle - by James T. Ferry

Oracle 7.8 by Ivan Bayross

Commercial ﬁppli:ntlmns Development using Developer 208@ - by
fvan BRayrogs

Frrsohnal Oracle for Window=s-93 by David kockman

Gracle 7.3 Deveiopers Buide by 8ingh, Leigh, Zafian



405 (G) Agricultural Management

1 FUMNDAMENTALS 0OF FARM MAMNAGEMENT

1.1. Scgops of modern agriculture - special features of
agriculture - comparigon af agricultural and industrial
producetion - difference betwesn farm and non-farm business
managament. .

1.2 Thea farm as a hopusehold and business unit- Role of
Management : Typas of dacisions, restraints upon the decision
-~ maker,change and uncertainty 1in ralation to management,
decision - making criteria - methods of mitigating the
effects of risk and uncertainty - Time as a factor in
decision - making.

1.2 Farm production systems and management functions @ peasant
prapristorship. coopsrative, farming, capitalist farming.

1.4 Agricultural Marketing : Concept - Market structure (Primary
secondary, terminal) - Marketale and marketed surplus - ideal
system of agricultural marketing. -

1.5 Markatiang functions and services - Marketing agencies -
Marketing channels,

1.& Ferm budgeting approach to farm management Fartial and
total budgeting - limitations of the approach.

L.7 Linear programning approach to farm Management
Formulation of a lirsar programming prablem - tha optimum
solution limitations of the approach - supericrity over farm
budgeting approach.

Rooks Recanmanded

1. Dantwala M. & and others, Tndian Agricultural Development.
Since Independence, Oxford and TOH publishing Co. New Delhi.

» Roberbsoan, ©. A, fn Tntroduction to Agricultural Production

Fronamics and arm nanagemant Tata McGraw Hill, 1971.

ARishop ~.C. and Toussaint, N. D. Introduction to Agricultural

Foonomin. apalysis, John Wiley & Sons.

a4 Yeady, FEar!. 0. and Jensen, Herald®™ R. Farm Marnagemant
“conamics, Prentice -~ Hall 1944

40% (#) Services Management (IV)
Tranzport =ervices- Fublic and private - Goods and passangers -
characterisics, 1importance, Features of demand and supply of
thasa survices - Privats passanger/goada a services on the rise
- reasonge therefor- Marketing of these services
Hotel and Tourism - Nature of demand and supply - changes 1In
recent time - Govermment policies for encourangement — potentials
for growth - recent trends in this secotr.
Market research services- Nature of services provided Recent
devalopment in market research services industry Future
development . challenges and tasks- problems faced by marketing
rasearch industry .
Health services - Nature of health services - demand supply @ap.
pbjectives and motivation of helth services Govt and private
egCtor- Emerging trends - problems of helth service sector.

30
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406 (A) TITLE : CASE 5STUDIES IN MARKET ING
cases in Marketing Management on the various topic covered in all
Marketing paper [,I1I,ITL,IV and coppulsory paper. Minimum 16
cases musi be covered. Three cases should be asked in the

examination, out of which student should attempt any two.

&

BOOKS FOR REFERENCE

Marketing Text Techniques and cazes - H.L. Hanson.

Problem in Marketing - M.P. Brawn and R.N.cardoz

Marketing research {measure & method) by Donald §.Tull, el 1
Howkins. Mxwell Mcmillan International,

4, Marketing in India cases and Reading - BY Neelamegham vikas
pubiishing house Pvi. Ltd. Delhi.

Tk bl
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The paper %hall be based on case studies in the field of
personnel management, H.R.M. Organisaticnal PBehaviour, Human
relations in organisation.

Theres shall bhe 4 cases of which student will analyse and
ANSWEr any tw cazes,

The traching shall be on case study method and solving at
least 2@ case studies in class room.

Total) perinds in rloeck hours 4% '

H.ﬁ#H* at I'H'
Frescribed hooks

1. 'Organisational EBehaviour, concepts, contraversigs §nd
applicatinns’ stephen F. Robbins, Prentice hall of Indial
Fvt. Ltd. Maw Delhi.

2. ’Industrial Organisationa) Psychology®, John B.Miner, McOraw
Hill International ' ‘

3. 'Personnel 1 A diagnpstic Approach’  Willian E.B]lueck,
business publication. ) '

8. “Human Respurce Mananemesnt ™ fBrabam H.T.,Macdonald & Evana,
Phymouth,

5. 'Manraging Persomme) & Pertarmance’ FBannet Rnger, Hutchinspn,
London.

&, Personnel Management and Industrial Relation, Yoder Daie &
Othere Prentice Hall New Delhi,

7. Fersepel  and Hnman Resource Management, [C.S.Vemlmtratnsm,
B. K. sivastava, Tota McBraw Hill.

Feforenre Bonks

-
.

The Personnel funckion in chanaging envivonment, Ferry,
Bi'Mtﬂ-
Intistrial Peychology' HMysre & Myers :
‘Performance Appraisal in Management’ William M..H.
‘I &ahour Welfare®, Punnekar £ Other, Tata Mc Graw Hi)l
‘Management Training and Development Systems’, Francy
Williams H. .
‘Fersonne) Management in India’ Indian Institute of Personnel
Management. -
‘Fersonne) Management’ Monapra Aruna & Mirzaa Saiyadin.
'Personnel and Human Resource Management , Venkatraman.-
'‘Personne) fdministfration® Figors & Myers

- dynamic Fersonnel Administraton M.H. Rudrabasavrai

A By M
L] a " a B

]

= Ym~ o
L)

‘Maragenent’ Martip.d. Banmon, Allyn & Bacon,
"Introduction to Management® Kent, Boston. :
‘Persomne] t A diaghostic Approach’, Williams E.Blueck,
Fusiness Publications,
3 ‘Managing Fersonnel and Performance’ Benpet Roger, London,
Hutchinson
Norms and Conditions for introduction of Fost—-Braduste
Course in the Management Institutions.

L B

=2

L.
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488 (C) FINANGIAL MANAGEMENT

E::: Etufiﬂ! ~ based on topic studied in 4 papers of tinancial
! gement and ? papers of manpagement Accountancy.

fﬂ& {D} Material Managemant :{ Case Studies )
g;:es éSEHateriglﬁmHanagmentlnn varnus topics covered in Unit Courses
y  IR8, and 4@5 Minimum 12 cases mist be rovered. Three case

will be asked in the Examinati i
to attempt any two. ion, out of which, candidates shall have
I

Rooks Recommended

1) tamar Lee and Dobler Donal-P i
Lanar Lee 21-Purchasing and Material Management. Yext

2y Ammer Dean 5.-Materials Mapagesent.
3) Pallt, A. R.-Materials Managment.

4Ns (E! Operations Management

— L .  ———— - — ey Y i a8 el ey e AR L —r i L S

{ Case Studies } -

Case in Production Management on the varlous topice covered in tinit
Coureas 304 A, 3% A, 404 A.

Minimum 12 cases must be covered.

Three «ase will be asked in the examination, out of which candidates
shall be expected to attempt any two.

4@5 (F) CASE STIWMY  (COMPLITER)

Prablems & cases in Computer Management & Programming. on the
vaipus topics tovered in courses like Ie5, I8s, 307, AW, piF 3 mum
1? cases muat be covered., There casee will be apked in the Exam.
out of which condidates has to attempt any TWO.

4@54 (3} Agricultural Management &

——-#H—-—--'—l-—.—--.-I-—-—-—hl‘-l-----'——*h-l--—-—r—l-dum“--d-

Cagem in Perepnnel Management ob the various topics tovered
in Unit Courses 3987, 308 , 4Q5 Minimum 12 cases must be
coveret. Three tase will be asked in the examination, out of
which, cendidates ahould attempts any two. .

406 (B} Services Management W
Case Studies

_-..n..-—-.'--.—__-..-.q-.._-.-.a_._.._uu-.—.—-—_—.-.-.-..-..._-.-_

Cases in Services Management on the yarious topics covered in
unit courses I@5(H), Zps (K, IBT(H) and ARS(H}, will be studies.
minimum 7 cases must be covered. Thres cases will be asked in
the cuamination, out of which, the candidate chall alttempt any

two.

RECOMMENDED BODKS

e i L e L8 el LS 1 S S

{. Marketing of services = £d. EBidhi chand
Rawat publications 1954,

2. tssence of services -~ fidrian Payrie,.
Prentice Hall - 1994
3. Services marketing . ~ Ed. Ravi Shanksar

Wouth Amia Poblicatiuo 1997
4, Managing services
marketing(Text & Readings) dohn E. 0. Bateson,
' Dryden Press 1991.
5. Total guality service - . H. Statatia.
&4, Duality service Fays Harry L. Lefevry, Vanity Books
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NORTH MAHARASHTRA UNIVERSITY JALGAON
M.B.A. INFORMATION TECHNOLOGY

SEMESTER |

PAPER |
RDBMS with Oracie AND DEVELQPER 2000

- RDBI{;‘IS concepts

. CODD rules

. Advantage over DBMS

. RDBMS Products

- OCORDBMS

- Web Enabled RDBMS

. Oracie user Management

- Qracle Backup & Recovery

. import & Export

. 8QL:DDL, DML, DCL

- ERD

PROGRAMMING [} ORACLE WITH PL/SQL

- Basic of PL/SQL :

- Spucture of PL/SQL Block

- Handling Tables in PL/SQL

- Manipulation data froin databascs using PL/SQL

- Cursor Management

- Conditianal Statement [F-ELSE-ENDIF

- Looping Statemcnts LOOP-ENDWOP, WHILE, FOR

. Displaying massages on screen DBMS-OUTPUT, PUT-line
PROCEDURES. FUNCTIONS & TRIGGERS

FREMS 4.5

- Introduction to Forms 4.3

- Properties Windows and layout Editor, Blocks and ltems, Definmg Items
. Triggers, Canvas-Yiews and windows, Master/Detail relationship
- Manipulating properties and Property Classes, Form Parameters, Menus.
REPORTS 2.5

- Introduction to Reports 2.5

. Creating a Simple and Detailed Break and Matrix Report



(PAPER 1)

OOPS USING C++ AND JAVA

T Introduction : Difference between C++. The Object-Oriented
Approach, Object-oriented methodologies in analysis. design an din
programming characteristics of Object-Oriented Languages-Classes,
Objects, Encapsulation, Inheritance. Polymorphism. G++ and C.

2. Structures: An Introduction, Other Structure Features, Structures wi
structures, Enumerated data types.

3. Functions : Simpie functions, Passing Arguments to functions, Retumning
Values from Functions, Reference Arguments, Overloaded functions,
Address of an overloaded functions, passing an address of an overloaded
functions, passing an address of an overloaded function as an argument to

thin

_ another function, infine functions, Default arguments, variabies and storage

classes.

4. Objects and Ciasses : A simple class, Difference between class, structure
and union in C++, C++ objects, Constructors and Destructors Concept of an
ADT. constant member function, Objects as Function Arguments, Returning
Obects from fuctions, classes, objects and Memary, Static Class Data.

5. Operator overioading Introduction, Overloading, Unary and Binary
Operators, Concatenating Strings, Comparison operators. Arithmetic
Assignments Operators, Data Conversion-Between Basic Types, Between
Objects and Basic Types. When to use what.

& Inheritance: Derived Class and Rase Class. Derived class Constructors,
class Hierarchies, Public and Private Inheritance, Multiple Inheritance,
Containership-Classes within Classes. Inheritance and Program
Development.

7 Pointers : The Delete and New Operator, Pointers to Object, An Array of
Pointers to Objects, Pointers {0 Pointers, Debugging Pointers, Difference
between pointers and references.

8 Virual Functions and Otner Subtleties: Virtual Functions, Pure Virtual
Fucntions, Friend Functions, Static Functions, Assignments and Copy
Initiatization. The Copy Constructor, The this Pointer, Abstact Classes.

g Introduction to templates and eéxception handling, fucntion with
Templates.

10. Files aqd Streams - Streams, String /O, Character I#Q, File Pointers,
Error Handing, Redirection, Command-Line Arguments, Pointer Qutput,
Overloading the << and >> Operalors.

11. Applet fundamental
12 Variable Scope
13. AWT (abstract window Tool)

\ 2
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PAPER Il

[T PROJECT MANAGEMENT

A study of the role and responsibilities of a project manager. Software
developing techniques, approaches, and styles to manage software
development projects effectively. Ways to manage software projects
from a perspective that halances theory and practice, technology and
people customer value and provider profitability, and strategies and
tactics.

SEMESTER IV

PAPER |

VISUAL BASIC 6.0

TIntroduction lo Yisual Basic- Tool Box, Project Window, Property Windwos,
Menn design - Writing : prograin _'Visual basic programming language DIM
Data types, arrays, Control Array. option Expliett, Subroutines, Functions,
String manipulations function, antlmetic  functions Making dectsions -
(f.'Then, If... Then...Else, Sclect casc- for.....Next, Do.... Loops.. .

- Forms, Controls and propertics, Lavles, Text Boxes, Command, Combs, Lists,
Combo box, (nd, Duttons, Frames, Check Loxes ete. lForms, Code Modules,
class Modules. Error handling using...on Error statement, on Error GOTOQ, gic.
- Working with files Using Menu Design Windows, Adding items to a Menu,
Assigning shortcut Keys, Creating a Dialog Box .

- Using Data Controls, DAO objects, Workspace, Database, Recordset etc,
Using Visual Basic as front end oot for MS-ACCESS. RDO and ODBC
through Visual Basic, Using Cryslal Repuorts.

PAPER il

INTRODUCTION TO ECRM, ERP

- MRPIL, MRP 1l and MRP 1l
- Evolution of ERP
. Need of system intcgration _
.. Characteristics, Features, compongents of ERF
- ERP Vendors/Packages
- Implementation Approach
_ ERP Client-server Architecture
- Supply Chair Mgt. and ERP
- Business Reengineering and CRP
- IT'plan for ERP
- Integration in ERP system
- Tecnnologies in ERP .
-CRM fundamentals
- Concept
- Need
- Vendors




NUK P MAHAKASHIKA UNIVIIKNEL X W ALATALIY

M.B.A. E-COMMERCE

SEMESTER lli

(PAPER B

INTERNET AND WEB SITE FUNDAMENTALS
- Web site fundaments

- HTML/DHTML

- Java scripting

- VB script

- XML

- Front Page 2000

( PAPER i)

INTRODUCTION TO ELECTRONIC COMMERCE AND MANAGEMENT
STRATEGY FOR E-COMMERCE

This course wifl examine the changes in business processes and
organizations enabted by electronic commerce technologies and
applications. Going beyond online ordering, electronic commerce will
have far reaching impacts on how we produce and consume products,
interact with firms and governments, and how businesses are organized
and compete in a global marketplace. The purpese of this course is to
develop an understanding of the new electronic marketplace based on
fundamental economics of the digital ecoriomy. They course will
examine electronic economics, new organizationa! structures, information
systems architectures, and decision analysis.

The objective of this courses it to review the impact of the recent
developments in information technology that have significant impact on

rules related to barriers to entry and exit in the digital economy have
created interesting strategic issues. Issues related to intellectya
property rights, privacy, ownership of information, angd security is of maijor
concern. The course will use books on €-Commerce, cases, and other
materials. .

(PAPER Jli)
QOPS USING C++ AND JAVA

1. Introduction: Difference between C AND C++ The Object-Oriented
Approach, Object-orienteg methodologies in analysis. desigh OF
programming characteristics of Object-Oriented Languages-CIasses.
Objects, Encapsulation, Inheritance. Polymarphism. C++ ang C.

L3
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> Siructures: An Inboduction, Other Structure Features, Structures within
structures, Enumerated data types.

3. Functions : Simple funcuions, Passing Arguments to functions, Returning
Values from Functions, Reference Arguments, Cverloaded functions,
Address of an overipaded functions, passing an address of an overloaded
functions, passing an address oF an overloaded function as an arqgument to
another function, inline functions, Default arguments, variables and storage
classes, :

4. Objects and Classes : A simple class, Difference between clags, structure
and union in C++, C++ objects, Constructors and Destructors Concept of an
ADT. constant member function, Objects as Function Arguments, Returning
Nbjects from functions, classes, objects and Memory, Static Class Data.

‘5. Qperator overloading Introduction, Overloading, Unary and Binary

Operators, Concatenating Strings, Comparison operators. Arithmetic
Assignments Operators, Data Conversion-Between Basic Types, Between
Objects and Basic Types. When to use what.

&. Inheritance: Derived Class and Base Class. Derived.class Constructors,
class Hierarchies, Pubtic and Private Inheritance, Multipie Inheritance,
Containership-Classes within Classes. Inheritance and Program
Development.

7 Pointers © The Delete and New Operater, Pointers to Object , An Array of
Pointers to Objects, Pointers to Pointers, Debugging Pointers, Difference
between pointers and references. .

8. Virtual Functions and Other Subtieties: Virtual Functions, Pure Virtual
Functions, Friend Functions, Static Functions, Assignments and Copy
Initialization. The Copy Constructor, The this Pointer, Abstract Ciasses.

a. Introduction to templates and exception handling, fucntion with
Templates. '

10. Files and Streams : Streams, String I/O, Character VO, File Pointers,
Error Handing, Redivection, Command-Line Arguments, Pointer Output,
QOverloading the << and >> Operators.

11. Applet fundamental

12. Variable Scope

13. AWT (abstract window Tool)



SEMESTER IV
PAPER |
RDBMS with Oracle AND DEVELOPER 2000
- RDBMS concepts

CODD rules Advantage over DBMS

- RDBMS Products, OORDBMS
- Web Enabied RDBMS ,Oracle user Management
- Oracle Backup & Recovery, Import & Export
- SOt : DDL, DML, DCL

PROGRAMMING iN ORACLE WITI PL/SQL
Basic of PL/SQL , Structure of PL/SQL Block
Handling Tables in PL/SQL , Manipulation data from databases using PL/SQL
- Cursor Management
- Conditional Statement {F-ELSE-ENDIF
- Looping Statements LOOP-ENDWOP, WHILE, FOR
- Dispiaying massages on screen DBMS-OUTPUT, PUT-LINE
PROCEDURES, FUNCTIONS & TRIGGERS
FROMS 4.5
- Introduction to Forms 4.5
- Properties Windows and layout Editor, Biocks and Items, Defining ftems
- Triggers, Canvas-Views and windows, Master/Detail relashionship
- Manipulating properties and Property Classes, Form Parameters, Menus.
REPORTS 2.5
- introduction to Reports 2.5 Creating a Simple and Detailed Break and
Matrics Repart

PAPER II
INTRODUCTION TQ ECRM, ERP AND IT LAW

Includes historical and vonstitutional foundations, crimes and torts in
cyberspace, virtual property (paters on line, copyrights in digital information,
trade secrets in cyberspace, and cyber marks}, E-commerce - contracting, E-
commerce - F-money and the law, and information technology and online
mfrmgement of nghts ol intellectual property
- MRPI, MRP ii and MRP 1]
- Evolunion of ERP |, Need of svstem integration
- Characteristics, Features, components of ERP
- ERP Vendors/Packages,- lmplementation Approach
- ERP Clent-server Architecture
- Supply Chain Mgt and ERP - Business Reengineering and ERP
- {T plan for ERP, Integration in ERP system
- Technalogies in ERP
-CRM fundamentais
- Concept
- Need
- Vendors
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